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Rough Proofs 


Paul Hoffman’s hay fever got a 
lot worse last week when he noted 
, reference to his favorite or- 
ganization in The Saturday Eve- 
ning Post as the Committee of 
Economic Development. 


- e 


‘ood old days are on their 
wa ack. General Tire uses a 
four-color magazine page to list 
all its dealers who are ready and 
willing to give you tire recap 
service. 
FF. FF 


A sweltering New Yorker, noting 
an item in the August 30 issue of 
the Sun about the rescue of a 
shepherd dog from ice floes off 
Evanston, Ill., has just about de- 
cided to emigrate. 


7, } 


“Food Trade Aims to Convert 
Public’s Apathy,” says the head- 
line on a story in ADVERTISING AGE. 

But there’s no apathy toward 
food. 


> © F 


E. R. Wholihan recalls that Con- 
nie Mack was writing testimonials 
for Kellogg’s corn flakes away 
back in 1910, and both of them are 
still winning pennants in the Pop- 
ularity League. 


. & F 


The sports editors used to insist 
that the team that was in first 
place on the Fourth of July would 
win the pennant, but the Yankees 
ay the date should be changed 
0 Labor Day. 


7 ¥ YT 


A business chart reproduced by 
Bp zinc etching in ADVERTISING AGE 
pave some impressive statistics on 
‘cotten and cottenseed.” This is 
ne typographical error that can’t 
e charged to the long-suffering 
proof room. 

= Ff ¥ 


The railroads are reported not 
o like the new copy which the 
irlines are running, hinting they 
nay be able to carry a few more 
assengers, but of course the rails 
vont object if the planes merely 
landle their overflow. 


7, + FF 


Three consecutive letters in last 

veek’s “Voice of the Advertiser” 

n ADVERTISING AGE were devoted 
praising something or some- 
ly. Whatsamatter, doesn’t any- 
dy want to start a good fight? 


, FF 


se copy men and _ layout 

ought to get together. 
trong recently advertised a 
lio as “Ideas for Drug 
” while the illustration in- 
it was “Ideas for Moderniz- 
tore Interiors.” 


ae 


ernight a certain fame came 
et Moore,” says the Atlanta 
l, and if that’s the way it is, 
may be a new Margaret 
ll in the neighborhood. 


, ww 3 


r Day statistics indicated a 
traffic accidents, and the 
doesn’t know whether to 
it on the black market for 
» or the whisky holiday. 


I oe 


Roden has written another 
ful mystery story, and the 
y to other advertising men 
when Tex finds time to 


Copy Cus. 


Fashion Editors 


See Paris’ Rebirth 
Stimulation to U. 5. 


Expect Competition 
to Benefit U. S. 
Designers 


New York, Sept. 7.—Editors of 
leading fashion magazines here 
are unanimous in welcoming Paris 
back to the field of fashions, as 
well as responding with relief and 
joy to the news of the liberation 
of Paris. 

Kay Silver, fashion editor of 
Mademoiselle, sees “a possibility 
that Paris will again—and very 
soon—take her place as the main 
fashion center of the world,” but 
points out that “American design- 
ers in New York, Los Angeles, St. 
Louis, Chicago, Dallas and other 
cities have certainly proved them- 
selves during the past five years.” 
She added that “all designers need 
inspiration . .. which they will get 
from Paris and many other places 
on the globe that will be accessi- 
ble within 60 hours or less.” 


Art and Industry 


Elizabeth Penrose, editor of 
Glamour, told ADVERTISING AGE, 
“In reply to your question, ‘What 
effect will the liberation of Paris 
have on New York’s fashion in- 
dustry?’—we believe it will have 
a very inspiring and stimulating 
effect. It is significant that, in 
posing the question, ADVERTISING 
AGE referred to fashion in New 
York as an industry—for such, in 
fact, it is. On the other hand, 
fashion in Paris is an art. 

“The fact that fashion in Paris 
is predominately creative, 
whereas in New York it is pre- 


dominately industrial, disparages 
neither. It is simply the natural 
result of the complementary 
chemistry — geography, economy 


and psychology of two great cities. 
Nor does this condition ignore the 
fact that there are creative design- 
ers in America—just as there are 
great industrialists in France. 


Started After Last War 


“Fashion as a real factor,” Mrs. 
Penrose explained, “came _ into 
being largely as a result of the last 
war. Prior to that, Paris design- 
ers supplied only well-to-do pri- 
vate customers with what was, 
compared to the standards of the 
ensuing 25 years, only small-scale 
dressmaking. Following the war, 
French designers felt the impact 
of functionalism on life and began 
creating simple clothes, as opposed 
to the intricately detailed, fitted 
dressmaking that had prevailed 
for decades before. Thus France 
in the fashion world, launched 

(Continued on Page 55) 
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VOTE caniseries | 


for New Jersey Election Day, Now 


Reconversion 


Leaps Ahead 


on All W ashington Fronts 


ARTICLE 111—Sections [11 TV, V_ iwith part of teneteie” 


Revised 
(onstitution 


FOR TRE STATE OF NEW JERSEY 


CONSTITUTIONAL—One of 12 instal- 

ments of the proposed new New Jer- 

sey constitution, which is being printed 

in every newspaper in the state, along 

with the specimen ballot and the offer 

to supply complete copies of the con- 
stitution. 


N. J. Runs $200,000 
Campaign fo Get 
Constitution Read 


Trenton, N. J., Sept. 7.—Officials 
of the state of New Jersey decided 
a few weeks ago that if Jerseyites 
are to vote intelligently at the 
November elections on their first 
new constitution in 100 years, they 
should know what it says and 
means. 

They decided to present the pro- 
posed constitution in display ad- 
vertising, and appropriated $200,- 

(Continued on Page 53) 


WPB Officials 
Drop Plans for 
New Paper Cut 


Pulp Allotment of 
Mills Maintained 
for 4th Quarter 


Washington, Sept. 7.—Although 
no official announcement has yet 
been made, ranking WPB officials 
abandoned plans for a further 
10% cut in print paper quotas for 
the fourth quarter of the year, 
when the powerful requirements 
committee supported the WPB 
printing and publishing division 
today and approved a pulp allot- 
ment approximately equal to the 
publishing industry’s current 
share. 

As a result of the requirements 
committee action, mills will be 
permitted to continue to produce 
approximately the same amount of 
paper for the graphic arts indus- 
tries as they have been making 
since the first of the year. 

Action of the committee created 
little surprise here, despite earlier 
signs that top officials of the WPB 
forest products bureau and lead- 
ers of the paper making industries 
would have preferred to ease the 
production pinch by allowing less 
paper for printing purposes. 


Division Opposed Movement 


The movement, which had been 
spearheaded with a number of 
foreboding predictions from paper 
industry advisory committees, was 
staunchly opposed by the printing 
and publishing division, which has 
held that improvement in pulp re- 
ceipts and waste paper collections 

(Continued on Page 54) 


Last Minute News Flashes 


Advertisers Fail to Sponsor WAC ‘VD’ Campaign 


New York, Sept. 8.—Opposition of Catholic publications and groups 
has stymied the new campaign on veneral disease of the War Adver- 


tising Council. 


Although requests for mats of “VD” ads have been 


received from a few newspapers and magazines, no advertiser has 


agreed to sponsor it. 


Metropolitan Life Insurance Company, which 


has included a venereal disease insertion almost annually since 1928 
in its public health campaign in magazines, also is forced to drop the 


subject for the present. 


Three Newcomers to Medium in Car Card Test 
New York, Sept. 8.—Three advertisers new to car cards are included 


among the 12 to be tested 


in Advertising 


Research Foundation’s 


Newark study, the first market to be covered in a continuing study of 
this medium financed by National Association of Transportation Ad- 
vertising. The new ones are General Mills for Cheerioats, Standard 
Brands for Fleischmann’s yeast, and Look Magazine. 


Young & Rubicam to Open London Office 


New York, Sept. 8.—Young & Rubicam is planning to open its first 
European office, in London, about Jan. 1. The office will be in charge 


of George Bryson, now account executive on General Foods, who will | jzed the decision is 
leave for London about Oct. 15 with Lorimer B. Slocum, vice-president | from a realization that 


Fair Pricing Formulas 
Deemed Vital for 
Civilian Production 
BY STANLEY E. COHEN 


Washington, D. C., Sept. 7.— 
The reconversion spotlight focused 
on OPA’s pricing policies today, 
after Acting WPB Chairman J. A. 
Krug declared yesterday that vir- 
tually all restrictions on the use 
of materials and plants will be 
lifted soon after Germany falls, so 
that industry can have complete 
freedom to move back into civilian 
production. 

WPB’s withdrawal from the re- 
conversion picture, a surprise in 
itself, intensified the pressure on 
OPA pricing experts to reach 
agreement with consumer goods 
industries on the pricing formulas 
which are to be applied to con- 
sumer items when production re- 
sumes after 2% years of all-out 
war work. 

In most consumer goods indus- 
tries, inanufacturers now face the 
cost of reconverting their plants, 
as well as increased costs on new 
production. While estimates vary, 
many say that it would not pay 
them to go back to. work unless 
they can charge 25 to 40% more 
than before the war. 


AK ‘Minor Increases 


OPA officials, on the other hand, 
believe that prices must be held 
down to insure high rates of pro- 
duction. They say, on the basis 
of their surveys, that increases of 
more than 10% are seldom justi- 
fied, and they ask industry to stick 
closely to prewar prices. 

The debate has continued for 
months, but with WPB committed 
to reconversion at the end of the 
German war an answer must be 
found. As an example, no agree- 
ment is in sight on automobile 
prices, yet one manufacturer tells 
WPB he will be selling new cars 
within three months of X-Day. 
(X-Day is the day, within 90 days 
of German capitulation, on which 
WPB will lift controls on civilian 
goods.) 

Much of the OPA thinking has 
been based on a belief that recon- 
version would be a gradual proc- 
ess, and that civilian goods short- 
ages could be relieved under 
governmentally planned civilian 
goods programs. 


Base Changes Radically 


Under such programs, a firm 
could sell civilian goods at cost or 
slightly above, and make its profit 
from war work which it was doing 
concurrently. With the WPB an- 
nouncement, however, all such 
programs are out, and OPA must 
base its pricing formulas on a 
scale that permits industry to 
make a profit on its civilian goods. 
Some word on this may be avail- 


and foreign director of the agency. Y&R now has five offices in this| sion must move quickly to provide 


country and two in Canada. 


Firestone Starts Consumer Copy for Foamex 


a color page series in Life, Newsweek, Time and other publications 
featuring Foamex, resilient product for chair cushions and mattress€s,| the progress of Allied armies in 


to go into production immediately after the war ends. 


Grey Adver- 


tising Agency, New York, has the account. 


Akron, O., Sept. 8.—Firestone Tire & Rubber Company is launching | 


able within a few days, following 
return of Price Administrator 
|Chester Bowles from a tour of 
|OPA field offices. 

While the full significance of 
WPB’s withdrawal from the re- 
conversion picture is not yet real- 

known to stem 

reconver- 

|for 4,000,000 workers who will be 
| released under a 40% reduction in 
|war orders which will follow 


European victory. 

A series of events in war agen- 
cies in recent days indicates that 
Europe has 


unleashed an almost 


‘frenzied activity among govern- 


om We. ce ln, 
; ‘ \ & H | Cc A 8) See Saaey — we 
© Bower: 4 NEW YORK 4 
| TRS SALED _ ~s ving _ : 
A | V/ERRL Yar 100 | 330 WES _ 
ey) DELA FI 337 SECOND a 
—L———_ —————— BR. 9-6 ui 
. | [PREF)|| | [>] EepSrSeaeeS | | 
! Be SS ae 
———— a a 
| Se 
— 
| 
i | — 
SD <seeae ae | ~~ x: 
| A sseerecceneas . en | Reg 
re | 
or | 
ade . 
a ‘i 
er Pe 
ee 
ee ; 
WS i od | 
world EE aa 
ce ots BE | OE eo 
a a < 
y news . roe me 
itten so ee a 2 a 
e Amer: : 7 
scho: |s a 
a ye ies 
aces |S : 
“ a | | 
a : 
ee 
; Pe ; 
: Fe 
| C—O Se 
vai 


gon 


OC] 4) (OL 
Me 44) (O44 


ment officials to complete recon- | 
version plans which had _ been 
limping along for many months. 

Even the Army and Navy, which 
have maintained a propaganda line 
designed to chill any thought that 
the war might end, are now on 
the bandwagon, in agreement with 
WPB on reconversion plans, and 
with announcements of their own 
X-Day cutbacks for men and con- 
struction. 


Reconversion on March 


Within the past 48 hours alone 
the following major events have 
taken place: 

1. The Office of War Mobiliza- 
tion has appointed an emergency 
committee to study disposal of $8,- 
000,000,000 of government owned 
plants. 

2. Mr. Krug has announced the 
official and final WPB reconver- 
sion plan. 

3. RFC Chairman Jesse Jones 
has wired 376 firms occupying 586 
government owned plants to learn 
their future plans. 

4. The Army has outlined plans 
for partial demobilization. 

In abandoning any effort to 
schedule reconversion, WPB com- 


pletes an about-face from its first 


ae 


explorations of the subject, when | 


it considered elaborate controls 
over renewed production in every 
line, to protect the competitive 
position of prewar producers. 

Under the accepted plan, all re- 
strictions on manpower, materials 
and facilities not needed for the 
war against Japan will be lifted 
soon after X-Day, so that indus- 
try will be entirely upon its own 
to build and sell what it wishes. 
Only in selecting plants for cut- 
backs will the government hold 
any control over the status of 
competing firms. 


Government Still Big Customer 


Since the government is ex- 
pected to continue to buy approxi- 
mately $40 billion worth of war 
materials for a year after X-Day, 
certain materials, such as textiles, 
rubber, lumber and tin, may con- 
tinue under restrictions. Controls 
over steel, copper, aluminum and 
others will be abandoned, how- 
ever, and thereafter it will be 
largely up to the ingenuity of indi- 
vidual firms to establish sources of 
supply. 

In many cases these supplier 
arrangements have already been 
completed, for WPB has been urg- 


ing such studies at industry ad- 
visory committee meetings for 
many months. Where suppliers 
are engaged in war work, WPB 
will make every effort to shift 
remaining war contracts to less 
important plants, Mr. Krug prom- 
ised. Appearance of complicated 
consumer durables will depend on 
the speed with which members of 
the industry complete war orders. 
Mr. Krug predicted that there 
would be plenty of materials and 
facilities for everyone who wants 
to go into civilian production, but 
he promised that WPB would keep 
its machinery well oiled to protect 
the remaining war program, and 
to insure that highly essential 
public utilities and transportation 
industries were well treated. 


Sees Scramble for Orders 


A special priority will continue 
to protect military orders, he ex- 
plained, but the utilities will get 
their supplies through regular 
marketing channels, except when 
emergency shortages require gov- 
ernment assistance. Asked if small 
business would need special pro- 
tection in the scramble for mate- 
rials, he said he expected that 
“producers of materials will be 


Advertising Age, Septembey 


scrambling for orders.” 

It was clear from the WPB an- 
nouncement that the government 
felt that industry and labor would 
be left to find ways of getting 
civilian production started. “In 
reconversion, industry must carry 
the ball,” Mr. Krug declared. 
“Government can help by remov- 
ing cumbersome restrictions, but 
it is not our responsibility to make 
jobs, and we cannot play wet 
nurse to 200,000 businesses.” 

As for WBP’s role, he said that 
the organization would continue 
intact to protect war production; 
assist utilities and others, and to 
provide information for manufac- 
turers who are unable to locate 
parts and materials needed for 
civilian production. 

“It is essential that every busi- 
ness man know what is in store 
for him, so he can make his re- 
conversion plans,” Mr. Krug ex- 
plained. “Only if he knows what 
is ahead, can the business man 
make plans with complete confi- 
dence.” 

He said large manufacturers 
already had a general idea of the 
facilities they would be able to 
use after X-Day, and that with 
this definite announcement of 


Selling the Latin 


* BUSINESS PUBLISHERS INTERNATIONAL CORPORATION, 330 WEST 42nd STREET, NEW YORK 18, N. Y¥ 
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expanding 
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American Construction Field... . 


INGENIERIA INTERNACIONAL CON- 
STRUCCION can help you. 


For this magazine published monthly in Spanish 
since 1919 has developed widespread confidence 
among paid subscribers throughout the Latin 
American Construction Field. 


construction programs 


Latin America is your important business fron- 


139 manufacturers recognizing the sales poten- 
tials to come from expanding Latin American 
construction markets are laying the groundwork 
now for Latin American business by advertising 
in INGENIERIA INTERNACIONAL 
CONSTRUCCION. 
Counsellors Staff is helping them line up Latin 
American sales distribution, ete. 


Meanwhile our Trade 


We would like to cooperate with you. 
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| goods by issuing a broad pricin 
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DONT TRAVEL — unos; 
your trip helps win the «2; 
FURLOUGH PLEA—A '"'typica!’ Ame, 
ican mother appeals for public coop 
eration in ODT's new poster on fy 
lough travel. The poster was painted 
by Jerome Rosen, commercie! artiy 
working under the OWI art pool ay. 

rangement. 


WPB’s plans, they can complet 
their planning. There will be som 
shocks, he said, but in genera| 
these plans will remain yp. 
changed. 
It is on the basis of such knowl. 
edge, he pointed out, that “ong 
bright young automobile builder 
expects to market cars withiy 
three months of X-Day. “I don’ 
know whether he can do it,” th 
acting WPB chairman said, “an 
maybe I should have offered t 
bet him a hat that he can’t.” 
He said consumer goods would 
reappear on the market mor 
rapidly than anyone imagined, and 
that while rationing should con 
tinue until production could mee 
demand, the lag would be hardly 
more than three months for mos 
items. Pending X-Day, some pro 
duction will be permitted unde 
the spot authorization plan, but ha 
said all such complicated proce 
dures will be abandoned whe 
controls are lifted. 


ASKS BROAD PRICING 
FORMULA FOR NEW GOOD} 


Washington, Sept. 7. — Th 
American Retail Federation toda 
called upon Price Administrat 
Chester Bowles to clear the wa 
for resumed production of civil 
formula which will insure tha 
manufacturers “recover costs anf 
make a profit.” 

Praising WPB’s plan for leavin 
reconversion to industry, Walté 
Morrow, acting president of t 


association, asserted that uncer 
tainty over the pricing situati 
threatened a great deal of ne 
production. 


He said the association was ! 
full accord with other OPA po 
cies calling for removal of pr 
ceiling and rationing controls 4 
soon as supplies permitted, 2% 
that he had not observed any in¢ 
cation that OPA was prepared 
meet the problem of pricing 4 
new goods. 
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a 


Long After the Shooting Is Over, Th 
Will Be Need of a War Theme Mess 
in Every Ad. 
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When the dealer - 


S€es YOU... 


Ma. Jones was much intrigued with the 


advertisement of the Atom Air Conditioned 
Ash Sifter. “Yessir,” he said, ““I could maybe 
do myself some good with that gadget. Use less 
coal, take less time, keep my hands and hair 
from getting grimy, give my sinuses a break, 
and not muss up the basement. Wonder what 
they want for it, and where you’d get one?” 

Theadvertisement aloofly advised “$17.50 
ros Sidejaw, Ia. See your dealer.” 

‘““Now how in heck,” asked Mr. Jones of 
Mr. Jones, ““does anybody see a dealer? Unless 
a dealer identifies himself? Would you phone 
every hardware store in the phone book, ' 
send out a form letter, or a detective? You 
can’t ‘see a dealer’ unless he makes you 
see him. And if there is an Atom dealer 
around here, he must have a secret deal 
because I never heard of him.” 


Bor next morning in his newspaper, an 
Atom ad popped up and hit him in the eye. 
This one was signed by the local Hardapple 
Hardware Co. Price $19.9 5, installed. SoAtom 
got a customer, and Mr. Jones got an Atom. 


SASS 


When an article is advertised in a news- 
paper, even the not very bright readers know 
the item must be somewhere close by, assume 
that the manufacturer wouidn’t spend money 
if he weren’t prepared to do business. Because 
newspaper advertising means here and now. 

If the advertisement has a local signature 
and a price, the advertised item can connect 
right away with interested prospects. 

And if the item is consumer goods, widely 
distributed, the reader realizes that it must be 
reasonably available, or the store can get it. 

With newspaper advertising, the dealer sees 
you—tells you where, what, how much, 
and how to get it! When the product and 
place are apparent, buying is easier, sales 
come sooner. 

Other kinds of advertising inform, 
educate, interest. Newspaper advertising 
does as much—and also sells! Turns ready 
demand into quick sales, persuades prospects 
to act, satisfies the interest it generates! 

Make newspaper advertising part of your 
sales program, to put speed in your selling... 


It pays for itself first, positively, profitably. 


Che Philadelphia Mrguirer 


... the first advertising medium of Philadelphia . . . This advertisement is one of a series in behalf of newspaper 


advertising ...and is available to any newspaper for reproduction or publication, without credit... 
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NATIONAL ADVERTISING REPRESENTATIVES : Osborn, Scolaro, Meeker & Co., New York, Chicago, Detroit, St. Louis; Keene Fitzpatrick, San Francisco 
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covers the rural market 
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MBS Religious 
Shows Confined to 
Sunday Mornings 


New York, Sept. 7.—Mutual 
Broadcasting System will present 
all its commercial religious pro- 
grams on Sundays before 1 p.m., 
EWT, and will limit each to a half 
hour, effective Sept. 17. 

In several cases, no time change 
will be involved. “Young People’s 
Church of the Air’ continues in the 


:9-9:30 a.m. spot, through Erwin, 
|W asey & Co.; “Voice of Prophecy,” 
\from 9:30 to 10, through Stanley 
Boynton Agency, Detroit, and 
“Wesley Radio League,” 11- 11:30, 
_ through the Boynton Agency. 

Gospel Broadcasting Association, 
handled by R. H. Alber Company, 
Los Angeles, will move from a 7-8 
p.m. Sunday spot to 12-12:30, and 
the “Lutheran Hour” of the Luth- 
eran Laymen’s League, St. Louis, 
handled by Gotham ‘Advertising 
Company, New York, will move 
back from 1:30-2 p.m. Sunday to 
12:30-1 p.m. 


Some of the commercial religi- 
ous shows have been broadcast on 
Mutual throughout its eight years. 
Together, they formerly repre- 
sented a substantial part of the 
network’s annual billings. 


. ‘ 
Hyman Joins ‘Look 
Capt. Richard Hyman, USMCR 
(inactive) has been appointed di- 
rector of special events for Look 
and other Cowles magazines. Mr. 
Hyman was for 10 years publicity 
director of King Features Syndi- 
cate and International News Serv- 
ice. 


Advertising Age, Septemb. 


Cressy to Detroit Agency 


Royal Cressy, director of art 
and production of C. E. Rickerd, 
Inc., Detroit, for the past five 
years, has joined the art staff of 
Florez, Phillips & Clark, Detroit 
marketing agency. 


McCain to Kuttner 


Mae McCain, for the past 12 
years head of McCain Advertising 
Agency, Chicago, has joined Kutt- 
ner & Kuttner ‘Advertising, Chi- 
cago, as account executive and 
cosmetic and fashion consultant. 


Yes, Mr. Sensenzg, 
bees are livestock 


General Magazines 


ONE 
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Very much alive, you'll agree. It’s too bad you haven’t been a steady 
reader of FarM JOURNAL or you would have learned the proper ap- 
proach. Industrious little beggars, bees, but they don’t know they’re 
working for you. To get the honey away from them requires finesse 
and knowledge of method. There’s lots more to being a farmer than 
buying the old McCouch place and putting in modern plumbing. 


Reason why Farm JourNALt is such a popular magazine with its more 
than two and a half million paid-in-advance subscribers is its all- 
around interest. Not only discusses soil conservation and other aspects 


GRAHAM PATTERSON, Publisher 


Washington Square, PHILADELPHIA 5 


of scientific farming but gives you hints on lots of little things that 
make living on a farm so much fun. Even gives the latest on cosmetics 
and hair-dos, for farm women are interested in beauty as much as city 
folks. Any druggist with country trade will tell you that. Knowledge 
of its readers and what they want to read is what made Farm JoURNAL 
by far the largest rural magazine in the world. 
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$150,000 Bord: 
Campaign Boo: ; 
Ed Wynn Show 


New York, Sept. 7.—Th 
to which conservative c« 
such as Borden, go to ld y 
audiences for new radi sho, 
sometimes is little short §£ goa, 
dalous. As if Borden’s ie di 
not already have trouble enoys 
with her husband, Elmer :¢ \)) 
she will be shown, in N. vemp 
and December magazines, jth } 
Wynn. Elmer will discover Fg 
and Ed on a sofa togethe: 

They will be sitting on the go; 
however, and little Beulal wij) ; 
there, too. 

Borden will devote $60,000 
space in The American Week 
Collier’s, Life, Look, Newswe 
The Saturday Evening Post ay 
Time to the new Ed Wynn sho; 
“Happy Island,” which starts g 
189 Blue Network stations on Sey 
8. About $35,000 will be s; ent fg 
600 and then 400-line tune-in ; 
for six successive Fridays on rad 
pages of newspapers in 180 citi! 
Collars on-milk bottles will briy 
the show into 3,000,000 home 
Special display material has bee 
prepared. Total build-up exper 
diture will be $150,000. 

Toward the end of each hal 
hour program, 50-second cut-i 
will permit Borden’s 52 local fyi 
milk and ice cream companies t 
promote specific products to listey 
ers in their areas. Local color wi 
be provided by references to th 
weather and nearby places an 
events. The program will the 
finish on the network. 

Young & Rubicam is the agency 


“Magazine World’ 
Bows This Month 


New York, Sept. 6.—First issu 
of Magazine World, aimed } 
interest executives of approxi 
mately 3,200 magazines in t 
United States, will make its b 
late this month. Roy Quinla 
editor and publisher, has key 
the publication towards the me 
and women who make the dec 
sions—publishers, editors, adver 
tising directors, circulation am 
promotion managers, etc., and 
addition to the monthly “magazin 
about magazines” plans a week! 
tabloid outlining current happen 
ings of the industry, and an an 
nual directory, which will be 
buying guide and “authoritati 
reference source.” 

First issue, limited to 3,0! 
copies at 40 cents a copy, will con 
tain the first in the monthly serl4 
of case histories of an outstanail 
magazine success. Volume 1, ™ 
1, will cover in five pages out 
the publication’s 50, Time, | 
and Fortune, discussing how 
idea originated, editorial plannin 
capital, profit and loss figures ° 
years, circulation promotion meu 
ods, production problems, «tc 

Other topics to be clude 
monthly are production problem 
circulation management, o! 
research methods, news nd! 
views of current events 
lishing, book reviews, aid Pé 
sonnel changes. 


Airlines Names Ha: ket! 


National Airlines, Inc., . 1cks% 
ville, Fla., has appointec ™. ! 
Hackett Company, New © 0, 
handle its advertising in * \e 
ern area. 
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Who's a Hussy? 


UT, TUT, MABEL! Don’t you get your dander 
up. 


Being an actress in the gay nineties wasn’t 


supposed to be a dignified occupation for so- 


called dignified young ladies. 


Folks looked askance at anything unusual, 
then. They even said men who had “female 
secretaries” were “just scandalous’”’! 


During this period “Comics” were pub- 
ished in color for the first time. It didn’t 
‘ake long for many folks to get used to them. 
juster Brown, The Katzenjammer Kids and 
ttle Jimmie outdid in popularity the leading 
ovie stars of today. 


Today, ‘“The Comics” are acknowledged as 
vasic educational force. Their “picture story” 
chnique is used in training aviators in the 
rmy Air Force, to teach grammar to school 
iildren and The Bible in classes across the 
yuntry. 


And “The Comics” are read by over 80% of 
l adults ! 


Folks know now, what tremendous sales 
power there is in merely publishing an adver- 
tisement ‘next to” a picture story starring such 
popular and beloved American characters as 
“Tillie the Toiler’’, “Jiggs and Maggie’ and 
“The Katzenjammer Kids’, to mention but a 
few of the appealing personalities found in 
Puck-The Comic Weekly. 


This publication is distributed to more than 
6,000,000 families through 15 great Sunday 
newspapers from coast to coast. 


It’s read by over 20,000,000 people—men, 
women and children. 


It blankets the great industrial areas and 
most prosperous markets of America, giving 
your advertising a “ readership-per-dollar”’ that 
is little short of amazing! And how could it 
deliver less when Puck permits no more than 
one advertisement per page? 

Today, smart business executives with an 
eye to increasing sales, are calling or writing 
Puck-The Comic Weekly, 959 Eighth Ave- 
nue, New York 19, N.Y., or Hearst Building, 


Chicago 6, IIl., for more information. 


She Advertisers 


Following are the names of 
the manufacturers whose 
advertising has appeared in 
Puck during the last year. The 
majority have run consistent 
schedules—year after year 


Baver & Black Ltd. 

Bendix Aviation Corporation 
Walter J. Black, Inc. 
Bristol-Myers Company 
Chesebrough Mfg. Co. Consolidated 
Chrysler Corporation 

The Coca-Cola Company 
Colgate-Palmolive-Peet Company 
Corning Glass Works 

The Cudahy Packing Co. 

Devoe & Raynolds Co., Inc. 
Doubleday, Doran & Co., Inc. 
Doughnut Corp. of America 
Eversharp, Inc. 

Frank H. Fleer Corp. 

F. W. Fitch Company 

General Electric Co. 

General Mills, Inc. 

A. C. Gilbert Co. 

Gillette Safety Razor Co. 

The Grove Laboratories, Inc. 
Geo. A. Hormel & Company 
International Cellucotton Products Co. 
The Andrew Jergens Company 


“The ‘Junket’ Folks”’ 
(Chr. Hansen's Laboratory, Inc.) 


Lambert Pharmacal Company 
Lamont, Corliss & Company 
Thomas Leeming & Co., Inc. 
Lever Brothers Company 

The Lionel Corporation 
Maybelline Company 

The Mennen Company 
Pepsi-Cola Company 

The Pepsodent Co. 

Pillsbury Flour Mills Co. 
Procter & Gamble Co. 

The Quaker Oats Co. 
Ralston Purina Co. 

R. J. Reynolds Tobacco Co. 
W. A. Sheaffer Pen Co. 
Standard Brands, Inc. 

Swift & Company 

Twentieth Century Fox Film Corp. 
Unicorn Press 

U. S. Army Recruiting Service 
Van Camp's, Inc. 

Wilson Chemical Co., Inc. 
William H. Wise & Co., Inc. 
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6 Advertising Age, September |} 1944 
J 
’ ‘ newspaper now carrying both The . . 
Atlanta Journal’ (aencin weeny and This weer | COOK. Schmidt Named Current Network Hooperatinc ; 
=. _| Magazine. Clapp Ad Executives canteen Audi 
Plans Own Comic The forthcoming Journal maga-| Howard S. Cook and Edward F. vening fFrogram Audiences 
zine will be a tabloid, with penn Schmidt have been named assist- - MOST ee SET: P 
; 3 two and four-color printing, an ant advertisin managers of Har- rogram ota pons: 
Section, Magazine will be printed by Standard Gra- & a H. Clapp, 1. Guy Lombardo 3.02 Larus & Bros 

Atlanta, Ga., Sept. 7.—The At-|vure Corporation, Louisville. Mr. Inc., New York, = eee he agg 3 2-79 Sterling D 

lanta Journal will stop distributing Biggers said both it and the comic American Guanke isis oay Hour yh rend ro rug, 
The American Weekly and Puck—| section will be sold nationally Home Foods a as ’ . andard Bran 

My lage through the Metropolitan Group ffili 3. Your All Time Hit Parade 2.78 American Toba.» ¢ 
the Comic Weekly with its Sunday - affiliate. ; : . 

# d. effecti and the paper’s own representa- Mr. Cook will Most Men: Gabriel Heatter (Sunday) with 1.13 (Barbaso ) 
editions after Jan. 1 and, effective) }: Sawyer - Ferguson - Walker wate Gans a Most Women: American Melody Hour, with 1.64 (Sterling Drv. |), 
Sunday, Jan. 7, will publish its) Go ipany: copy. media| Most Children: Lone Ranger, with 0.96 (General Mills) 
own full-size 12-page comic seC-| “pe magazine will be an ex- cae taukoaee MOST SETS IN USE: 
tion and 32-page rotogravure| panded, roto-printed edition of the sale displays. Tied for First Place: 
magazine. ; Journal Sunday Magazine which Mr. Schmidt| 4: Sunday, 10:00-10:15 p. m., EWT.............. ete 29 

George C. Biggers, Journal vice-| was launched in 1912 as the first will specialize Programs: Life of Riley (American Meat Institute). 
president and general manager,|such section to be published by a in creative art Take It Or Leave It (Eversharp) 
who made the announcement here| southern newspaper. It has ap-| . and merchan- Cedric Foster (Employer’s Group) 
this week, said the Journal took| peared as a regular Sunday fea-| H. S. Cook dising and will , Hour of Charm (General Electric Co.) 
over distribution of The American|ture continuously since that date,| serve as contact man with the| B: Friday, 9-9:15 p.m., EWT........... 0... cece eee cee eee 29 
Weekly and Puck when Gov./| with a tabloid format and varying | company’s agency, Young & Rubi- Programs: Gangbusters (Wm. R. Warner) 

James M. Cox of Dayton, O., pur-|in size from 12 to 24 pages. cam. ' It Pays To Be Ignorant (Philip Morris & Co.) 
chased both the Journal and At-| Although no change is contem- Walls Tine tie Sg = mg el 

lanta Georgian-American in 1939.| plated in its editorial formula of aitz time erling Urug, inc. 

Jan. 1, 1945, marks the end of the|being predominantly local and| MacLean Offers Space 2. Sunday, 10:15-10:30 p.m., EWT............... de sats 281 
initial contract period, he said. southern in flavor, the increase to| Effective this month, MacLean Programs: Life of Riley (American Meat Institute) 

The Atlanta Constitution, which | 32 pages with rotogravure printing| Publishing Company, Toronto, is Take It Or Leave It (Eversharp) 
continues to carry This Week Mag-| will help broaden both its editorial| offering use of the advertising Hour of Charm (General Electric Co.) 
azine, plans to add Puck after Nov.| and pictorial scope, Journal offi-| columns in 19 of its business pub-|3. Sunday, 9-9:15 p.m., EWT.............. 0.0 e cece eee een, 285 
1 and later may also distribute|cials said. Angus Perkerson, first|lications free of charge to dis- Programs: Walter Winchell (Jergens Co.) 

The American Weekly. The Cleve-| and only editor of the section, will | charged Canadian servicemen who Radio Reader’s Digest (Campbell Soup) 
land Plain Dealer is the only| continue in that post. are seeking employment. Manhattan Merry-Go-Round (Sterling Drug, Inc.) 
HIGHEST SPONSOR IDENTIFICATION 
Take It Or Leave It, with 84.5. Correct Product, 84.5 (Eversharp) 
x | FIRST FIFTEEN EVENING PROGRAMS: 
Net- vat 
| Program Sponsor Product at = 
Take It Or Leave It Eversharp CBS 14 
Mr. District Attorney Bristol-Myers Vitalis, Ingram NBC 13 
Your Hit Parade American Tobacco Lucky Strikes CBS 1 
Gracie Fields Standard Brands Chase & Sanborn, Stams NBC 106 
Phil Harris(2d % hr) American Tobacco Lucky Strikes NBC 10.6 
Phil Harris(1st % hr) American Tobacco Lucky Strikes NBC 10( 
Man Called X Laeness Aircraft CBS 10 
Sorp. 
Gabriel Heatter (TT) Zonite Zonite & Forhan MBS 1 
Walter Winchell(Sub.) Jergens Co. Jergens Lotion Blue ] 
Screen Guild Players Lady Esther CBS 
Mayor of the Town Noxzema Chem. Co. Various Products CBS 
Edward Everett Horton National Dairy Sealtest NBC 
Can You Top This? — ee Colgate Dental Cream NBC 
‘| Frank Sinatra Lever Bros. Vimms CBS 
Gabriel Heatter(MWF) R. B. Semler Kreml MBS 
| Fleming, Fowler Shift public relations director of the 
|| Roger C. Fleming, former Gen- | C°rporation’s Allison Division. He 
eral Motors regional public rela-| Succeeds Volney B. Fowler, w! 
tions director at Indianapolis, has| has been shifted to a similar pos 
been appointed advertising and!in GM’s Electro-Motive Divisior 
aan este 
Wareente Waarwne%:, ly 
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More and more advertisers 
are enthusiastically endors- 
ing the values they get from 
the Manchester Union- 
Leader. The Dawson's 
Brewery, Inc. is only one of 
hundreds to successfully tap 
rosperous Primary Zone market of 359,000 


Manchester's 
people through space in the Union-Leader. And particularly 
effective are the excellent, sales-building merchandising serv: 
ices offered by New Hampshire’s No. 1 newspaper. 


@eaee @ ee wee @ 2 - =Beeee @eoenaeonneae-°" 


\EXTRA MERCHANDISING SERVICES GET RESULTS) 


A well-established and influ- 
ential trade paper. Also, a !)- 
monthly Food News Letter cov- 
ering important New Hampshi’e 


food and drug trade. 
4 Enthusiastic cooperation °f 
New Hampshire Associati 
of Retail Grocers, aiding ne 
product penetration, retail d - 
tribution and mass displays. 


Full-time staff for pre-war type 

merchandising service —dealer 
display; surveys; printing and 
mailing letters, post-cards, broad- 
sides, etc. 


Careful attention to position 

treatment on all copy. Large 
and small! space advertisements 
receive the same fair handling. 


does it-in Philadelphia 


One newspaper — The Philadelphia Evening Bulletin — carries 


he ane ee on 


You will find the folk 
booklets a valuable «| '* 
measuring New Hampsh © * 
a market for your produc 
the effect of the Union-! 
on consumer acceptance it 


Available upon request 


on its policy of outstanding coverage of local news, as well as state, 


national and international. The people of Philadelphia, in turn, 


have given that newspaper the largest circulation (more than 


advertisers. 
° ° ° ° ° Manchester ity 
600,000) of any evening newspaper in America. It is read daily noe we 
J Pius Services That S 
by nearly 4 out of 5 families. It covers one of the major metro- Wholesaler Coverage ' 
New Ret | 


: . ‘ Hampshire's 
3 politan markets for advertisers who want to sell this market today Food Trade 


Union-JbEADER 


. and in the future. Analysis of Wow Hamps re 
MANCHESTER, N.H. —_ 
In Philadelphia — nearly everybody reads The Bulletin yaryjonatty REPRESENTED BY GEORGE A. McDEVITT COM: AN’ 
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— HAWAII IS STYLE-CONSCIOUS. Smartly Hawaii with your advertising campaigns, and the Honolulu Star- 
ULTS! dressed men and women are in evidence everywhere. Mainland Bulletin is ready to carry your fashion message most directly to 
flue | fashions create the same interest and have the same enthusiastic your customers. For in Honolulu, where the concentrated popu- 
| 
cov. | acceptance in Hawaii as in all the big shopping centers of the lation of Hawaii is, the Star-Bulletin has a carrier delivery to 9 
hire ! ~~ “ 
| United States. out of 10 homes. 
| 
| Ce tel ** . . . . 
pa loday Hawaii is doing a bigger ready-to-wear business than 
tien “ = 
_ ever before. Hawaii’s new population is the reason for this. Al- 
is 
| ° ° eee 
though the number of men and women in Armed Forces is a mili- , 
.-! ‘ — , , il 
: tary secret, an estimate of the civilian population just released by Honolulu Star-Bulleti 
— = a 
the Honolulu Chamber of Commerce, indicates 528,000 in the 
Le ing « ’ « 9 Se, 
rer: Re: ri i OVER 125,000 DAILY CIRCULATION 
er lerritory of Hawaii, and 225,000 in Honolulu. 
-L. oder 
Sto ol Don't lose sight of this market that likes to “dress up.”’ Pin- 
st city Up Hawati on your sales map. Now is the time to enter or re-enter 
$s 
[e f 
et | 
pS re aie z 
rs ‘= 
_ FOR INFORMATION REGARDING SALES REPRESENTATIVES AND DISTRIBUTORS IN HAWAII, WRITE TO SPECIAL SERVICE DEPARTMENT, 
_ 
" ant HONOLULU STAR-BULLETIN, HONOLULU, T.H., OR O'MARA & ORMSBEE, INC., NEW YORK, CHICAGO, -DETROIT, SAN FRANCISCO, LOS ANGELES a 
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American Car Brochure 
Features ‘Ultraliner’ 


A glimpse of postwar luxury in 
mass transportation is provided in 
an impressive four-color brochure 
just issued by American Car & 
Foundry Company, New York, 
which illustrates the ACF “Ultra- 
liner.” 

Diagrams, blue prints and in- 
terior views show the new train 
and its equipment from coach to 
observation car. 


beged aL ww 
wfakersiHelpers 


FACT NO. 3 — 
BAKERS' HELPER has a 
25-year record of sustain- 
ing A.B.C. membership. Q Pd 
It is also a member of 

A.B.P. and in every other 
way supports publisher- 
advertiser cooperation. - -- 


Broadway, New York, 7, N. 
PUBLISHED EVERY TWO WEEKS 
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Point of Sale 


Group to Develop 
$300,000,000 Field 


ANA Will Advise on 
Broad Research and 
Control Program 


New York, Sept. 7.— With the 
aid of Association of National 
Advertisers, the six-year-old Point 
of Purchase Advertising Institute 
is embarking on a research and 
standards program to put at-the- 
store advertising on a par with 
publications and radio. 

The institute is financed by 40 
producers and distributors of dis- 
plays — lithographers, mounters, 
finishers and others. At a recent 
meeting here, its directorate was 
expanded from nine to 10. Six 
of these continue to be members 
of the display industry. The num- 


ber of advertiser members was in- 
creased from three to four. Three 
of these are appointed by Paul 
West, ANA president who will be 
a permanent member of the board. 

Charles Solomon of American 
Safety Razor Company, Brooklyn, 
and George Phillips, Cluett, Pea- 
body & Co., New York, are other 
advertiser representatives. W. S. 
Brown was elected this week re- 
placing Albert E. Haase, Vick 
Chemical Company, who resigned 
on Aug. 24. Mr. Brown is vice- 
president of Canada Dry Ginger 
Ale, Inc. 


Rose Is President 


George L. Rose, Mounting & 
Finishing Company, Brooklyn, was 
elected president of the institute 
at its annual meeting in Chicago 
last May, and Clifford E. Hodder 
was appointed executive secretary 
at that time. 

The ANA, Mr. Hodder told Ap- 
VERTISING AGE, is being asked to 
name a committee of eight leading 
advertisers to guide the enlarged 
program. 

“Our purpose,” he said, “is to 
make display advertising a me- 
dium—and recognized among ad- 
vertisers and agencies as_ such. 


Advertising Age, September | 1944 


Despite the scores of millions of 
dollars spent annually by adver- 
tisers for point of purchase promo- 
tion, this is not yet a medium be- 
cause no standard control and cost 
factors have been developed. 

“Also, although advertisers ask 
their agencies to work on display 
advertising, the agencies get no 
commission on it. 


‘Missing Link’ in Chain 


“Point of purchase thus is the 
missing link in the entire adver- 
tising chain. 

“How much money advertisers 
spend on it annually is anybody’s 
guess. Reliable estimates for 1945, 
for example, gave newspapers $665 
million; magazines, $225 million, 
and business papers, outdoor and 
farm papers, from several score to 
a score of million dollars each. 

“Several other means of adver- 
tising, such as transportation, mo- 
tion pictures and point of pur- 
chase, were lumped under ‘mis- 
cellaneous,’ and _ estimated  to- 
gether at $435 million. My guess 
is that at-the-store advertising— 
including both exterior and in- 
terior displays, dealer education, 
and booklets and premiums dis- 
tributed there—accounted for per- 


“through 


devotion 


— SUCCESS” 


ODERN 
LASTICS 


@ 


. the only ABC plastics paper 
. the authority on the subject 
. the established institution in its field 


... One of America’s great industrial publications! 


MAGAZIN 


Chicago * 


_AaTson- 


HYDRAULIC EQUIPMENT: FORGED STEEL FITTINGS VALVES 


- TILLMAN: MAIN OFFICE & WORKS ROSELLE NEW JERSEY 
«. 


As a 


"Plastic Pioneer" 


Designe and Ma nuafac larwrds f 


8) 


I have 


read every issue of Modern 


Plastics Magazine and 


so have 


learned something of value to 


me and to my Company over a 


period of many years. 


The heart and soul of 


lisher and staff have 


devoted to building up, 


conservative way, 


its pub- 
been de- 


ina 


an industry 


which they had great faith in 


and devotion to, 


and the esteem 


they hold today within the 


plastic industry and all its 


branches shows their devotion 


has succeeded. 


Eddlilenon 


E. A. STILLMAN, President 


THE WATSON- 


Washington * 


STILLMAN CO. 


MEMBER AUDIT BUREAU 
OF CIRCULATIONS 


PUBLISHED BY MODERN PLASTICS, 
122 EAST 42nd STREET, NEW YORK 
Cleveland « 


INC. 
iv, . ¥. 
Los Angeles 


haps $300 million of this. 

“We want to make point 
chase of greater and more 
value to both advertisers ; 
tailers. Most stores have o: 
windows. Some stores o 
streets have long-term « c 
with advertisers, worth $ ¢ 
year, under which one of 
windows is devoted to a 3] 
product. The scores of 
brands and products which 
tailer carries get virtually n »lay 
at all.” 

The institute, Mr. Hodd« 
plained, intends to make th« 
dows work as a merchar 
medium for various prod. js 
probably “allied merchandise —,; 
one time. ‘For the vast mai rity 
of all retailers, point of pu 
is their only means of adver: 
We don’t believe they shou 
forced to sell their ‘birthrig tc 
single advertisers,” he decla 

At present, he said, no na! 
wide data are available on point of 
purchase circulation, costs, 
availability and_ effectiveness 
When the paper shortage is ended 
the institute plans to show adver 
tisers why they should sta 
Point of Purchase Audit Burea\ 


Studies Under Way 


Meanwhile, studies are under 
way on types and arrangement of 
displays to give institute member: 
and national advertisers informa- 
tion on what consumers and re- 
tailers respond to. 

A recent New York City study 
showed that six of every 10 cus- 
tomers of liquor stores would buy 
displayed brands. Another study, 
made by Progressive Grocer. 
found that brands of coffee and 
cereal, displayed inside a store at 
eye level, outsold other brands dis- 
played a foot or so lower down 
When the positions of the brands 
of both types of products were 
reversed, the sales trends were 
reversed too. 

Principal display users are mak- 
ers of convenient and _  quick- 
turnover products—liquor, cigar- 
ets, drugs, soft drinks and chew- 
ing gum. 


Dalton Named Head of 
OWI Domestic Branch 


Neil Dalton, assistant to the 
president of the Louisville Courier- 
Journal and Times, will become 
director of the OWI Domestic 
Branch in November, when George 
W. Healy Jr. returns to the New 
Orleans Times-Picayune after 
nearly a year in government serv- 
ice, OWI Chief Elmer Davis an- 
nounced last week. 

Mr. Dalton has been on the 
OWI staff as assistant chief of the 
news bureau since April 1, pre- 
paring to take over on Mr. Healy’s 
retirement. He will be the fourth 
in a series of newspaper execu- 
tives who have directed OWI's 
domestic operations since the pres- 
ent setup was established. Under 
latest arrangements at OWI, the 
post of director of the office for 
program coordination and ass'st- 
ant director of the domestic branch 
have been combined under David 
Frederick, following the resigna- 
tion of Robert Ferry, who charzed 
that domination of OWI by news- 
men detracted from the efficiency 
of its campaign activities. 


OPA Sues Ralston Co. 


OPA has filed suit in St. Luis 
federal court asking treble dom- 
age of $3,000,000 from the Ral: ‘on 
Purina Company, St. Louis, (or 
alleged overcharges on sale: of 
1,800,000 tons of mixed feeds s ice 
Aug. 30, 1943. The suit asks an 
accounting and a permanent 0n- 
junction against further violat 
of OPA regulations. 


\ 


We can't get larger space in 
which to tell a most important 
story —"’Meet Your Contrac- 
tor-Builder Customer.'* 

Send for a copy of this 
booklet, just off the press, © 
ask your advertising agency 
about it. 


*These are the men that are going tc 
do the building that all the talkins 
Is about. 


PRACTICAL BuILE 


59 East Van Buren 
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Read each week's issue 
think 


est paper of its kind." 


ver to cover 


B. White, Secy. 
“IONAL HARVESTER CO. 


“SPOT-ANALYSES”— interpretations of the 


present, forecasts of the future — appear 


each week in The United States News’ 


... Spot Analyses are distillates of the 


important news of national affairs... 


*The only magazine devoted entirely to 
reporting, spot-analyzing and forecasting 
each week the news of national affairs. 


Every week and week after week the im- 


portant news of national affairs is spot- 


analyzed in pictures, Pictograms and in 
simple English—clear, crisp, concise. 
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Walter Loper Appointed 
Walter Loper, Pacific Coast 
manager, This Week Magazine, 


San Francisco, has been appointed 


TIGRAPHING—F IL 


Coast sponsorship chairman of the 
joint War Advertising Council and Purepac Products 
Pacific Advertising Association 


war activities committee, ——- Winter Drive May 
ing W. Hubbard Keenafi, resigned 


-— \Include Net Radio 


Acquires Dyestuffs Co. New York, Sept. 6.—Purepac 


Marietta Dyestuffs Company, | Corporation, manufacturer of 
Marietta, O., has been acquired in| more than 300 drug products, is 
an exchange of capital shares by | considering network radio at some 
American Home Products Corpo-/|future date, following a survey 
ration, New York. The company/among Purepac wholesalers in 
| Produces basic and acid colors and | which they indicated a five-to-one 
intermediates for the dye industry | preference for radio support as 
| and the new insecticide, DDT. | against newspaper coverage, dealer 


Advertising Age, September |) jg, ‘ 


helps and trade magazine adver- 
tising. 

The company’s present use of 
radio is confined to the New York 
metropolitan area, consisting of 
spot announcements, five-minute 
and quarter-hour newscasts on 
about five stations. This local 
campaign has been backed by con- 
sistent ads in practically all of the 
leading drug trade papers, placed 
directly by the company. 

In November, for its seasonal 
drive for Flemex cough medicine, 
Purepac is placing two-inch ads in 
1,000 newspapers throughout the 


Air Travel 


in the 


Postwar Picture 


A hangar in every back yard may be in 
the postwar picture... vastly expanded 
commercial air travel and transport is 
sure to be. Equally sure is the contin- 
uance of Chicago as one of aviation’s 
greatest markets, and of the Chicago 
Herald-American as a major influence 
in that market. The Herald-American 
is Chicago’s most widely read evening 
newspaper. 


’ 


Chicage 
HERALD-AMERICAN 


EVENING and SUNDAY 


Nationally Represented by HEARST ADVERTISING SERVICE 


country. By November 36 whiq, 


marks the end of a spec) fiy,_ 


month period, Purepac ects 
sales aids it has supplied s Men 
will help account for 62° = ¢ 4. 


over-all business. 
Typical of the sales eq) ent 
is an elaborate easel pres: ‘ 
for wholesaler salesmen, keq 
up by a Kardex Deal mar | 4, 
supply quick easy referen: 
on Purepac products. Rece © re. 
lease of these sales tools, to othe, 
with window, counter and si ¢am- 
er material, is coordinated \ ‘th , 
schedule of wholesaler sales jee}. 
ings conducted by the company’s 
territorial representatives. : 
Kent Advertising, New yr] 
| handles Purepac’s radio ad\: rtic 
ing, and Sternfield-Godley, [ne 
New York, places the remaincecr of 
| the account. 
<a 
| Seven Join Mutual 
F With the announcement of seven 


new affiliates, Mutual Broadcast. 
ing System now totals 246 outlets 
| KPDN, Pampa, Tex., operating on 
| 100 watts, 1340 kc., joined the net- 
pws Aug. 18; WATN, Watertown. 
IN 250 watts, 1240 ke., and 
WSLB, Ogdensburg, 

| Sept.” 1400 ke., will join Mutua! 
Sept. 15. On Sept. 1, two stations 
| became part of the Don Lee basic 
optional network, KUJ, Walla 
| Walla, Wash.., 1000 watts, 1420 kc. 
‘and KRLC, Lewistown, Ida., 250 
watts, 1400 ke. As soon as lines 
are available, KSWO, Lawton, 
Okla., 250 watts, 1150 kc., and 
|KGKB, Tyler, Tex., 250 watts. 


| 1490 ke., will join Mutual. 


Six Elected to AF A 


The following have been elected 
| to membership in the Advertising 
|Federation of America: Bronr 
| Home News, New York; Jones 
| Frankel Company, Chicago; Bab- 
| COX Publications, Akron, O.: and 
| the Bee newspapers at Sacramento. 
| Fresno, and Modesto, Cal. 


N. Y., 250 


a 


SPOT 
BROADCASTING 
LIKE A 
CONNOISSEUR'S 
DINNER, IS 
“A LA CARTE"! 


Exclusive 
National 
Representatives: 
IRIE occ, ccs pccssdsdsev gar 
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ets gh ae Vandak cas sa CSREES Duluth 
| arr try Farge 
MN Gs naccvesk bi yea teen Indianapolis 
Sc: s idica iat vaacanenenie Kalamaz20 
ARR eRe? Kansas City 
Mo . cxxclucsceukeeseseaae Louisville 
WTCN .... .. Minneapolis-St. Pes 
OD. kadc Locate ernenncamaeel é 
| pee eka ais ay St. Louis 
... SaPerrrerrrrrer re er Syracuse 

10WA . 
ONS. i. cca ceeeeeee eee Des Moine 
Pe rm ES, Davenport 
rua PO rrr rity Shena ost 
SOUTHEAST 
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PACIFIC COAST sf 
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Pr Fairbanks as 


and WRIGHT-SONOVOX, In« 
- 
For latest radie information, « 


FREE & PETERS, ««: 


| Pioneer Radio Station Represen '''° 
Since May 1932 


CHICAGO: 180 No. Michigan...... Frank > 
NEW YORK: 444 Madison Ave...... Plaz = 
ATLANTA: 322 Palmer Bidg.........-- Mein 56 


SAN FRANCISCO: Ii! Sutter.... 
HOLLYWOOD: 633! Hollywood Blvd... Grar 
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The National 


omics Group 


AMERICA’S FAVORITE 
COMIC MAGAZINES 


ACTION FLASH 
ADVENTURE FUNNY STUFF 
ALL AMERICAN GREEN LANTERN 
ALL FLASH LEADING 

ALL FUNNY MORE FUN 

ALL STAR MUTT AND JEFF 
BATMAN SENSATION 

BOY COMMANDOS STAR SPANGLED 
COMIC CAVALCADE SUPERMAN 
DETECTIVE WONDER WOMAN 


WORLD's FINEST 


RICHARD A. FELDON @ CO. 


420 Lexington Avenuc, New York City 


With a current newsstand sale of more than 35,000,000 copies per month 
(far more than any other single type of publication), comic magazines have demonstrated the 
uniquely universal appeal of their editorial technique. This “comics” technique, a skillful 
blending of words, pictures, color and continuity, carries an emotional impact, a potent 
persuasive force on the reader's mind that has no parallel. In its vivid, pictorial form. 
this technique invites the eye, moves easily and understandably into the mind, stimulates 


the imagination and satisfies the emotional needs of many millions of people. 


The unequalled attraction of the “comics” has its foundation deep in human 
beings themselves ... because we humans think in pictures; as children we draw stories 


hefore we can write them. 


Utilizing the fundamental human appeals of pictures, color and continuity... 
plus words in balloons and captions ... today's comics are a closely-integrated form of 
communication with both impact and flexibility combined in a single persuasive force. 
So basic and fundamental is this technique, that (with few exceptions) all newspapers 
consider their comics as their most valuable circulation builder... comic magazines 
outsell any other type of magazine ... the Army and Navy utilize this comics technique 
for training and instructing the members of our armed forces ... schools are bringing 
comics into the classroom as a teaching tool . .. comics sell War Bonds, fight inflation, 
stimulate scrap salvage .. e advertisers have discovered the potency of this technique in 


their own sales program. 


In spite of this widespread evidence of its present-day! effectivencvss, the 
comics technique is only on the threshold of its potentialities. Tomorrow will see its 
application to operational manuals, public and employee relations programs, basic edu- 
cational material oes a8 well as further development of its present form in advertising, 
education, propaganda and information. As the pioneers in this field and as the world's 
largest publishers of comics, we plan to maintain our leadership in the further develop- 


ment of “the skillful blending of words and pictures and color in continuity.” 


] ‘I he symbol shown above appears on the cover of all the magazines of the National 
Comics Group T hrough a long and intensive program of public education, it has come 4h 

‘ to identify the finest of comic magazines Adult and young people like wel 

| the high standards for which il stands 
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Advertising Age 


THE NATIONAL NEWSPAPER OF MARKETING 
Trade Mark Registered in U. 8. Patent Office 
ISSUED EVERY MONDAY BY ADVERTISING PUBLICATIONS, INC. 


Member Audit Bureau of Circulations, Associated Busimess Papers, National 
Publishers Association, Advertising Federation of America. 


Published at 100 E. Ohioc St.. Chicage 11 (Del 1337); New York, 330 W. 42nd St., 
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Where the Money Goes 


For several years General Mills|down, is that a relatively small 
has been carrying on a valuable |amount was left out of its total | 
type of educational work for the | 1943 revenues of $281,000,000 for 
purpose of informing its stock-|either dividends or reserve. The 
holders of the details of its opera-| picture of a bloated corporation 
tions, acquainting them with the} enjoying huge profits in wartime, | 
distribution of its income in terms} which some business critics like to 
of purchases of materials and | paint, is completely destroyed by 
equipment, wages, taxes, dividends | this simple statement of fact. On 
and reserve for future expansion.| the other hand, it is made clear 
Now it has taken a long step for- | that this company, like other 
ward in telling the same story to American enterprises which hope | 
the public. to offer greater employment at 

The great task of building ac- good wages after the war, has not 
ceptance for business with the! been able to lay aside excessive | 
public, including the voters whose | reserves with which to finance | 
decisions on national policies will|expansion for increased produc- | 
determine the climate in which|tion and job making. 
enterprise operates, can be accom- The great problem of taxation 
plished most successfully, we be- | will have to be solved successfully 
lieve, through factual presenta- 
tions such as this. 
fail to convince, in most cases, and| war prosperity. CED and other 
controversial discussions are as| organizations have done much to 
likely to arouse antagonism as to | provide sound economic discus- 
build good will. But no one, re-| sions which should influence pub- 
gardless of his economic or politi- | lic opinion in the direction of 
cal leanings, can dispute a simple|enlightened and equitable tax 
presentation of what happens to/| policies. But simple presentations 
the money which any business,|such as that of General Mills will 


September ||, 1944 


large or small, takes in as the|do even more in convincing work- | 
| . . . 
ers and citizens in general that our 


result of its sales operations. 

The big point which General | tax program should encourage and 
Mills is making in its magazine not handicap enterprise in its tre- 
copy, which is given a touch of |mendous task of expanding vol- 
humor with Robert Benchley ex- | ume and increasing employment 
plaining a simple pie-chart break- | opportunities. 


This Is ABP Month 


Readers of the advertising press quests for its various booklets on 
are seeing this month a consider- advertising subjects have been 
able number of advertisements of | received from manufacturers and 
business papers in which refer- | advertising agencies all over the 
ence is made to the activities of country. 
the Associated Business Papers. This is a type of association 
This concerted emphasis on the| effort which is growing, as many 
work which ABP is doing in the|other media groups are now 


if American business is to make | 
Generalities | its maximum contribution to post- | 


interests of advertisers as well as 
publishers will have a good effect, 


we predict, in increasing apprecia- | 


tion and cooperation on the part 
of advertisers and agencies inter- 
ested in inaustrial and trade pub- 
lications 

The ABP decided a number of 
years ago that it could be of most 
service to its members by helping 
advertisers to make the best possi- 
ble use of business paper space. 
Much of its research and promo- 
tion has been pointed toward help- 
ng advertisers to write the sort 
of copy which would produce the 
greatest possible results for them 
Its efforts in turning out helpful 
advertising material have been so 
successful that thousands of re- 


devoting much of their attention 
to supplying factual information 
which will be of real assistance 
to advertisers in their efforts to 
make good use of the space and 
time which they purchase. It 
represents a kind of enlightened 
selfishness which media can de- 


velop to the great advantage of | 


all concerned. 

The ABP is now twenty-eight 
years old, and we believe that at 
no time in its long and successful 
history has its work been more 
constructive and helpful to the 
publishers and their customers 
than it is today. That is why the 
presentation of ABP policies by 
member publications this month is 
both interesting and impressive. 
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—Pepsi-Cola Company 


| 


"They want to know if we've got any Pepsi-Cola. Seems they heard the Pepsi- 
Cola jingle on the underground radio." 


Advertising Age, Septembe, |; ine 


The following docume: 
be secured without char 


companies sponsoring them ,, 
through ADVERTISING AGE, by an 
national advertiser or advertisin, 
agency executive writing on }; 


business letterhead. 


No. 2394. The Oklahom 
Audience of 1944. 
This analysis of radio | 
issued by Station WKY, c 
counties in the state of Ok 
and follows the pattern 
series of studies in Iowa ar 


sas, begun by Dr. H. B. Summe; 


of Kansas State College a 


| ried on by Dr. F. L. Whan of th 
University of Wichita. The stud 
| with maps illustrating many of 
| points, tabulates family ownershiy 
| types and conditions of radios, sts. 


tion and program pref 


| listening hours and habits an¢ 


other details. 


No. 2395. The Role of th 
Newspaper in the 
War Effort. 


In this folder, the Providence 
Journal-Bulletin tells about its ex 
| pansion of regular news service 
| to meet the need for wartime in 

formation vital to the home fron 


and about its exhibit, wh 


| prepared originally for the Rhod 
| Island OPA, depicting the 
newspapers’ contribution to home 


front efforts. This displ 


sisting of 10 framed panels, is now 


available as a loan for ex! 
schools, clubs and other o 


| tions. 


Sound, Without Fury | the mails; if it is not, then cer- 
Here’s another—and an unusu-| tainly it should be made manda- | 
ally effective one—of the numer-| ‘ry for the mailer to enclose c.o.d 
ous ads which now are trying to|OF Other postage-paid envelopes 
re-instill the old-fashioned idea of | for the return of the material. 


| For Green Thumbs 
| Ter Ardent victory gardeners, both | 
we young and old, have added en- 
¥ She may have 


been the mother of : ne 5 | 
one of the boys who | dead a Packing pga las | 
pranoscciy aioe + Fone eal Thumb” national contest staged 


from bombing Berlin under the auspices of the National 
-+- And all you said Victory Garden Institute So- 
was,"Don't you know ¢ 


thece’s & Was ont’ called because of the superstition 


...How do you think 
that customer felt? 


test will award the bonds and 


COURTESY MOW ~ CUSTOMERS LATER Ni 4\ 


ha meeps 9 ptthed by 


competitive basis. 


DETECTO scates inc. 


S main STettt «© BROOKLTN Nw FT 


| , 
| Jottings 
ry | One of the newest and nicest 


“welcome books” for new em- 
ie one of a. series, in. business | A™erican Airlines by Dickie-Ray- 
| papers which Detecto Scales, Inc., | ond, Inc. . . 
|is running on the general theme of| When Drew Pearson’s Washing- 
“Courtesy Now — Customers |ton Merry-Go-Round column dis- 
Later,” and some 20,000 reprints|@ppeared from the columns of 
have already been sent out on re-| New Orleans newspapers, Radio 
quest. Louis M. Cottin Agency | Station WDSU bought exclusive 
‘handled the copy. local rights to the column, and 
| | promptly sold it to Adler’s Jewelry 
Mail Racket | Store as a sponsored program. The 

The fact that the Disabled /|column is read verbatim, just as it 
American Veterans, a completely | WOuld appear in the newspapers, 
worthy organization as far as we} 2nd on Sundays, when Pearson 
know, is using the stunt does not | himself is on the air, the “column” 
make it any better. What we’re| ties in with 15 instead of 5 min- 
talking about is the practice of| Utes of Pearson news for local 
sending unordered and unwanted | Consumption. . . 
merchandise — pencils, stamps, or C. Bragin of Brooklyn is out to 
in this case miniature automobile | revive interest in old-time thril- 
license tags — through the mail/lers. He'll ship you Nick Carter, 
with the request that the recipient | Buffalo Bill, Deadwood Dick, Tip 
send back 25 cents, or more, in| Top, Work and Win, Liberty Boys 
payment. Of course, the recipient 
is “not obligated.” 


If he does not! Frontier Series, Fame and For- 


want to keep the tag, all he has to| tune, Pluck and Luck, all for $5) 


do is return it in the enclosed en-| postpaid; and if these tried and 
velope, paying the postage with|true old-timers don’t suit your 


his own 3-cent stamp, and then his | fancy he has many other dime and | 


conscience is clear. But it still| nickel novels and story papers of 


seems to us that this sort of ap-| your youth listed in an illustrated | 


proach ought to be barred from catalog... 


No. 2396. 
America, 

The Los Angeles 
which, along with the othe 
newspapers, is publishing 
of 12 advertisements 
powers, standards and as| 


of this country, has issued th 
thusiasm for their tasks this year | brochure containing the second si 
because of the war bond prizes|@ds in the campaign. 


|No. 2379. 


Journal & Farmer’s Wif 


that anyone who can makes things | P0inted out that the sales tech 
grow has a green thumb, the con-|Mique of the electrical industry 
has been geared primarily f 
other prizes for the best gardens Selling urban customers rathe 
*) on a national as well as a local | ‘han for developing the farm mat 
The study point 


|ket effectively. 
,out the scope of the rural 


‘and presents a plan by whic 
|dealers may organize thei! 
|ness to develop and sell the mat 


ployes is that put together for. 


Nationa 


It’s Still Morning it 


Examiner 


Farm _Electrificatio 
Through Better Dealers. 

In this booklet by Frank 

atts, executive assistant of Far 


‘3 
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| ket. 
No. 2355. The Best Dam Marke 
in the World. 


TVA, representing the 


largest power system, offers indus 
| try its lowest power cost, has 4 
| tracted tremendous new industré 
and widened economic opportuni 
'ties, says this pamphlet issued 
the Knorville News-Sen ine! 


world! 


\claiming that that city—t>e heal 
‘of the whole TVA system- -has 4 


greatest future for permanel 
| growth. 
| No. 2372. Most of the /stere 


Most of the Time. 


Station KMOX, St. Lis, ® 
|}issued this report on 
| Hooper survey of listenin « * 
|covering 108 weekly br dca 
| periods for fall and win 
| 44. 


of °76, Young Wild West, Beadle | 


| No. 2323. 
Target. 


Up-to-date facts on ae 
Cities area of Rock Islan. M 
and Davenport, are inc ide? 
'this new folder publishe’ >) 
Rock Island Argus and M.'" 
| patch. 
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Never Underestimate the Power of a Woman! 
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Ome 


WE: 


=tT FET 


vor the Power of the Magazine Women believe in! 


Yes, love may bring strange literature into ladies’ lives — 
but it looks as if the literature they love best continues to 
appear between the covers of this magazine, stripped 


monthly from the stands within 2 weeks. 


JOURNAL 
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Little Value Seen in 
Distribution Census 

Washington, Sept. 7.— There is 
a good possibility that a sample 
Census of Distribution may be 
made in conjunction with the 
President’s 1944 Census of Manu- 
factures, but there is little senti- 
ment here for a full dress study 
of the distribution machinery at 
the end of three years of war. 

Aside from the obvious argu- 
ment that the Census Bureau, 
caught off *base by the President’s 
order, will be shorthanded, most 
officials agree that a Census of 
Distribution at the end of this 
year would be of doubtful value, 
either as an aid to reconversion, | 
or a record of America’s totally 
mobilized economy. 

For one thing, it is pointed out 
that less than half of the total na- 
tional product for 1944 will be 
moving to consumers through reg- 
ular trade channels, and that the 
movement of the remainder, 
chiefly war material, is of little 
significance to marketing people. 

The decisive factor, however, is 
the belief that a Census of Dis- | 
tribution would be badly out of | 
date before it could be released to 
the public. Since Pearl Harbor, 
the business population has de-| 
clined by 500,000 units, but it is| 
expected to snap back at the rate | 
of about 175,000 a month as soon | 
as conditions permit. 

Convinced that it isn’t worth) 
while to attempt a complete Cen- | 
sus of Distribution, officials never- | 
theless have not abandoned the | 
prospect of a sample, covering) 
perhaps 20% of the distribution 
machinery, to provide reasonable | 
details of the movement of various | 
types of goods through the dis- | 
tribution machinery. Such a 


250,000 


people form their buying 
habits by reading the news- 


papers comprising 


The "Big 5" Group 
of 


MICHIGAN'S 


UPPER PENINSULA 


Houghton Mining Gazette 
Iron Mountain News 
Escanaba Press 
Marquette Mining Journal 


Sault Ste. Marie News 


50,000 Circulation 
Combined rate 28c per line 


For information phone or write 


SCHEERER & CO. 


By STANLEY E. COHEN, Washingten Editer 


sample could be made by machin- 
ery set up at the Census Bureau 
to provide data for WPB, and it 
could be made quickly enough so 
that manufacturers can get a bird’s 


eye view of existing distribution 
facilities. 
a 

Praise: Clippings pouring in at 
OPA headquarters on Chester 
Bowles’ western tour read like 
press notices of a conquering hero, 
with even anti - administration 
newspapers extending a warm 
hand. This is not the only evi- 
dence that adman Chester Bowles 
has successfully used his public 
relations sense to bring OPA to a 
peak of public acceptance at the 
moment that it tackles the trouble- 
some conversion pricing problem. 


% wee PIPES 


Advertising Age, Septemb: 


This public acceptance, plus the 
confidence of business and Con- 
gress that his statesman-like ad- 
ministration of price control has 
won, will stand him in good stead 
in the critical discussions ahead on 
consumer goods pricing. Many 
business men must still be “sold” 
on the high output-low profit 
theory which OPA supports as es- 
sential for the maintenance of 
buying power and postwar jobs. 

Pricing officials generally be- 
lieve prices for consumer items 
should be held to within 10% of 
prewar levels. Their studies of a 


number of important in 
most cases are said to ju 
7% increases. In autom 
instance, they find labor 
clusive of overtime ar< 
41%. 

od * oo 


Labor: Another adm: 
making a mark down he: 
Quinn, who resigned as 
of Maxon, Inc., New Yo: 
ganize labor-management 
tees for WPB. This pr 
signed to speed produ: 
bringing management a: 
into closer harmony in wa 


“What can electronics do in my plant?” 


This series of articles provides the informa- 


tion that management and operating men 


seek on this highly important subject 


‘- es hee 5 


H. Carl Wolf is one of th 
South’s leading industralists 
and C.E.D. Regional Chair- 


man. Many of the South's 
and the nation’s leadi 
business men contribute 
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stand aloof, government will take 
the initiative. “Those who fail to 
work together in an age requiring 
cooperative effort- are unwittingly 
helping to destroy the system they 
wish to preserve,” he believes. 

oa * * 


Pressure: Military leaders are 
still hoping that servicemen will 
be given some sort of priority on 
day coach travel. Example: Rob- 
ert Harper, who has conducted the 
ODT “Spend your summer at 
home” drive, did. Gone: Allen 
Walker, New York banker, lasted 
only two months as information 


director for Surplus Property Ad- 
ministrator Wil] Clayton. 
Suggestion: Treasury Procure- 
ment, in. offering 100,000 World 
War I bolo scabbards, invites offers 
from premium dealers. Treasury 
has also announced.a plan to mar- 
ket surplus tires through estab- 


lished manufacturers’ distributing | 


systems. Problem: Pictograph’s 
President Dr. Rudolf Modely told 
the American Public Relations As- 
sociation that there is need for re- 
search on public reaction to pic- 
torial material. He fears over-use 
builds sales resistance. APRA in- 


cidently will give awards to lead- 
ing public relations men in gov- 
ernment, management, labor, pub- 
lications and other fields New 
Years’ Eve. 


Peanuts: Military. needs for pea- 
nuts soar, the War Food Admin- 
istration tells us. Since nearly 
half the commercial crop of Vir- 
ginia type peanuts this fall will be 
needed for the services, marketing 
controls have been prepared to see 
that the Army and Navy get their 
salted peanuts. In addition to 
salted peanuts, the nation’s serv- 


1, 

7” < an example of public relations 
Tes pp ed to the most advanced types 
‘Y only °f Jobor relations, and probably a 
les, fo mocel for labor relations pro- 
1S, ex srars of many large corporations 
> Only after the WAR. 

“vir. Quinn, writing in his weekly 

Lat -.Management News, stresses 
Vho j unity of all groups, necessary for 
TT. KEM victory and postwar prosperity. 
esiden ft «qj; omployment is neither natural 
{0 of nor unavoidable under any eco- 
Mit. no or social system worthy of 
Ct, def cuyport,” he writes. It can be 
On by jeacen when industry, labor and 
‘Labo gyiculture work together. If they 
plant Pe. 
——, 
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No greater opportunity for helpful- 
ness to subscribers has probably ever 
faced the business papers of America. 
Shortages, changes in materials, lack 
of new equipment—these and many 
other problems place a new burden 
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| New materials, new parts 


tical ways current power 


are covered by S.P.I. 


and} 
processes, employee training, prac- 
and 
production problems are being met 
successfully, maintenance ideas . . . 


all these and many other subjects 


R - 
yi SS eae al Ce © 7 
. , n r 


se 


on management. 


and Southwestern 


Southern Power and Industry has 
adapted its editorial content to to- 
day’s changed conditions. Every issue 
is full of articles that help Southern 
management to 
meet the current problems that face 
them and to plan for the future. 
The work of the magazine's own 
staff of trained, experienced engi- 
neers and writers is regularly supple- 
mented by contributions and com- 


horitative Article 


fs 


This editorial 
dustry’s dominance 
and advertising. 
15,000, reaching 
Southern plants . 


area that most 


velopment 


‘ ’ r, - , = ot a ae 
OME 2 of Mie NG AM 


ments from men in power and _ in- 
dustrial plants who are specialists in 
their respective fields. 


helpfulness is re- 
flected by Southern Power and In- 
in circulation 
Total 

10,000 
. over twice the 
paid circulation of any other in- 
dustrial or power publication in the 
South and Southwest. This is the 
experts 
marked for the greatest postwar de- 
and only Southern 
Power and Industry can assure you 
of complete coverage of it. 


circulation 
leading 


agree is 


ee ; } Me Sg ten ee 
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,icemen get peanut butter and pea- 
i/nut candy. Protector: FTC, in its 
latest action against a specialty 
offered for servicemen charges 
that “Hanks for the Yanks,” 
packed by London Handkerchief 
Company, New York, are rejects 
of inferior quality, “badly cut, im- 
perfectly sewed, and have a retail 
value considerably less than the 
price charged.’”’ Another FTC com- 
plaint against Lewis & Conger, 
New York, for “Foxhole Pillows” 
brought a flat denial of the charge 
that the pillow “constituted a 
worthless piece of equipment.” 
“When advertising embraces mat- 
ters of comfort there will always 
be a percentage who have an opin- 
ion adverse to the majority,” the 
\firm commented, but “Comfort 
and fit are matters of individual 
opinion.” 


Named Executive V. P. 


Gilbert H. Robinson, an execu- 
tive for the past three years of 
the Julius Forstmann Corporation, 
New York selling agent for wo- 
men’s wear fabrics produced by 
the Forstmann Woolen Company, 
has been named executive vice- 
president in charge of selling and 
promotion. 


“The treasure 
will be found in 
Tacoma -- where 
retail sales are 

going great!” 


Sales Management’s May 
1944 Survey of Buying Pow- 
er ranks Tacoma _ second 
among Washington State 
cities for total dollar retail 


sales. 


the 


source of these sales only 


You effectively reach 


with the Tacoma News Tn- 
The “Trib” 


circulation in Tacoma, 


bune. delivers 
76% 
73% in Pierce County, 57% 
in the four primary counties 


of the Tacoma market. 


Ask Lorenzen & Thompson 
the 


story. It’s worth hearing! 


™News Tribune 


TACOMA, WASHINGTON 


for complete Tacoma 
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Joins American Chain 

Edward V. Creagh has been 
appointed advertising and sales 
promotion manager of American 
Chain & Cable Company. 


( The 
AUTOMOTIVE SERVICE INDUSTRY 


is ceetes the most prosperous period 
in its ee Cover this market 
a th Automotive Digest. 


VOLUME COVERAGE* 
7” x 10” PAGE SIZE 
LOWEST COST 


Write for Market Study 
*78,000 


AUTOMOTIVE DIGEST 


Cincinnati 10, Ohio 


Publishers Plan 
Annual Meeting at 
Shawnee Sept. 18 


Shawnee-on-Delaware, Pa., Sept. 
6.—Reports of Periodical Publish- 
ers National Committee leaders on 
paper salvage and conservation 
will highlight the 25th annual 
meeting of National Publishers 
Association, to be held at Shawnee 
Inn, Sept. 18-19. 

Arch Crawford, managing direc- 
tor of PPNC; William B. Carr, 
chairman of the central committee; 
and Arnold Friedman, chairman of 
the conservation division of PPNC, 
will cover all aspects of the paper 
crisis at the opening session Mon- 
day night. 

Election of officers and directors 


| will take place at a business ses- 


sion Tuesday morning. President 
William B. Warner of McCall Cor- 
poration and other officers will 
make their reports at the Tues- 
day session. William L. Daly will 
discuss the Washington situation, 
and William I. Denning will talk 
on Post Office problems. 

Preceding the NPA meeting, 
Associated Business Papers will 
hold its annual fall meeting at the 
Shawnee Inn, Sept. 17 and 18. 
Reports will be given by the ad- 
visory and executive committees 
and plans for the remainder of the 
year will be discussed. 


B.P. Editors to Meet 


National Conference of Business 
Paper Editors has scheduled a 
meeting at the Hotel Statler, 
Washington, on Friday, Sept. 29, 


Advertising Age, September ||, j94, 


and Secretary of the Navy James 
V. Forrestal as principal speakers. 
Mr. Krug will discuss reconver- 
sion at a luncheon meeting. Secre- 
tary Forrestal will speak at dinner. 
Also on the program are represen- 
tatives of the Treasury Depart- 
ment, the Surplus War Property 
Administration and the Recon- 
struction Finance Corporation. 


Special Kit for Film 


A special promotion kit with 
ideas and suggestions aimed to 
cover all merchandising outlets for 
David O. Selznick’s “Since You 
Went Away” has been distributed 
nationally by United Artists Cor- 
poration, New York. The kits, 
which supplement the _ regular 
press sheet on the film, are dupli- 


with Julius A. Krug, acting chair-| cates of the campaign conducted 


man of the War Production Board, 


‘for its New York opening. 


WHO ANTICIPATES ~ 


STIFF POST-WAR ‘COMPETITION be. 


Where post-war dollars will go first 


is shown by 


a recent government sur- 


vey. Washing machines, electric irons, 


mechanical 


refrige 


rators and cooking 


stoves will get first call in appliances. 


if materials are available, 


819,000 new 


homes will be built in the first post-war 


year. 


ing electronic 


In addition, the promised amaz- 


products, and the new 


cars will also make strong bids for the 
consumer's dollar. 


How much of the family income will 
this leave for textiles and apparel? 


If women’s fashions are to compete 
with this demand for durables they will 


have to use 


Dresses, suits, 


aggressive 
hats, 


promotion. 


coats, hosiery and 


other fashion items will have to vie page 


for page 


with 


advertising of home 


furnishings, motor cars and other big- 


space 
and in 


advertising 
national 


both in newspapers 
trade and consumer 


media to keep their market. 


This means that more and more cre- 


ators of fashions. . 


. the manufacturers 


. the promoters of fashion brand names 
will look increasingly to experienced 
agency direction for comprehensive adver- 
tising programs in the national trade field. 


Of the hundreds of firms manufactur- 


ing fashion merchandise, 


there are many 


potentially great accounts which have 


WOMEN'S WEAR DALY e 


DAILY NEWS RECORD 


The Retailer's 


no agency representation. 
value that comes from ex- 
direction 

agency 
And their 


ciation of the 
perienced agency 
ready acceptance of 
promotions. 


Their appre- 


points to 
planned 
need for this 


specialized service is more evident to 
them now than at any time in years. 


The 


more than seven billion dollar 


wholesale volume of textiles and appare! 


makes 


it a particularly inviting field to 


agencies on the alert for new business. 


Efforts are already being made to in- 


sure fashions getting 


share of the consumer dollar. 


their rightful 


But it 


will depend greatly on advertising agen- 


cies and their work whether 


fashions 


will gain or lose ground when competi- 
tive new products unleash their promo- 


tional power. 


The industry is keenly aware of this 


situation. 


Any suggestion to help meet it 


will certainly bring worth-while fashion 


accounts into your 


“new business” 


lineup. 


Start building accounts among fash- 


ion leaders. 


They have a big job to do, 


and your agency will find it profitable 


to help them do it. 


It’s none too early 


to contact these potentially great ac- 


counts right now. 


a 


Newspaper 


Fairchild Publications 


RETAILING HOME FURNISHINGS 


@ MENS WEAR e@ 


CHICAGO APPAREL GAZETTE 


omen's Wear Dailv 


@ FAIRCHILD'S TRADE DIRECTORIES 


ANA to Consi: er 
Co-op Advertising 


in Panel Talks 
New York, Sept. 7.—Ab ut 299 
persons are expected to nd 


luncheon Sept. 12 of the 4 «sop. 
tion of National Adverticcrs ,, 
discuss cooperative advert. ng }, 
manufacturers with who «saler 
and retailers. The meetin. to jy 
held at Hotel Biltmore, {|| 
limited to executives of ricmbe, 
companies and a_ few ited 
guests. 

Lawrence C. Lockley of §£ | 
duPont de Nemours & Co., sutho; 
several years ago of “Vertica! (o. 
operative Advertising,” wil! be 
moderator. Members of the pane! 
discussion will be A. O. Bucking. 
ham, vice-president of Cluet!, Pea. 
| body & Co.; J. H. Carmine, vice. 
president of Philco Corporation 
H. P. Hildreth, advertising map. 
ager of Mohawk Carpet Mill 
W. F. Redfield, president of Hi); 
Brothers Company, and El! me; 
Ward, president of Goodall Com- 
pany. 

I. W. Diggs, legal counse] of 
ANA, will discuss legal aspects of 
cooperative advertising. 


‘Issues Bulk Rates 


| Chicago Times has issued classi- 
| fied rate card number six, effec- 
| tive Oct. 1, carrying a scale of con- 
tract rates for bulk linage on ; 
yearly basis. 


| Knowlton Co. Appoints 


M. D. Knowlton Company, pa- 
| per box machinery manufacturer 
' Rochester, 
| Jack Knabb Advertising Compan; 


| Rochester, to handle its advertis- 


| ing. 


Joins Gilbert Clock 


Floyd W. Leonard, recently wit! 


been 
manager 
poration, Winsted, Conn. 


N. Y., has appointed 


the War Production Board, ha: 
appointed merchandising 
of Gilbert Clock Cor- 


SE 


ONE DOES IT IN 
OKLAHOMA, 
TOO 


KVOO has a 30 county 
market area in Northeast 
ern Oklahoma in which is 
concentrated: 48% of 
Oklahoma's retail sales: 
70.9% of mining produc- 
tion; 54.6% of oil pro 
duction; 51% of bank de 
posits—-a concentrated 
area which is truly Okla 
homa's No. | market. 


| Only KVOO, whose 
daytime half-millivolt line 
reaches beyond this mar 
ket, provides full cover 


sae value in one medium 


Incorporated 


1 Representati 
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Painted for McCall’s by Raphael Soyer 


ty - 
st \ 
is Since woman’s role in life is different from Every month McCall’s Magazine talks to one 1. McCall's is edited directly to the three pri- 
i man’s, her interests, problems and responsi- American woman out of every five in this vast mary interests of the American woman— Her 
c- bilities are different, too! For the most part it consumer market. McCall’s is able to talk to Heart. Her Home, Herself. 
e) x 
" is men who earn the wage and produce the these women successfully in their language — A — 
.d + , ~_ 2. McCall's “contact” method of editing takes 
goods... but it is women who, as homemakers and in terms of their interests because: al 
. » obi ces i McCall’s Reader Researchers right into the 
av individuals, purchase over 85°, of all a ee 
’ homes of our readers... keeps MeCall’s edi- 
: (sumer merchandise. As such. these women = 
ne ; ; 7 tors abreast of women’s interests and problems 
" 4: the most important people American busi- aye : 
; ... enables McCall's to get ideas off the printed 
- i. has to talk to—if an economy of plenty is Sas ot 
m page and into the reader's mind! . 


‘» -e maintained following the peace. 


THREE MAGAZINES IN ONE : 
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Fred Smith Promoted 


Fred F. Smith, advertising man- 
ager of New World Illustrated, | 
Toronto, since its beginning in 
1940, has been appointed general 
manager. 


THE DAILY BUSINESS NEWSPAPER OF THE 
NATION'S GREATEST INDUSTRIAL AREA 


‘Sun’ Incorporated 


by Field Enterprises 


The Chicago Sun, formerly} 
owned personally by Marshall 
Field, is now owned and operated 
by Field Enterprises, Inc., a Dela- 
ware corporation. 


Directors of the new corporation | 
fare: Mr. 
| Jr., Clem J. Randau, George Rich- 
|ardson, Frank W. Taylor, Louis S. 


Field, Marshall Field | 


Weiss, and Carl J. Weitzel. 


‘Miller to Crossland 


J. L. Miller, director of sales for 
Andrew Jergens Company, 
| cinnati, for eight years, 
‘appointed vice-president to head 


'sales activities of Crossland Mfg. 
| Corporation, Toledo, manufacturer 
|and marketer of Ya-De, a moth- 


proofing spray made on a German 
formula released by the Alien 
Property Custodian. 


Cin- | 
has been | 


‘Digest’ Launches 
Record Build-up 
for ‘Town Hall’ 


New York, Sept. 7.—Advance 


publicity as well as future week- | 


by- week promotion plans _ for 
“America’s Town Meeting of the 


| Air,” which Reader’s Digest began 
sponsoring today on the full Blue} 


Network, will probably make up 


}one of the most extensive such 
| campaigns ever given a radio pro- 


gram. The program, presented by 
the Blue and New York’s Town 
Hall for nine years on a sustaining 
basis, already has a tremendous 
listener total. 


'er’s Digest, 


| devotees. 


Advertising Age, September 


In the September issue of Read- 
which reached sub- 
| scribers and newsstands last week, 
three of the four covers were 
devoted to advance announce- 
ments of the magazine’s sponsor- 
ship of the program, thus building 
prospective listeners from Digest 
Backing up these an- 
nouncements, the Digest placed 


| comic strip, reader and display ads 
'in 150 newspapers, 


with a com- 
bined circulation of 20,000,000 
throughout the country. Breaking 
today, the comic strips, for exam- 
ple, show a typical family dinner 
scene with the “boss” invited to 
the home of an employe. The lat- 


|ter, unable to talk about public 


affairs, is advised later by his wife 
to listen to 


with authority. 
Today, as the Digest began 
sponsorship of the Thursday 8:30- 


omer 


hen you think 
f America’s 


" Largest Market 
you must think of 


970 KC 
NEWARK, 


Be C Reewoun 8 A. M. ahd 6P.™M. 


WAAT delivers more listeners per dollar in ' America’s 


4th Largest Market than any other station — includ- 


ing all 50,000 watters! See latest surveys! Check 


availabilities! National Representatives, Spot Sales, Inc. 


“Town Meeting” so| 
that in the future he can discuss | 
|domestic and international affairs 


1944 
9:30 p. m., EWT, series, > 179 
Blue stations carrying the | Sram 
also broadcast spot announoe. 
ments, placed by the mags» n¢ ;, 
addition to the network’ Sal 
pre - broadcast announce pen. 


These Blue affiliates wer a). 
provided by the Blue with gj. 
ence-building kits, includin; 
paper mats, suggested ney 
publicity and pre-announcemen:. 

According to Batten, | 
Durstine & Osborn, agency ‘, 
Digest, commercials on the (oryy 
program stress that the mavazine 
is “sponsoring” the program, not 
“presenting” it. When the Town 
Hall board originally approv«d the 
Digest as sponsor of the broad- 


casts, it was announced that Tow) 
Hall would continue to select the 
topic of discussion as well as the 
speakers. 


Pre-tests Articles 


| Featured articles appearing jy 
each month’s issue of the Digest 
will also be spotlighted on future 
“Town Meeting” broadcasts. These 
articles have been and will be 
“pre-tested” as to popularity 
through special newspaper ads the 

| Digest places in various markets 
each month. Captioned “Free . . 
| Advance Copies of Reader’s Diges; 

| Sees ” the copy includes brie: 
descriptions of about 30 article 
appearing in the next issue of the 
| magazine, with a box suggestio; 
'to check the three articles the 
-reader would like to read in ad- 
vance. The Digest mails these 

“without cost or obligation,” thus 
| finding out which articles in the 
vnext issue will probably evoke the 
most interest. 

As another phase of the Digest 
commercials on “Town Meeting, 
important war messages will bs 
included, the first to be featured 
being an announcement on wasté 
paper salvage on the Sept. 14 
broadcast. 


‘Hoyt Queries Travelers 
on Postwar Recreation 


As a service to clients and to 
aid the travel department in shap- 
| mg advertising plans and projects, 
| tne research department of Charles 
W. Hoyt Company, New York, i 
completing a comprehensive sur- 
vey on travel and recreation made 
,ijuring recent years. Under the 
lirection of Fact-Finders, Inc 
28,000 questionnaires have bee! 
distributed in the area bounded 
yn the south by Richmond, on the 
west by Chicago, and including 
the Eastern Seaboard and Canada 
| Results will be completed and tab- 

| ulated by early fall. 

Both mail and personal inter- 
views have been used among 
‘known travelers,” lists of whic! 
_ were furnished by steamship lines 
' railroads, airlines, tourist bureaus 
and the like, together with infor- 
mation supplied by state commis- 
sions, hotel associations and _ the 
New England Council. 


-R46R Elects Three 


Ruthrauff & Ryan, Inc., New 
York, has elected as vice-presi- 


|dents Hugh Ryan, art directo?, 
Ralph Sinclair, copy director, and 
William J. Main, director of re- 
search. 


To Minnesota Mining 

R. M. DeVinney, for 12 yeals 
associated with Webb Publishing 
Company, St. Paul, has joined te 
industrial advertising depar!men 
of Minnesota Mining & Mfg. -om- 
oany, St. Paul. 


—_— 


‘Read to Tatters 


by 70,000 mer 
in industry with e 


practical interes’ 
in plastics. 


POST WAR (7 WILL BEA 


PLASTICS WO 


PUBLISHING CO, - 55! FI 
NEW YORK 17, MY. 
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It has been said that truth can make men free. And it will. 


You have seen it in your lifetime and you will see it still more 
; reget 
in your son’s—human progress is directly related to the number 
of times the average man must stumble over a lie, pick himself 
up, dust himself off, and go forward once more. 


For the lies men live through are by no means all deliberate. 
A lie is simply an untruth. And truth is hard to come by. Truth is more 
than fact—it is fact plus what it means. 


Thus accident, or carelessness, or even incompleteness in 
handling news can result in untruth in the minds of men. 


Here in America, a magnificent and fearless working press ranges 
your world on the everlasting qui vive to pick up the world’s news 
and spread it before you. 


Newsweek, as its part in this task, is dedicated to helping you 
grasp the news as well as get it—to helping you know the truth in 
your world as fully and completely as human vigilance can 
bring it to you. 


Newsweek gives you facts. Newsweek gives you interpretation 
by skilled and proved interpreters. Newsweek gives you 
forecast with a record for rightness that is little short of amazing. 

If you will read Newsweek you will enjoy it, respect it. . . 
benefit from it. It will help you Anow your world. 


A Well-informed Public Is America’s Greatest Security 


NEWSWEEK...to report...to interpret...to forecast the truth 


_ of human affairs for America’s significant people.” 


How man 

lies will 

he have 

to live a 
- through?... 


*In designating the readers of NEWSWEEK as Sig 


nificant People. we merely compress into two words 

their all-around “far-above-averageness —both men- i 

tal and material. +e 
The intrinsic character of NEWSWEEK attracts 

such people naturally. Theit unusual “mental 1 

quisitiveness,” and their eager interest in the new 

are qualities that make them especially receptive to “ 2 

your advertising. Ou ilities which have I d them to = 

NEWSWEEK in such numbers that its circulation has 


risen 78% in six years, while its advertising revenue 
(@mony all general magazines) has advanced from 
twenty-se¢ ond to fifth plac e, 
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Continuing Car Card Study 


Launched by 


$42,500 to Be Spent 
on Second Major 
Reader Project 


New York, Sept. 7—Advertising 
Research Foundation will start in 
Newark in October a continuing 
study of readership of transporta- 
tion or car card advertising, Wil- 
liam G. Palmer of J. Walter 
Thompson Company, chairman of 
the ARF board of directors, has 
announced. 

The study will be comparable 
with the continuing study of news- 
paper reading, conducted by ARF 
for several years. It is being 
financed by $42,500 contributed by 
National Association of Transpor- 
tation Advertising. A second study 
will be made in New Haven in 
November, and the names of ad- 
ditional cities will be announced 
as selected. Dr. Darrell B. Lucas 
of New York University will be 
technical director. 

The foundation has agreed to 
undertake the project, Mr. Palmer 
said, “only after very thorough 
consideration of the needs for and 
potential value of it... No stand- 
ardized yardstick is available for 
the measurement of the reader- 
ship of car cards. The medium is 
willing to give 100% cooperation 
to the establishment of an accurate 
and conservative method of meas- 
urement.” 


Follows Pilot Study 


The continuing study, following 
a pilot study recently made in 
Newark, will be supervised by a 
tripartite administrative commit- 
tee of advertisers, agencies and 
sellers of transportation advertis- 
ing. Members are Otis A. Ken- 
yon, Kenyon & Eckhardt; A. D. 
Chiquoine, Batten, Barton, Dur- 
stine & Osborn; R. E. Healy, Col- 
gate-Palmolive-Peet Company; F. 
LeMoyne Page, Transportation 
Displays, Ine., and Allan Preyer, 
Vick Chemical Company. 

Research methods to be used 
have been approved by the foun- 
dation’s technical committee, com- 
posed of George H. Gallup, Young 
& Rubicam; R. E. Robinson, Ped- 
lar, Ryan & Lusk; D. P. Smelser, 
Procter & Gamble Company; H. 
M. Warren, National Carbon Com- 
pany, and A. W. Lehman, manag- 
ing director of the foundation. 

In Newark, 3,000 calls will be 
made on a representative sample 
of the population of 15 years and 


TEACHERS 
PEOPLE 


Teachers are more than “just people.” 
They're key people. Young, cultured, 
alert . . . they are a vital force in the 
community and in millions of American 
homes. 


School teachers are good citizens. And 
good citizens is what they are helping 25 
million young people become. It's their 
job to teach youngsters high ideals of 
living . . . teach them about etiquette, 
health, nutrition, the American way of life. 


Don't overlook this significant, influential 
audience. Tell the story of your business, 
product or service to teachers in their 
own professional journals, State Teachers 
Magazines. 700,000 bona fide subscrib- 
ers in 42 states. 


State Teachers Magazines Reach the Heart 


of Every American Community 


Georgia C. Rawson, Manager 


STATE TEACHERS MAGAZINES, Inc. | 
307 N. Michigan Ave., Chicago |, Illinois | 


An association of 42 state teachers magazines | 


Foundation 


over. In New Haven, 1,500 calls 
will be made. The purpose is to 
answer the question, “How many 
different individuals (in each mar- 
ket or class) will a typical ad- 
vertisement reach through this 
medium?” Proof of the measured 
audiences will be _ established 


| through the controlled recognition 
method of interviewing. 


Based on Randomizing Technique 


While this method has been 
|}used in measuring both maga- 
/zine audiences and magazine ad- 
vertising audiences, Mr. Lehman 
| said, “it has never been used to 
| project advertising audiences to 
a known section of the population. 
Basis for projections of car card 
audiences, will be the city areas 
served by the local transportation 
companies. 

“The calls will be based on a 


Advertising Age, September 1} 


true randomizing technique, so as 
to assure a representative base 
and one which in no way is re- 
lated to the layout of the local 
transportation lines.” 

Use of the controlled recogni- 
tion method, Mr. Lehman said, 
“prevents exaggerations and has 
been adopted because it is at pres- 
ent the most conservative method 
available for the measurement of 
audiences of printed media. 

“The regular method of inter- 
viewing, sometimes referred to as 
the Gallup method, is a relatively 
simple procedure,” Mr. Lehman 


explained. “The interviewer 
asks the readers of any m 
to point out the items whic 
previously saw or read. 

method under certain con 
provides readers with an 

tunity to exaggerate. To 
this tendency, Dr. Lucas 4 
confusion control. The regul: 
ognition method plus con 
control is called the ‘coni 
recognition method.’ 

“In any sample, there are 
persons who will 
guess, exaggerate, or lie ou 
in their statements as to w) 


be confy 


NOTED LECTURER VISITS\ ¢ 
Reactions of PAUL P. PARKER to Outstanding 


Features of Spokane and Its Inland Empire 


Known as a Human Relations engineer, 
Paul P. Parker has delivered thousands of lec- 
tures on the vital theme of Tact and Skill in 
Handling People. When thoroughly aroused by 
his subject, he has a way of putting his points 
across with a smile, a grimace or a telling ges- 


ture. 


Widely traveled, Lecturer Parker knows 


his markets from Abbeville to Zumbrota; and on 
a visit to Spokane years ago, he was quick to 


High mountain ranges bound your great 


l. Inland Empire on each of 
call that. real isolation. 


ee 6% 


3 Your three basic in- 

e dustries, farming, lum- 
bering and mining, are 
an immense backlog 
for post-war years 


four sides. | 


One loaf of bread out 
« of every ten the nation 


eats is made from 
your Palouse and Big 
Bend Wheat 


a Your market is certainly BIG . . 


recognize the fact that this market is distinctl 
different. Revisiting Spokane on a recent lec- 


ture tour, he kindly consented to act out his 
emotional reactions to Inland Empire develop- 
ments and resources. These reactions are pic- 
tured herewith for the entertainment and in- 
struction of space buyers and sales executives, 
to many of whom the leading man in this mar- 


keting drama needs no introduction. 


. large as New England 


which I frequently visit. 


Fruit to gladden the 

e eye is grown here 
in overflowing abun- 
dance, including one- 
fifth of the nation's 
apples. 


The world’s num 
2 one stand of w 
pine timber is wi! 


your district—also 
number one w 
pine sawmill. 


&h 


}f 
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* comes 


have seen a particular ad- 
item or car card. To 
+ such confusion and to meas- 
t as accurately as possible, 
:me cards will be shown to a 
iy group of people under 
.r interviewing conditions, 
before the car cards have 
displayed in the vehicle and 
they have been on display 
onth. The pre-examination 
- will be used to adjust the 
The 
audience will be based on 
1ifferences in the scores re- 


iting from examinations made 


1944 


before and after the card 
showing.” 

“Thus, in each city the survey 
will be complete only after two 
sets of samples have been col- 
lected. In Newark, for instance, 
3,000 home interviews will be 
made, 1,000 before the cards are 
displayed and 2,000 after the cards 
have been in the vehicles for 30 
days and, for accuracy, call-backs 
will be made on approximately 
one-fifth of the interviews. 

“Although advertisers occasion- 
ally use other sizes, the cards in 
the study are limited to the sizes 


car 


most commonly used, 11x21 and 
11x28 inches. To prevent extreme 
diffusion in the findings, only ad- 


vertisements appearing in half 
runs will be measured. 
“Scores obtained in the first 


part of the survey will be used tc 
adjust the regular or ordinary rec- 


ognition ratings after the cards 
have been displayed for one 
month. 


“Special provision has been made 
to examine and report the per- 
formance of specific car card ad- 
vertisements, upon which the 
averages for typical car cards will 


The breakdowns will be 
as actual audiences 


reader. 
reported 


pression of the advertisement.” 


tion is jointly sponsored by 
Four A’s and ANA. 


Rivers to Compton 


Don Rivers, former copywriter 
of Knox Reeves Advertising, has 
joined the radio copy department 
of Compton Advertising, New York. 


One silver dollar out of every four 
from your fabulous Inland 
in addition to huge 


Empire mines, 
amounts of other metals. 


ae 


£ “Mightiest War Weapon of the Na- 
» tion!” That's what the U. S. Depart- 
ment of Interior calls your Grand 
Coulee Dam... 


and no wonder! 


ee 


ae 


Bt | 


I take my hat off to the fair city of 

« Spokane which became Light Met- 
als Capital of the West in less than 
two brief years. 


Heme 
he nd ie 


] Imagine the reaction of our 

® enemies when they learn that you 
are training more than 121,000 
sailors yearly at the Farragut 
Naval Training Station, east of 
Spokane. 


Ad 


] 


Now for a look ahead: Your es- 

e tablished industries, your new 
payrolls, your great basic wealth 
all assure your market a perfect- 
ly grand future! 


‘tising Representatives: John B. Woodward, Inc., New York, Chicago, Detroit, Los Angeles, San Francisco 
Color Representative: SUNDAY SPOKESMAN-REVIEW—Comic Sections: Metropolitan Group 
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And the two splendid Spokane 


dailies greatly influence and 
thoroughly cover this American 
Wonderland! 


be based. The projections will be, 
reported in the terms of cost per | 


of | 
adults who saw and got some im- | 


Advertising Research Founda- | 
the | 


| 
| 
| 
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IF you like to reach ‘i =z 
rich markets where oa ; 

| spendable. income is a 
high—war or no war... a 
IF you want complete ee: es 
radio coverage in one of 4 7 
the best of these markets + 
—the East Texas - North ee 
Louisiana -South Arkan- “a 
sas region... 


IF you want that radio 
coverage to be not only 
available to, but welcome 
in, the homes of this 
area... 


v 


THEN USE A ~ 


BIG i isda 


STATION 


v 


TO COVER THIS 


a Shreveport Times Station 
SHREVEPORT, LOUISIANA 
THE BRANHAM CO 
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America om caine 

cereal foods. ao re- 
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Utilities Corporation 


7 Bows with Dishwasher 


Electric Household Utilities Cor- 


{| poration will enter the home dish- 
4\ washer field after the war as a 
4} result of accidental developments 


while working on its clothes 


4 | washer line, it was revealed last 


week. Unusual features of the 
new product are that it does not 
have to be built into a sink, and 
that it will be unnecessary to wipe 
dishes after washing them. 
Electric Household has_ also 
scheduled three 500-line adver- 
tisements on the Thor Gladiron 
during the fall, to appear pri- 
|marily in This Week, Metropolitan 
Group papers, and some newspa- 
per magazine sections. Earle Lud- 
gin & Co., Chicago, is the agency. 


| Decal Co. Forms Division 


: F 
| American Decalcomania Com- 


fj pany, Chicago, has organized a 


|new home decoration division, and 
| has made plans for an extensive 
|consumer and trade publication 
|campaign. Ken Winters, formerly 
|with Meyercord Company, Chi- 
cago, will manage the new divi- 
sion. 


ae Mee 
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‘Colgate and FTC 


Reach Agreement 


on Palmolive Ads 


Washington, Sept. 6. — Colgate- 
Palmolive-Peet Company agreed 
to abandon a number of major ad- 
vertising claims for four of its 
products in voluntarily closing a 
case before the FTC today, but on 
at least one point, involving con- 
tinued use of the Palmolive trade- 
mark, the firm emerged victorious. 

The action closed what had 
given promise of being a prolonged 
legal battle, based on sweeping 
charges filed by the Commission 
last February against advertising 
for Palmolive soap, Palmolive 
shaving cream, Colgate toothpaste 
and Super Suds. 

Much of the complaint had been 
based on Palmolive soap and shav- 
ing cream ads which allegedly cre- 
ated an impression that the prod- 
ucts contained only palm oil and 
edible olive oil, and imparted the 
same benefits to the skin that 
these oils yield in their natural 
state. 

In stipulating to clarify its ad- 


"In the Classified I found 
a dealer for a certain 
brand of coal.” 


“The Classified showed 
me where to buy that 
brand.” 


“Found a dealer who had 
parts for my make of 
washing machine.” 


“Located a brand of 
battery through the 
Classified.” 


Why the Classified is a good place 


for your trade mark... 


7 


Ngee a a ne) 
i ae — ‘4 


eek 
a2 


Surveys among users of the Classified telephone directory 
show how often people “Look in the Classified” for trade 
marked products...to find authorized service for the things 
they own. They turn to the popular ‘yellow pages’ for buying 
information, for the answers to countless daily household 
and business needs. 


The “Classified habit,” so active today, will promote post- 
war business for advertisers whose trade marks and brand 
names are displayed. Learn about this Trade Mark Service 
plan from your telephone company. Call the 
Business Office. Or see Standard Rate & Data, (§ 
General Magazine section, under “Telephone 
Directories.” 


“The Classified lists }- ” 


“Found-where to get 
service on my car.” 


service men for our 
make of refrigerator.” 


| SERVICE 


Y 


Z 


BRAND 


"T use the Classified 
to find nationally 
advertised brands.” 


“Located a brand of 
asbestos shingles.” 


vertising on these points, 6. 
admitted that the oils h: },." 
subject to chemical proc: 
no longer were capable of 
ing the benefits of natura! 

As a result, the compan) 
to drop any  advertisin 
which implied that Palmo! rte 
has any effect on the skin 
that of a mild cleansing a 
that Palmolive shaving cre 
benefit or improve the skin 
by cleaning it. 

In its complaint, the FI. } 
asserted that use of the te 
“Palmolive” in itself cre: 
false impression since it 
that only palm and olive oj 
used, whereas coconut « 
olive oil foods are contained » the 
product. 

In addition to yielding a 
of advertising claims for ¢! 
Palmolive products, th 
agreed to eliminate claims fo; ¢ 
gate’s toothpaste which imp! 
it is more than a transitor 
for unpleasant breath, or that 
prevents tooth decay, or imp; 
sparkle beyond that inherent ;; 
the teeth. 

The company also agreed to tong 
down claims for Super Suds, par- 
ticularly those implying tha: thy 
product will clean dirt and grease 
with no scrubbing or rubbing 

The FTC complaint had chargeg 
in detail that neither Palmoliy, 
nor any other soap will insure a 
beautiful skin. “Beauty, lovelines 
or radiance are not latent in ever, 
female skin waiting to be aroused 
lor brought to life by Palmoliy 
| soap,” the FTC commented. 
| On Colgate’s toothpaste, FTC 
said “Whether teeth are well 0 
| properly brushed depends upon 
| the time and care and techniqu 
_ used, and not upon the dentifric: 
|and brushing with Colgate denta 
cream is no more effective than ; 
like brushing with other denti- 
frices.” 


‘Reader's Scope’ Brings 
Tokyo Rose to New York 


Reader’s Scope, new digest mag- 
azine, has signed with WNEW 
| New York, for thrice weekly pres- 
entation of a program built around 
the well - known propaganda 
broadcaster from Japan—“Toky 
Rose.” The broadcasts from Radi 
Tokyo are monitored in Califor- 
nia by RCA Communications, and 
recordings of the program are air- 
mailed to WNEW each week. En- 
titled “It’s a Lie from Radi 
Tokyo,” the series started Sept. 6 
and is heard Monday, Wednesday 
and Friday, 7:45-8 p. m., EWT 
Agency is Craven & Hedrick, New 
York. 


Hollister to Adel 


Clay H. Hollister Jr., previously 
director of distribution researc 
for Libbey - Owens - Ford 
Company, Toledo, has been ap- 
pointed director of public relations 
of Adel Precision Products Cor- 
poration, Burbank, Cal. 
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Agricultural machinery . . . Automobiles . . . Automobile bodies and parts . . . Trucks and truck bodies . . . Auto- 
mobile frames .. . Batteries .. . Books . . . Boots and shoes . . . Brushes . . . Candy . . . Canned fruit and vegetables .. . 
Canvas products . . . Chemicals . . . Chocolate and cocoa products . . . Cigars . . . Clay products . é.~ 
gases . . . Concrete products . . . Construction machinery . . . Diesel and a engines ake é. a 
Drugs and medicine . . . Enameled ware . tener ' a | w Fertilizers . . . 
Flavoring extracts . . . Food products ey uw and toys 


tr Gypsum 


products . . . Hardware . . . Housenotdas ogy 
. Metal a nee ie ents and other ston . . « Pianos 
and organs at uers . . ef: at mem... anil equip- 
. Power boile gt ds Pumping equipment . . . Refrigeration 


a products . a 


Sorting ne eid e-@ 
her 
a instruments .. . 


shades ... Wirework .. . Women's 


es eres products . . . Sheet metal work . . . Signs... 


In the. Milwaukee Wiel areat 
(67.9% of all manufacturers are 


making for war basically the sante ; - 
smaiee pa as before the war; 22.4% 


. Steel castings . . . Stoves, ranges, water heaters and hot-air furnaces 
‘luggage . . . Surgical 
Tractors . . . Window 
and misses’ dresses ... 
Yeast . . . Biscuits and crackers 
Cheese... Condensed and 
Cured fish . . . Flour . . . Carpets 


. Sugar refining ... 
evaporated milk... 
and rugs .. . Cordage 


and twine. . . Dyeing and finishing cotton'..rayon, linen 


_ plus new war products. Only 9.7% 


and silk .. . Hosiery . . . Leathe - ; 
‘ eth ies! are making entirely new products. 


clothing . . . Curtains, 


draperies and bedspreads . House furnishings .. . 


‘This indicates. comparatively little 


Raincoats . . . Window and door i screens... Wood 
preserving . . . Coated and glazed reconversion slow-up of Milwau : paper .. . Colors and 
pigments . . . Glue and gelatin is _ kee’s industrial machine. Our 1,936 me... Linseed oil... 
Lubricating oils and greases .. . _ pre-war manufacturing plants—so_ . 5 Perfumes and cosmetics 

. Mucilage, paste, other diversified | that no one industry — ail adhesives .. . Printing 
ink . . . Soap and glycerin... 7m employs more than 10% of the meee Soybean oil and meal 

. Tanning material... Leather, i ~ workers — will again turn MME tanned, cured and 
finished .. . Saddlery, harness and 7 - great variety of products which og whips... Women's 
pocketbooks, handbags, purses... Jn Eh@s made Milwaukee the steadiest Mm Abrasive wheels, 
stones, paper cloth . . . Floor and of be-clty markets. a - a wall tile . . . Mineral 
wool .. . Mirrors and other glass _ a Se products . . . Pottery 


products... Wallboard... ‘ THE MILWAUKEE aa Automobile stampings 


. Cutlery .. . Doors, window Hm sash frames 


a — se 9 Out of 10 ~ & be fe Homes sd jailing roils 


Alloying of nonferrous 


Safes and vaults . . . Steel works 


Tin cans and other tinware .. . 
metals . . . Aluminum products . . . Automotive electrical equipment . . . Coninonication equipment . . . Electrical 
appliances . . . Radios, radio tubes, phonographs . . . X-ray and therapeutic apparatus and electronic tubes .. . Blowers 
and ventilating fans . . . Commercial laundry machinery . . . Elevators, escalators and conveyors ... Mining machinery . 
Paper mill machinery . . . Scales and balances . . . Stokers, domestic and industrial . .. Woodworking machinery . . . Rail- 
road cars, streetcars and equipment . . . Bicycles .. . Shipbuilding . . . Musical instruments . . . Optical goods . . . Soda 
tountains . . . Plumbing supplies . . . Steam shovels, excavators. dredges . . . Cranes and hoists . . . Rock crushers and 
cement mixers . . . Pipe for crude oil and natural gas . .. Sawmill machinery . . . Temperature control devices . . . Turbines 
and generators . . . Lighting systems . . . Outboard motors . . . Printing trade machinery and equipment . . . Jewelry. 
Leather gloves and mittens . . . Lighting fixtures . . . Lithographing . . . Machine tools . . . Malt and malt liquors 
. Mattresses and bedsprings . . . Meat packing . . . Hats and caps . . . Men's and boys’ suits, coats and overcoats 
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Grade Controversy 
Is Revived by 


Bowles Letter 


OPA Head Insists 
Labeling Will Not 


Be Involved 


Washington, Sept. 7.—The battle 
over use of Department of Agri- 
culture standards in food pricing, 
a source of grade labeling scares 
for more than 10 years, entered a 
new spectacular phase this week 


when Price Administrator Chester | 


Bowles asked Congress to legalize | 
a plan which makes AMA grades | 
the basis for pricing the 1944| 
canned fruit and vegetable pack. | 

Banned by order of Congress | 
last year, and again by a decision | 
of the comptroller general Aug. 2, | 
the AMA grades were apparently | 
shelved before Mr. Bowles took | 
the unusual step of asking Con-| 
gress to reconsider its action. 

The Congressional order had} 
been written more than a year ago, 
and tightened last spring, to guard | 
against revival of movements | 
within OPA to require canners to | 
print governmentally determined | 
grades on the labels of their prod- | 
ucts. 

Under the Congressional provi- | 
sion, OPA is forbidden to pay a| 
salary to any official who sets| 
prices on canned fruits and veget- | 
ables on the basis of specifications 
or standards “not in general use.” 


Are You Interested in the Tremendous Purchases of Catholic Churches, Schools and Institutions? | 


CHURCH PROPERTY ADMINISTRATION §& 


Covers the Field----From Coast to Coast. 


Published Bi-Monthly at Milwaukee, Wis. 


| ing, “but describe in writing ac- 


To prevent packers from charg- 
ing consumers for higher quality 
merchandise than they deliver, 
Mr. Bowles said some form of 


standards had to be written into} : 
‘to advise you that we will not} had been popularly recei\ 


food pricing orders. 

Charging that canners had either 
been unable or refused to provide 
any other standard, he said he 


finally decided that enforcement | 
officers would have to use govern- | 


ment grades as a point of refer- 
ence. 

Under the Bowles Plan, foods 
which met government standards 
would be considered automatically 
to be in compliance with the law, 
but in other cases the way would 
remain open for canners to prove 
that their product complied with 
some commonly’ used 
standard. 

The AMA grades, he asserted, 
are not a separate system of grad- 


cepted commercial grades.” In 


| addition, he said they are widely 


used commercially, since half the 
current food pack, including the 
products of every packer, are 
purchased by government procure- 
ment officers using the AMA 
standards. 

In an appeal to Clarence Can- 


'cause it is associated in peoples’| it was impossible to take 


industry | 


Advertising Age, September 


non, chairman of the House ap-| the actions of the canning 94\.., 
propriations committee, he said | in fighting use of the AM’ 
there is still time for Congress to} According to the Bowles rsj 
reverse itself, but added that the plan had been worked 6 
“failing such action, I am bound|a period of many mont 


have fair and at the same time} introduced to the indust) 
genuine and effective price con-| Later, without warning, 5 
trol in the field of fruits and|a rider had been writte: ha a 
vegetables.” | conference report on rene.) , 

“There is some confusion in the | price control, which outla: 
discussion of the grade issue be-!| procedure. At that time, said. 


minds with ‘grade labeling,’” he| tive action because “there : 
wrote. “In asking your committee | longer a quorum of either [ig 
to act, I wish to make it clear that | in Washington.” 
any proposed use of U. S. stand- Mr. Bowles said that 
ards by OPA has no connection | weeks after the comptrol) 
with forcing ‘grade labeling’ on | eral’s ruling, OPA had sou 
canners.” |alternative to AMA grad 
Criticism of OPA’s efforts to use | food pricing without succes 
the AMA grades was expressed by | less some standard can be 
Rep. Charles Halleck (Indiana), a| he said, it will be imposs 
frequent spokesman for canning| enforce the ceilings. 
interests, who suggested that Con- 


gress should determine “what 

mysterious influences’ were Food Men Protest 
prompting Mr. Bowles. The proj- ’ 

ect, he hinted, stemmed from Bowles Plan for 


“attorneys whose association with 
OPA dates back to the Henderson- 
Ginsburg-Galbraith Regime.” 
Much of Mr. Bowles’ letter was 
devoted to restrained criticism .of 


Grade Labeling 


New York, Sept. 6.—Contending 
that adoption of governmen: 
grades as a basis for OPA ceiling 


SEAT... The ir-Condilioned Cily 


en bloom in winter in Seattle! We sleep under blankets in July! 
Economic geographers agree that climate of the kind found here is the world’s 
best for man... where he feels better, works harder, accomplishes most. 

Seattle is especially favored. It is not only in one of the world’s most 
favored regions, but is situated in an especially well-protected pocket (see map). 
The world’s prevailing winds are East-bound. Seattle is cooled in summer and 
warmed in winter by Pacific Ocean breezes. Rain-laden storm clouds from the 
Pacific strike the western slope of the Olympic mountains many miles to the 
West where much of their force and moisture are dispelled. The Rocky moun- 
tains and the Cascade range to the East form a double barrier against freezing 
winds and snow from the Western plains. This near-perfect climate is an im- 
portant reason why Seattle will continue its rapid growth. The SEATTLE TIMES 
is the preferred newspaper in 7 out of 10 Seattle homes. 


prices on canned fruits and vege- 
tables would destroy good will, th. 
National American Wholesa\ 
Grocers’ Association indicated to- 
day that it would protest Price 
Administrator Chester Bowles’ at- 
tempt to impose government grad- 
ing on canners. National Canners 
Association and National Food 
Brokers’ Association are also ex- 
pected to file objections. 

Spokesmen for wholesale gro- 
|cers said that arbitrary govern- 
|ment grading would encourage 
| competitors in the canning field t 
| pack down to the lower limit of 
| grade, thus undermining good will 

built up at great cost over a period 
|of years. 

Asserting that any pricing for- 
;}mula set up by OPA should be 
| based on commercial grading, buy- 
|ers and canners say the step urged 
|by Mr. Bowles would lead t 


Prevailing Winds 
from the Pacific dispel their 
violence and excess moisture , 
against the Olympics ; reach 
Seattle warmed in winter, J 
cooled in summer. 


THE WORLD’S MOST PERFECT CLIMATE FOR MAN 


~~ = 
rs 


According to leading economic geographers the areas indicated 
in black of the world map at right enjoy the world’s best 
climate for life and work. They have cool summers, mild win- 
ters, adequate moisture, with no monotonously long periods of 


bitter cold or sweltering heat. This climate, they say, iz 


most 


conducive to high culture, active commerce and manufacturing. 


other American areas. 


HOW THEY COMPARE — The following U. S. Weather Bureau averages 


will give you some idea as to how Seattle's climate compares with that in 


VEN 


ANNUAL AVERAGES NEW YORK CHICAGO | ORLEANS SEATTLE 
a 
. July 73.8 July 73.3 July 75.6 | July 64.3 
Mean Temperatures Jan. 30.9 | Jan. 24.9 Jan. 47.2 | Jan. 40.3 
1 ~ = 
Precipitation (Inches) 4163 | 318 | 5969 | 33.38 


| | 
a i 


plains, seldom reach Seattle. 
They are stopped by the high 
Rockies and Cascades. 


| adoption of the Agricultural Mar- 
| keting Administration’s grades 
| generally opposed in the canning 


| 
| 


| industry. 


| 210 Apply for FM, 
150 Since Jan. 1 


Of the 210 applications for FM 
| broadcast stations now filed with 
the FCC, more than 150 have ap- 
plied since the first of this year, 
;according to a bulletin of FM 
| Broadcasters, Inc., Washington 
|; On Jan. 1, the bulletin adds ther 
were 62 FM, 21 amplitude modu- 
lation or standard, and nine tele- 
vision requests on the FCC (file, 
| while on Aug. 1, the records had 
|increased to 210 FM, 77 AM ana 
| 59 television applications. 
“These applicants, together wit! 
the 46 FM stations now licensed 
will make FM service availa le t 
|}approximately 100,000,000 peopl 
a substantial majority of the na- 
tion’s buying power,” the bullet 
says. This also “scuttles” indus- 
'try leaders’ predictions last win- 
iter that 5,000,000 FM sets would 
|be manufactured within a yea 
after the war, and  20,0(0,00! 
would be in public hands thin 
four years. 


Dutton to Aid Roden 
Lewis G. Dutton, formerly s2@!& 

comptroller of Harold H. ( ap! 

Inc., subsidiary of American 


carrying summer heat and 
winter cold from the great 


ST 


Products, New York, has Det! 
|mamed assistant to H. W. ![.0cGe! 
American Home presiden’ i 
| was previously in the mark t ' 
search department of You ig & 


Rubicam, New York. 


— 


Commend 


HEAD AND eo — ALL SEATTLE PAPERS 


Searrre Times 


Seattle, Washington 


Represented by O'MARA & ORMSBEE, Inc. » New York « Detroit « Chicago « San Francisco « Los Angeles 


~ POST-WA® 
Migk BUILDIN » 
will total 600 Mill 


Pencil Poi 


The Magazine of Archite 


“s Ae ye a ik ME amis iste : : f - ae ‘ aii “9 or r - ba ut ~ ; 4 ss, sigh " . : s ‘ . s 
Pe: ees " e : - 
.. ae | eC 1944 
e a 
ty 7 i ; : 
5 3 —- ; 
a | 
' 
a | } 
| po 
: 
_— 
be fF | 
es 
7 TL 
fe, 
2 : ~ ae 
a - a : = eS, 4 , y 5 
Si 
7 R. ts «. & 
‘9 : 
, 
S == ae emnene EE ——E————EE— Oe —_——" 
a ees - ~ ~ - _ —— a ; 
- * Goad inset os ae ee : a a pe A i, Dae we ee : 
. | dig a ery ge "SS MBN SE 22 LE) <P Ge 
‘a : . id a? er p y - Pe, "lain & Pe eR To] —— 
4 : 8 ‘= wen : >t » ee ® ieee % ’ “ee fe ——- Bs . sop dp 
en wey Sey a . ap X\ ac \ i as 1 : e, Tigg . 2 — <ESPA : is ol 
* , Ss P % Com . Z . . = ae ns te ee Pas : 
; NI Tie , Ff 4 ‘ye a Da 3 ‘ ; Ps. Pe 4 i ) a= = enerG ce": be 
ds a. " } v = Pg a + & 7 = ¥ - -S = Ce Se % = ——- rm, | wat ee 4 
isc Fe” Le CT | i ee ar = GO 
> pleas | ’ Po a4 yh We . 7 = a s i 
ao. © Ws, & ¢€ Pm “3 o _ “, TF eS = =f ge = rs 
: eer 4 | “ ae ety AS . “SC So <= Tye a < £ se e. gee eta 
Sj) | “ Ay »] e c a 4 ‘6 — as — ———  * oe ae a 
ee ns || Q ) mee, FP = : Ge — $ eS} ee a ee = —— 2, 0 
PS —_ = = Te . pe y ef SF Lm Se WS = <= 
B 7 4 Laid \ = oh . : — = > S 1C2/ o 
ee i i S«< és +h on eS . ——— - — FS ee / East Winds 
Sa yay = / --=e & 22> => —- | 
Sa ‘| & i. ae a Ni ’ — Se Se Fs | 
si eZ ia — PON SS as Oe 
& : a! * ue SES = | 
Bf a : . SN a : é 6 f “a : Fs P oo mn . eo = z = - — = : = ee 
- ys fe _ Se ae = = “i eK aad — = : : y, ——S Gna AF mest _ - | 
, 3 © a \ a = aa ee 
7 ed | . o ot : hs r ~ -* " — 3 2 — A , 
+. ~ E> YS a <3 = <<a DSL LE << <r eaeeee 
ie: i. aan ee) es See Ss oe 
2 = : <S “i {ey 4 - 2 = 2 < a ss Sse AN Pt - Ee =< 
etal "~ _— » : ‘ a Se ag 2 a SS ee <= 
a j ; ee = ‘ * = "4 ie SS ee aay of we? oe s 
— Ne eo SS) , iar === E= eat 967 el 
ae ee al * — =A a SS = ———— So | agg 
ee 8 = ee Sas » SS ae ps ee SS x 
a ; > — a ‘ \~ Si Ee A —— a a - 
= NGA FOS See a OS 
ae - a an of} ~ 2 > a | 4S mt 7. = om soe x oe “ss = %, ev a a 
4 Ags ¥ ef-s Std at 
_ a , > , “Nae A. fr 2 
sy > i at v es the ig be ~ Sa See . T 1 € re) c & 2 
— | IER ie hGed) =~ —z Co 7“ | 
Dn = L <— » Pe <a —- 5, eae > ~ cae Me; ‘ ait ‘ es oe Pa | 
Ba — EEE re ie ning N , 2 ll ae ze 
Foes wo. yeas $ 
ma an +. bas mt se : # Zz 
ces ‘ fe 2 rs a < 
. v nen s w 
= 4 ; a 3 vy & < he! oF Lv 
ss a 6 : webs” v ‘yale ° 
> ale = 3 sch 4 ‘ ° Ey : 
ere ~“ , 5 ee ' 5 ms 
ce * hes U ay \ 
1 : a = = ~ F 
ae ; i . a. | ° eS 
ia 4 o ¥ | 
| oe a! ‘, .’ Ocean ? 
7 rs ee N b es P| 
weve é - S tf; f 
; Se, ee ee ee ay 1 ey anaee ny # te Sieg Vee C7 om — 
| 
SS ee 
ee 
) Annually ARCHITEC) 
a , 
MEN will control 8¥% 
tie = ee | 
Ae ee 
ek : a are 
: ‘ies 
= 7 ¢ * >. J 


S 
1944 
Ustry 
ades 
0 e 
i . 
11d 
ec. 
for 
Un- 
ind 
st Nobody Says No 
‘ bab 
to a baby... 
ending 
rnment 
ceiling —when that small, eager young person wants 
| Vege- P ° 
ill, th somebody to read the Sunday comics... And until 
OLeSale 
ig Sn the child learns to read, most parents have a 
les’ at- . . . bed 
t grad- Sunday chore that revives their own interest in 
anners 
Figg the Sunday comics . . . a two-dimensional world 
e grv- of color, character, adventure and humor that 
fovern- 
aoa represents education and experience to the young, 
> Cc ? « - 
1it of . 
od wil and escape to their elders! ... 
. period 
ng for- 4 ' . 
_ be Tue Sunpay comics section is more read than 
ig, buy- 
9 urged : : 
Sigg any other literature, contemporary or classic, has an 
al Mar- 
grades elemental interest that transcends age, sex, social status 


Panning 


or income . . . holds the whole family week after week, 


is followed by three out of four adults as well as virtually 


a all children . . . and affords the national advertiser the 
ave ap- : ‘ ‘ ' 
is year, highest certainty of reception! 
of FM 
1ington 
ls there 
“enn Mierropouiran Group makes a national network 
ne tele- 
oC file, : ‘ 
_ out of the best comics sections, and the largest news- 
\M and A 
paper circulations—by combining forty-one major 
ler will 
ic sed . . . 
lable t Sunday newspapers with a total of 15,000,000 circulation 
people s a ‘ 
the na- ... affording more concentrated coverage of families in 
bullet: 
Ageret more major markets than any other single medium.. . 
‘a yea entering half the better buying homes in the whole 
000,001 
p wie national market! Easy to buy, use, and merchandise 
, —one order, one piece of copy, one bill. And an 
rly ales . . . . 
““Clapl opportunity to which no national advertiser should 
in Home 
s_beel say “No”... Just say ““Yes”’ to our nearest office to 
}.oael 4 
> He . 
mket Te get all the details... 
oung & 


\\ ; ° 
aR \ The first national newspaper network... Metropolitan Group 


Comics Section Advertising in: Baltimore Sun ¢ Boston Globe «¢ Chicago Tribune « Cleveland Plain Dealer « Detroit News *« New York New 


Philadelphia Inquirer ¢ Pittsburgh Press ¢ St. Louis Globe-Democrat ¢ Washington Star « Des Moines Register © Milwaukee Journ 


_ Minneapolis Tribune ¢ St. Paul Pioneer Press ¢ ALTERNATES: Boston Herald « Detroit Free Press * New York Herald Tribune « St. Louis Post-Dispat 
it Washington Post * OPTIONAL: Buffalo Courier-Express « Cincinnati Enquirer « Columbus Dispatch « Dallas News * New Orleans Times-Picayune-States 
Omaha World-Herald ¢ Providence Journal. « Rochester Democrat & Chronicle * San Antonio Express « Springfield Union & Republican 
Syracuse Post-Standard ¢ METRO PaAciFIC: Fresno Bee « Long Beach Press-Telegram + Los Angeles Times « Oakland Tribune + Oregon Journal a 


Sacramento Bee e¢ San Diego Union e¢ San Francisco Chronicle e¢ Seattle Times ¢ Spokane Spokesman-Review « ‘Tacoma News Tribune 


220 E. 42d St., New YorK 17 ¢ Tribune Tower, CuicaGo 11 + New Center Bldg., Derrorr 2 « 155 Montgomery St., SAN FRANCISCO 4 
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Ceramics Co. Divides 


General Ceramics Company has 
divided operations into three com- 
panies: General Ceramics Com- 
pany, Keasbey, N. J., chemical 
stoneware; General Ceramics and 
Steatite Corporation, Keasbey, 
steatite insulators and parts; and 
Carillon Ceramics Corporation, 
Metuchen, N. J., ceramic sanitary 
ware. Independent advertising 
campaigns for each company will 
be handled by O. S. Tyson & Co., 
New York. 


Form New Agency 


Daniel Ellis Lewitt and Irving 
Alben Lester have formed an ad- 
vertising and public relations 
jagency, Roger Wilcoe Associates, 
}at 1819 Broadway, New York. Mr. 
| Lewitt, formerly associate editor 
of the Newark, N. J., Office of 
Dependency Benefits house organ, 
“Times,”’ has done free lance mar- 
keting research in New York, and 
Mr. Lester, formerly with the pub- 
lic relations department of De 
Luxe Sales Company, New York, 
was recently a public relations 
officer with the Army Air Corps. 
The term “Roger Wilcoe” is an 
Army-Navy expression meaning 
“message received, will comply.” 


National Cash Register 
Appoints J. K. Owen 


J. K. Owen, who has been with 
National Cash Register Company, 
Dayton, O., for many years, has 
been appointed advertising man- 
ager succeeding R. H. L. Becker, 
resigned. Leigh Metcalfe, a mem- 
ber of the advertising staff, has 
been appointed to assist Mr. Owen. 
H. A. Lyon of the advertising de- 


partment has resigned. 


Outdoor Interests 
Deny Sharp Trend 
fo Whisky Copy 


New York, Sept. 7.—A nation- 
wide outdoor poster campaign of 
Schenley Distillers Corporation 
(AA, Aug. 28) is the most recent 
phase of a gradual trend among 
distillers for several years toward 
increasing use of both 24-sheet 
posters and painted boards, execu- 
tives of this medium said today. 

A resolution against poster ad- 
vertising of alcoholic beverages, 
they explained, remains on the 
books of Outdoor Advertising As- 
sociation of America, but it is up 
to individual plant owners to do 
what they want about it. Although 
no figures are available, ap- 
parently more of them want to 
take it. 

While the Schenley campaign is 
the largest to date, other distillers, 
including Calvert, Frankfort, Sea- 


eee 
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gram and Hiram Walker, have 


|/been running outdoor campaigns 


for years. In large cities, distillers 
have been among the largest users 
of electric spectaculars. Several 
of them, such as Frankfort and 
National, have gone in quite heav- 
ily for semi-permanent painted 
signs. The industry policy has 
always permitted use of outdoor 
advertising other than 24-sheet 
posters. 

Some outdoor poster plants are 
now taking whisky advertising’ for 
the first time on a test basis to de- 
termine public reactions. The dis- 
tillers and plant owners alike are 
careful that whisky posters do not 
appear close to churches, schools 
and other places where unfavor- 
able reactions might be created. 

Alcoholic beverages have be- 
come a major national outdoor ad- 
vertiser in the last two years. In 
volume, however, it is emphasized, 
this classification is still outranked 
by soft drinks, beer and food. In 
peacetime years, it is far out- 
ranked by the automotive classi- 
fication, which formerly repre- 
sented 40% of total national out- 
door volume. Tobacco normally 
also is a larger outdoor poster user 
than liquor. 


“IDENTIFIES ALL MEMBERS | 


OF THE 


ASSOCIATED BUSINESS PAPERS 


‘ 


Here’s what if means to you, as an advertiser: 


COPY AND SALES HELP: Remember the “Tell All” book... 
“Guide to Effective War-Time Advertising”... Helping Re- 


tailers Solve War-Time 


Problems” . . . and, more recently, 


“Transition Themes for Business Paper Advertisements’? 
Member publications were responsible for this material, of- 
fered without cost by ABP to help make advertising more 


productive. 


ASSURED READERSHIP: Here's just one reason why: The 


National Conference of Business Paper Editors convenes reg- 
ularly in Washington and other cities to meet in intimate 
conference with business leaders and government officials. 
Each meeting funnels vital information into ABP publica- 
tions that is nowhere else obtainable, and eagerly read by 


subscribers. 


INFORMED REPRESENTATIVES: salesmen for ABP mag- 


azines keep up with the 


latest developments in every aspect 


of business paper publishing through Dotted Line Club meet- 
ings... and pass this helpful information along to you. 


HIGH PUBLICATION 


ABP’s doctrine .. 


STANDARDS: Perhaps you know 


. “A national association of business pub 


lications devoted to increasing their usefulness to their sub- 


scribers and helping advertisers get a bigger return on their 


investment” 
twenty Six public ations 
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It is not just a hollow phrase. One hundred and 


serving virtually every industry and 


business in the country back up this statement with action, at 


every opportunity. 


Today, because of paper restrictions, many ABP members 
cannot run all the’ advertising for which they get orders. In 
circulation, too, there is frequently a long list of waiting 


subscribers. 


But not a single member has put a ceiling on the amount 
of help extended advertisers. Individually, and through their 
association, they are redoubling their efforts to be of greater 


assistance. 


Because this work benefits thousands of business paper ad- 
vertisers, by helping them get a bigger return on their invest- 
ment, ABP members feel well repaid. It all adds up to better 
advertising —more advertising. And everybody profits. 


Watch for the ABP symbol. It means measured values. It is 
your assurance that you are getting the most from your ad- 


vertising dollar. 


already have. 


tisements”. . 


Advertising.” 


This is the first advertisement that ABP has run in a long time 
that did not contain a coupon. It doesn't mean, however that 
we don't want to hear from you. A card or letter to ABP head- 
quarters will bring any of the ABP booklets that you do not 


Still available: ‘Transition Themes for Business Paper Adver- 
. “Mr. President, Meet Your Advertising Manager’ 
... ‘How | Hamstrung My Advertising Agency”. . 


. ‘Intensive 


THE ASSOCIATED BUSINESS PAPERS 


205 EAST 42 STREET * 
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ers and heloir 
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siness publications devoted to increasing their usefulness 


digger return n their investment. 


Of the 45 wet states, 18 « | th, 
District of Columbia are re 
to have no provision one \ , 4, 
the other on outdoor liquor —y¢,. 
tising; 17 will and 10 won .; 
such advertising. The states | j¢ 
will take it are California, ,),. 
rado, Connecticut, Delawar. ey. 
cept Wilmington), Florida, qj. 
ana, Kentucky, Maine (if apy veg 
by State Highway Commi:. 5p) 
Minnesota, Missouri, New J. sey 
Ohio, Oregon, Tennessee (i; we; 
counties only), Texas, Vi: :inj, 
and Washington. 

Those which are said not ti per- 
mit outdoor liquor advertisin. aye 
Georgia, Idaho, I0wa, Mor ana 
New Hampshire, North Car: \ing 
South Carolina, Utah, Vernon} 
and West Virginia. Virginia moveq 
over into this group a year or gy 
ago. Kansas, Oklahoma and \Jic- 
sissippi are dry. 


Form Cummings & 


MacKay Agency 
D. W. Cummings and Thomson 


C. MacKay have formed Cum-* 


mings & MacKay, Advertising. 
with offices in the Russ building, 
San Francisco. Mr. Cummings 
was one of the organizers of Bow- 
man, Deute, Cummings, and Mr. 
MacKay was previously public 
relations director of Rohr Aircraft 
Corporation. 


Hartenbower Appointed 
Manager of KCMO 


E. K. Hartenbower, formerly 
sales manager of Blue Network's 
central division, has resigned to 
become general 
manager of Sta- 
tion KCMO, 
Kansas City. 
He will succeed 
Jack Stewart, 
who resigned 
recently. 

Mr. Harten- 
bower will take 
over his new 
duties with 
Bemo Oct. 1. 
His successor at 
the Blue Net- 
work has not been named. 


E. K. Hartenbower 


Yes, we mean it . . . but don’t grob 
for your Rod and Reel until we finish. 
This fishing business has been grow- 
ing on us for 30 years, hardly noticed 
at first, but increasing each year, until 
now over 150 vessels operate out of 
our thriving port and this year the 
value of their catch will reach nec: 'y 
$6,000,000.00 at boat prices. MAKING 
NEW BEDFORD THE SECOND PORT ©N 
THE ATLANTIC SEABOARD in value of 
fresh fish shipped out. 


The growth of this industry w 
paced by the establishment of mo y 
of its necessary adjuncts — Fillet g 
Plants, Large Fleets of Refrigero' 4 
Trailer Trucks, Boat Building, Repe 
ing and Outfitting concerns. All in »!! 
a highly profitable enterprise add 9 
millions of dollars to New Bedfor § 
income and with unlimited possib 
ties for future expansion. 


Yes, fishing is good in New Bedf« ¢ 
and along with this gift of nature, « /' 
manufacturing plants are paying * 
at the rate of over $1,000,000 a ws 
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Printing Papers 


a ____ Distributed by 


AL MA 
ingham ............-Sloan Paper Company 
ARIZONA 
niX..+sssse++++++Zellerbach Paper Company 
eae ere ee . sed 
ARICANSAS 
~~. (Pane eee Arkansas Paper Company 
CALIFORNIA 
er Cer ee eRe eee. Zellerbach Paper Company 
NO eeseeetreeeneeee 
Anmales .< iss iiss. * 2 
TS ag Pe Ss RAS oe ‘. 
HiN@® sececccccess : 
mentO ...+.+--- 7 ‘ 
Diego ..--++++++ . 
Francisco ...... 7 ‘ 
Jose eastgseeute ng 
S Se a 
SLORADO 
NVEE<.. seen tenes Carpenter Paper Company 
ilo ce. te 4 
CONNECTICUT 
Hartford......-. The Rourke-Eno Paper Co., Inc. 
Now EM caydsoe es + ais Bulkley, Dunton & Co. 
DISTRICT OF COLUMBIA 
Washington..... Barton, Duer & Koch Paper Co. 


FLORIDA 
lacksonville.... Knight Brothers Paper Company 
MiGGRE ecu sex sg = mS - 


Orlando ...... 7 vs 
lallahassee a ; ps 
Tampa ? sy : 
GEORGIA 
Atlanta . , - .. Sloan Paper Company 
IDAHO 
SOBs «6s ......Zellerbach Paper Company 
ILLINOIS 
nS ae ry” Berkshire Papers, Inc. 
Chicago..... fan .Chicago Paper Company 
oS” SAPS _. Zellerbach Paper Company 
Springfield......... Capital City Paper Company 
INDIANA 
Indianapolis...........Crescent Paper Company 
\OWA 
Des Moines..........Carpenter Paper Company 
Sioux City ‘ i . r 
KANSAS 
Topeka..............Carpenter Paper Company 
Wichita............. Western Newspaper Union 
KENTUCKY 
Louisville............The Chatfield Paper Corp 
LOUISIANA 
Baton Rouge... .. Louisiana Paper Co., Ltd. 
New Orleans.......... The D and W Paper Co. 
Shreveport........ ... Louisiana Paper Co., Ltd. 
MARYLAND 
Baltimore........ Baltimore Paper Company, Inc. 
MASSACHUSETTS 
ON Ey Siva wis Carter, Rice & Company Corp. 
Worcester...... Charles A. Esty Paper Company 
MICHIGAN 
Detroit... esses ..Seaman-Patrick Paper Co. 
Grand Rapids ........Carpenter Paper Company 
MINNESOTA 
UNGER 6:56 <0 5 -John Boshart Paper Company 
Mi nneapolis..... " Stilwell-Minne apolis Paper Co. 
St, PWb as awsde' ....-E. J. Stilwell Paper Co. 
a 
i eee Carpenter Bag Company 
ae eee Beacon Paper Company 
Louis. . nena Kniep-Hawe Paper Co. 
Louis. .. ...Tobey Fine Papers, Inc. 
MONTANA 
ae ......Carpenter Paper Company 
t Falls ates = <s ~ 
NEDRASKA 
oln oa Carpenter Paper Company 
les és “a I 
NEVADA 
en ‘ Zellerbach Paper Company 
N ERSEY 
ae J. E. Linde Paper Company 
N AEXICO 
erque ..Carpenter Paper Company 
ORK 
peer Hudson Valley Paper Company 
Who ead A. Price & Son, Inc. 
ee Ps aper Service, Inc 
lo ‘ .Union P apet & Twine Co., Inc. 
York.... . Baldwin Paper Company, Inc. 
York.. ; Bulkley, Dunton & Co 
York ....The Canfield Paper Co. 


KIMBERLY-CLARK CORPORATION ... NEENAH, 


Ne York: 122 E. 42nd St. 


It takes tons 
of PAPER to make 
life-saving Drugs 


As our fighting men go into battle, they carry sulfanilimide 


powder contained in sterilized envelopes—paper envelopes. 
Indeed, paper guards life-preserving drugs all the way back KI NM $ Lg R i 4 


to the basic ingredients. Paper identity cards label each material 
in a drug plant. Paper work orders, like prescriptions, give 
instructions for compounding the drugs. And paper control 
slips insure absolute accuracy in manufacture. 

In the drug industry, where precision and sanitation are 
paramount, paper is an essentiality. So much so that the in- 
dustry requires more than 40,000,000 pounds in a single year. 


CLARK 


CORPORATION 


NEENAH, WISCONSIN 


SKevelcoal PRINTING PAPERS =e 


Kimberly 


SAVE WASTE PAPER — Paper 
is one of the nation’s most critical 
materials. Help alleviate the paper 


While conserving America’s critical resources in every way possible, Clark shortage by making full use of each 
Kimberly-Clark is producing the finest quality Levelcoat Printing Papers Wes ans piece and by having all your waste 
that can be made under wartime limitations. “TRADE MARK —=_ paper collected regularly. 
New York ......+Forest Paper Company, Inc. OREGON TEXAS 
. > 
pe Mad Eo traa ts 4. E. yay Ay soneeny Eugene ...... ..Zellerbach Paper Company —_ 
oor ree ewe eene ° A. a oO ‘4 > " “ Li “« ’: as 
New York.. wae - Royal Paper Corporation larsis sen 
MEE be taws.d ivihas as Paper Service, Inc. Harlingen 
pe EL EER EE Ce ee Paper Service, Inc. PENNSYLVANIA Houston 
.” Serr Troy Paper C atio ; : 
- y salah ath iia eeneeenis re ......Paper Merchants, Inc Spee od ni 
*hiladelphia. . . .D. L. Ward Company on. 
NORTH CAROLINA Pittsburgh....The Chatfield & Woods Co. of Pa 


COPS os sade, .. Dillard Paper Company 
Greensboro aoe sy Fr 


RHODE ISLAND 


UTAH 
Salt Lake Cit 


NORTH DAKOTA Providence........ Carter, Rice & Company Cory 
Fargo pire. ashe ‘ Western Newspaper Union VIRGINIA 
Richmond 
OHIO ee pi o 
Cincinnati... .. The Chatfield Paper Corp wi cea milacd Paper se WASHINGTON 
Cleveland........The Petrequin Paper Company Seattle 
Columbus..... .. The Scioto Paper Company TENNESSEE Spokane 
Toledo.... The Ohio & Michigan Paper Co Chattanooga Bond-Sanders Paper C W alla W alla 
Jackson .. Carroll Paper Company Yakir 
OKLAHOMA Knoxville Southern Paper pany 
Oklahoma City.. ...Carpenter Paper Company Memphis Tayloe Paper ipany WISCONSIN 
Pulsa... Tayloe Paper Company of Oklahoma Nashville Sond-Sanders Paper C: Milwaukee 


Established 1872 


Chicago: 8 S. Michigan Ave. 


Los Angeles: 510 W. 6th St. 


WISCONSIN 
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Gibbons Advertising Agency, Victor 


bership in Affiliated Advertising | viously executive 
Agencies Network. 


Gibbons Elected to AAAN | Joins American 


Ancona, 
Tulsa, has been elected to mem-/| charged from the Army, and pre- 


| advertising department of Ameri- 
|can Machine & Foundry Company, 
|New York, and will also serve as 
director of Visua]| graphics consultant to the com- 


Machine 


recently dis- 


Facts, New York, has joined the! pany. 
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created by WGY 


ONE Coverage area. 
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the Nation’s Choicest m 
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D FOOD STORES 


B ioc means a lot of Sales in 
one day! 


(and it is one of 


way to bring 
region into 


| Gives You > 
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Hudson 


“ ( 
Circle 


In COLUMBUS 


DATA ON REQUEST 


_ Advertising Age, September | 


“Daily News’ Cuts 
National Ads by 
40% in September 


Chicago, Sept. 6—A 40% cut in 
national advertising and a 20% cut 
in local advertising will be made 
this month by the Chicago Daily 
News to effect a reduction of 
approximately 290,000 lines, ac- 
cording to George Hartford, ad- 
vertising director of the news- 
paper. The plan will be in effect 
during the month of September 
only. 

Previous cuts made by the News 
to meet the paper shortage were 
announced in August. The latest 
cuts will further reduce the linage 
alloted to retail advertising and 
department and clothing stores. 

Retail advertising will be cut 
12144% from what it was late Aug- 
ust, a 20% cut over last Septem- 
ber; department and_ clothing 
stores will be cut 12%% of their 
linage of August, also a 20% cut 
over last September, and all other 
local advertising will be cut 20% 
of what it was last September, Mr. 
Hartford said. 


1944 
CCNY Plans New Co. se, 
in Television and Ra ‘5 
Television advertising anc’ o,. 
chandising, and practical dic 
dramatics and announcin ay, 
two courses which will be “eq 
for the first time this fal] the 
evening session of City ( | \ege 
School of Business, New Yi 
Gerald O. Kaye, adve sing 
manager of Bruno, Inc., co: yer. 
cial television consultant to (ca 
will direct the television ©. ire’ 
intended for advertising and er. 
chandising personnel interes: « jy, 
non-technical aspects of tele\ -jon. 
Ted Cott, program direct of 
WNEW, will conduct the dio 


study. 


Plans ‘Bouquet’ Drive 


Grocery Store Products ( 


m- 
pany, New York, will launch a 
campaign in November for Kitchen 
Bouquet, using black and one 
color column and half-page ads jn 
eight national magazines, ee 
trade publications, and three home 
economics magazines. The drive 
will run through June, 1945. 


Duane Jones Company, New York, 
is the agency. 
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RIDDER-JOHNS, INC. | 
National Representatives 
NEW YORK CHICAGO 
342 Madison Ave. Wrigley Bidg. 
ST. PAUL 
Dispatch Bldg. 
Newspopers Get 
Immediate Action 
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THE 
PIONEER BUILDING 
IN 
ST. PAUL 
© Occupied by 1,200 per- 


sons. 


® Houses more representa- 
tives of national 
cencerns than amy other 
cffice building in the / 
Twin Cities. 


® Elevators tramsport over 
10,000 people daily. 
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OMORROW, at New York, you board the giant 
London Clipper — an ocean liner with wings, 


| What’s Up? 


equipped with game rooms, a theater, luxuri- 
us lounges. 
Next dawn you'll be anchored in the Thames. And 
\ , sunday evening, after two days of English country- 
b ide, you return on a sister ship — back at work 
: \londay morning. 

\\ ream stuff? Not by any means. These coming 
vents are casting their shadows across the continent 
| Europe now. 

‘lider-trains are landing noiselessly behind enemy 
e nes... carrying men and supplies to American 
t > . . 
no MF ces. Mammoth planes like the giant Mars carry 


50 completely equipped soldiers in their cavernous 
cllies. The shape of things to come! 


‘A\ CETT PUBLICATIONS, INC. * WORLD'S LARGEST 


—Planes to carry first, second and third-class pas- 
sengers in ocean-liner luxury. 


-200-ton plywood earth-spanners with a non-stop 
range of 10,000 miles. 


—Planes to travel in the stratosphere, sealed against 
outside pressure and equipped with decompression 
chambers so that cargo space can be inspected. 


-Enormous flying boxcars to bring you fresh per- 
ishables from the four corners of the world. 


These are on the drafting boards right now. So are 
caterpillar-type landing gear, 36 cylinder 3000- 
horsepower engines, and even combustion gas tur- 
bines — eliminating troubles of cooling, detonation, 
vibration, ignition. Infra-red safety-rays will pene- 
trate fog and darkness. 


PUBLISHER OF MONTHLY MAGAZINES MECHANIX ILLUSTRATED 


The editors of Mechanix Illustrated have known 
about the above developments for months and 
even years, and have been reporting them as fea 


tures in our editorial columns. What's more, these 


features have been collected into a new $2.50 book, 
Your World Tomorrow, which is selling by the 
thousands today. 


The editorial strides of Mechanix Illustrated have 
been signally recognized by advertisers. Our adver 
tising revenue, for the first 7 months of 1944, ex- 
ceeds our total for the entire year 1943. 


* * * 
Fawcett Publications, Inc.—New York 18: 1507 
Broadway... Chicago 1: 360 N. Michigan Avenue 


Edward §. Townsend Co., Los Angeles r4, Pactft 
Mutual Building—San Francisco 4, Russ Building. 
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China Seen as Huge 
Postwar Customer 


The postwar needs of China 
would keep a good segment of 
America’s industrial population 
employed, the China - America 
Council of Commerce & Industry, 
Inc., believes. Toward this end 
the group, comprised of American 
business men, is seeking ways to 
finance the huge volume of ex- 
port to China. 

The group includes such indus- 
trialists as Thomas J. Watson oi 
International Business Machines, | 
Charles Edison, Jack Frye of| 
Transcontinental & Western Air, 
Clark Minor of International Gen- 
eral Electric, A. C. Cameron of | 
Goodyear, Charles Hook of Amer- | 
ican Rolling Mills, and others. 

A small part of the ten-year 
program worked out by General | 
issimo Chiang Kai-shek discloses | 
that there will be 84,000,000. 
Chinese who will need the most 
meager necessities—that each can 
begin rebuilding his life with one 
suit of cotton underwear, one cot- 
ton-stuffed outside suit, one cot- 
ton blanket and one cotton padded 
quilt. This would require 3,200,- 
000 bales of raw cotton, and on 
the basis that half be sent to 
China and the other half made up 
here, 350,000 American cotton field 
workers and 70,000 mill workers 


would be employed. 

Obstacles to the project include 
the 
protecting investments, 
trademarks, insurance, etc. 
Council has set up a legal division 


for the study of these laws with | 


Chinese lawyers and the State 
Department. 

The ceuncil expects that China 
will have several state-controlled 
industries, at least for the first 
postwar years. 

Some of China’s needs, towards 
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SIMPLE 


= news- 
papers in Boston 
have a busy time try- 
ing to explain why they 
are so far behind the 
linage totals of The 
Herald-Traveler, yet 
the reason is simple. 


Within a 30-mile radius 
of Boston Common is 
the richest residential 
area of its size in all 
America, and 85% of 
The Herald-Traveler 
circulation is concen- 
trated solidly and con- 
sistently within that 
area. 


It circulates most where 
most money circulates. 


Always First in Boston 
Often First in America 


HERALD-TRAVELER 


Boston, Massachusetts 
—~ 
George A. McDevitt Co. 


National Representatives 
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inadequacy of Chinese laws | 
patents, | 
The | 
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For river and coastal movement} cines, and another 76,000 tons for|ments. Minerals whic} hin: be 

_of China’s crops, produced by 90% | medical centers. ‘could sell abroad are xg ace th 

‘of her people, she will need 160! Generalissimo Chiang plans to} copper, lead, zinc, silver, pares ae 

ships, 500,000 tons of coastal serv- | open thousands of hospitals in the| mercury, antimony and a, a 

‘ice and another 400,000 tons for| next 10 years and there is a need! U.S. needs the last four. i lem 

| river service. She also wants! for 12,000,000 new homes. ° *. & 3 pI ‘ 

|tramp ships to carry salt, coal,| China also needs 170,000 miles| Postwar aluminum pr. of = 

: ‘ a _..|bean cakes, gypsum, iron ore,| of new highways; 12,000 passenger may find wide acceptance , 4, a 
ie greg: 8 preys B mage Baty |beans and rice, and in addition,| automobiles and 18,000,000 radio | home furnishings field, say ae Pia 
foelnde repairing of 2,850 miles will need 60 large Pacific liners. | sets. re : | magazine. Three prospects: © \ymj. HB per 
of China’s railroads at a cost of China’s medical needs are great, Recognizing that China will | num bathtubs, lavatories a win. inn 
$100,000,000. China also plans and the U.S. has a $100,000,000 need long-term credits, although | dow frames. met 
14,300 miles of new railroads, at stockpile for which the War De-| rich in minerals which she can ex- | * * & nev 
$500,000,000, using 2,228,000 tons| partment is seeking an outlet. To| port, the council is trying to| That plastics will not bi com. me 
bridge the gap with the aid of the| petitors to metals, especial! thir 


of rails, 24,000 coaches and freight | prevent postwar epidemics, China | 
cars and 2,500 locomotives. would need 3,500 tons of sheai~ | 


Chungking and American govern-| metals, in the postwar wo) 


PRODUCTION 


ne radio station that does not sit back as basic affiliate of a 
0 major radio network and watch the rest of the world go by 
is KMBC of Kansas City. While a pioneer affiliate of the Co- 
lumbia Broadcasting System, KMBC is widely known as well 


for its listener acceptance built up through local programming. 


Further evidence of KMBC’s reputation as the station with 
a network operation is its production staff. Experienced crafts- 
men of varied production techniques are assigned to the multi- 
tude of responsibilities in the air-readying of 30 to 40 programs 


daily originating from KMBC studios. 
Through the rich know-how of KMBC’s production staff, 


retail advertisers are assured programs of network caliber, 
national spot program users place production 
requirements in capable hands, and network 


clients share in a plus listening audience—the 


harvest of all aggressive local programming. 


Of course —KMBC-FM—An extra service at no extra cost! 


Such Are The Men vested with the production responsibilities of KMBC. Rod Cupp, station program 
director, is shown in conference with (I. tor.) Fran Heyser, production manager; Russell Culver, 
continuity chief; Edwin Browne, educational director; Gene Dennis, coordinator of war activities; and 
Lee Stewart, head of KMBC’s announcing staff. Cupp is well known for production work in Chicago. 
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COm- 
light 
1, but 


4cvertising Age, September 11, 1944 


ra he 


complementary materials,| world suddenly decided that plas- | molded plastics, 


which compete 


s the viewpoint expressed by G.|tic cars were actually here and/with metal chiefly when metals 


K. Scribner in a recent issue of|tried to swing into production, it|are die-cast, 


vote’; & Alloys. Mr. Scribner is 
»ras cent of the Boonton Molding 
Company, Boonton, N. J., and 
~ocident of the Society of the 
pasties Industry. 


J» the first place,’ Mr. Scrib- 
ner asserts, “plastics are not a 
tonnage industry as practically all 
is are. Even magnesium, the 
west eandidate among the 
‘is. is being produced at some- 
thin. like double the entire out- 
plastics. If the automotive 


would put the chemical industry 
in an impossible situation; 350,000 
tons of plastics, the present pro- 
duction for parts, would not go 
very far, and the tanks, retorts 
and piping required to jump plas- 
tics production up to anything ap- 
proaching the tonnage required 
would be a real headache.” 

As “the: three principal occu- 
pants of the twilight zone where 
plastics and metals overlap,” Mr. 
Scribner gave the _ following: 


| Mr. 


sand-cast or ma- 
chined; laminated plastics, which 
are competitors with metals when 
the latter are considered in sheets, 
formed or machined: and resin 
coating, which compete with 
metals used as plating mediums. 
Advising the consideration of 
plastics and metals as partners, 
Scribner points out that 
“there are many plastics, just as 
there are many metals; if one 
plastic does not prove the answer 
to your problem, 


look around a/ 


bit and see if there isn’t another 
that is more logically suited. 
Second, include plastics in your 
design thinking as a complemen- 
tary material to your metal ex- 
perience; investigate every possi- 
bility of combining a metal and 


a plastic to utilize the best fea-/| 


tures of each.” 


Commercial airline operators are 
watching with interest the U.S. 


Army Air Forces’ experimental 
powered gliders, an article’ in 
American Exporter asserts. Ac- 


cording to the article, the AAF 


Nerican Story” is also the story of KMBC’s production facilities. This 
ialf-hour patriotic production regeived noteworthy mention throughout 
rt of America. The KMBC Brush Creek Follies, recognized nationally 
' radio’s most successful barn dance shows, begins this Fall its eighth 
ive season of Saturday night stands at Ivanhoe Temple in Kansas City. 


Department store advertising history is being made at KMBC with Joanne 


Taylor, fashion expert, in her eleventh consecutive year without change as to 
program format or sponsor, This only begins the success story of KMBC 
production. No wonder Variety awarded KMBC the title of “Program Origi- 
nating Station;” and no wonder KMBC is FIRST in all accredited surveys. 
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|has flight tested two 15-place 
| Waco-designed CG-4A troop and 
|cargo gliders. One is powered 
| with two Franklin engines of 130- 
horsepower each, and the other 
|with two Ranger 175-horsepower 
| engines. 

Main military advantage of the 
| powered gliders is that it extends 
| their range of operation after the 
|tow rope has been released. Army 
‘engineers also see speedier de- 
livery of gliders from factory to 
airbase, to which the gliders can 
be flown under their own power, 
the engines dismounted and flown 
back to power other gliders. 


. . es ’ 
Rejoins ‘Oregonian 
; J. B. Twiford, following his re- 
lease as a captain in the Army, 
has resumed his former position 
of advertising director of the Ore- 
| gonian, Portland, Ore. 


| Forms Research Service 


Archibald S. Bennett, research 
director and business analyst for 
various agencies and manufactur- 
ers for the last 20 years, has 
formed A. S. Bennett Associates, 
market research service, at 512 5th 
Ave., New York. 


‘SPECIALIZATION 


Makes a 
DIFFERENCE! 


Don't think of HAIRE publications as 
you would of other trade magazines. 
There's a difference! Each HAIRE 
specialized trade magazine is the 
buyer's bible in some specific retail 
field. ..studied and lived with by the 
head of the department affected. 


And in the aviation industries, too, 
there are HAIRE specialized maga- 
zines ...each one the specialist and 
spokesman for its specific industrial 
market! 


Here is the Haire 2-Point Plan: 


ADVERTISE... as you sell... 
direct to your buyers, 


HELP THEM today, so you 
can sell them tomorrow ! 


BUSINESS PAPERS 


1170 BROADWAY, NEW YORK 1 
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. will start a quarter-hour weekly |be written in a medical journal. | Products, Inc., New York, is dis- 
Lederle Services series of programs on the coast-to-| Entitled “The Doctors Talk It|continuing “Keepsakes” on 77 
coast Blue Network, designed | Over,’ the series will be heard| Blue Network stations, Sunday, 
rice to the} Fridays, 10:30-10:45 p. m., EWT.|8:30-9 p.m., EWT. Series is heard 
medical profession, but also aimed | Milton Cross will serve as host|for Little Liver pills, through Ted 


. . 
Medical Profession | pes gpg Face ohn in the 


chiefly as a public serv 


| medical field. 


with New Show 


Laboratories, a unit of American|ical authorities who w 


Cyanamid Corporation, on Oct. 6|scientific advances as they might|5 p.m., EWT, to a network of Mu-|per of CBS outlets for the two 


Dedicated to the doctors of the 
nation, the program w 
stitutional, with announcements 

F: ‘giving Lederle credit for bringing|on Oct. 7 is shifting “Young tric Gom any, sponsor of “The 
New York, Sept. 5.—Lederle | to the microphone eminent med-| America,” currently on 46 NBC | World Today.” Penge oer 27 and 28, 


Advertising Age, September 


to keep | and interviewer. | Bates, Inc., New York. 
Agency is Hazard Advertisin 
Cita, New York. g| Prudential, G-E Add Outlets 
Shifts from NBC to MBS | Prudential Insurance Company 
lof America, sponsor of “The 


Union Pacific Railroad, Omaha,)| Family Hour,’ and General Elec- 


ill be in- 


ill discuss | stations, Saturday afternoons at| respectively, increased the num- 


|tual stations, as yet unselected.| programs. Prudential’s increase 


For Best Results Advertise in— 


“‘CONCENTRATED”’ 
NEGRO MARKETS 


Concentrate your advertising expenditures in the Chicago 
Defender Newspapers, covering the three largest Negre 
markets in the Middle West. 


CHICAGO—THE CHICAGO DEFENDER 
DETROIT—THE MICHIGAN CHRONICLE 
LOUISVILLE—THE LOUISVILLE DEFENDER 


Sold separately or in combination 


Write for information: 


| Program, originating from Omaha, | places the show on 122 CBS sta- 
will be heard Sundays, 4-4:30 | tions. Sunday, 5-5:45 p.m., EWT, 
p.m., EWT. Agency is Caples|through Benton & Bowles, New 
|Company, Chicago. ‘York. The G-E series is now 
Kellogg Buys Blue heard on 129 stations Monday 
through Saturday, 6:45-6:55 p.m., 
Kellogg Company, Battle Creek, | ‘Z 
|Mich., on Oct. 2 will start its fifth |EWT Agency is Maxon, Ine., 
|program on the Blue Network, | ‘ 
a Seiad « » oo eee, 4 Dubonnet Starts Fall Show 
| throu riday, ; a.m.-12 | , 
oa cue as yet unan-|_ Cresta Blanca Wine Company, 
‘nounced, will promote All-Bran.| Los Angeles, starts its fall series 
Agency is Kenyon & pons. Dubonnet wine ana vermouth 
New York. Sept. 6 on the basic Mutual net- 


, | work, with a new kind of quiz 
‘Keepsakes’ Leaves Blue 


heckled constantly by 
named villain” and throw. |, 
*jail” if incorrect in rep] The 
program is heard Wee ios, 
8:30-9 p. m., EWT. Batt Be. 
ton, Durstine & Osborn, rs 
geles, has been _ handl ‘the 
account since Sept. 1. 


Lever Adds to CBS Shows 


With the return to the «ir th, 
fall of two of its CBS p * 
Lever Brothers Company, Cap, 
bridge, has added six stations , 
each, bringing the total for “Ly, 
Radio Theatre” to 142, in sdaiti 
to 31 CBC stations, and the tot; 
for “Frank Sinatra Show” to 13° 
The Lux soap series returned { 
Monday 9-10 p.m., EWT, Sept, 
after an eight-week hiatus. ap, 
Sinatra, promoting Vimms vita. 
mins, was resumed Aug. j¢ 
Wednesday, 9-9:30 p.m., EWT, | 
Walter Thompson Company, Ney 
York, is the agency. 


Replaces ‘Dateline’ 


Armour & Co., Chicago, startin; 
Oct. 2 will replace its CBS pm. 
gram, “Dateline,” on since Jun 


GEORGE T. HOPEWELL, Exclusive Representatives 
NEW YORK OFFICE: 101 Park Ave. CHICAGO OFFICE: 75 E. Wacker Drive 


| week contract on Sept. 24, Carter|tions from an m.c., 


program, “Stop That Villain.”/12, with a new program featuring 
At the end of the present 39-|Contestants not only answer ques-|Hedda Hopper. Program will bg 


but are|heard Monday, 7:15-7:30 pn 
EWT, with a live repeat for the 
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Two-shift war-industry markets have ‘special 
listening habits. It's easy to cover them for maximum listeners with Spot Broadcast- 
ing. Rural audiences have their own timing, too—to be solved at least expense with 
Spot Broadcasting. 

Spot Broadcasting doesn't mean merely one-minute spots or chain breaks. It means 
programs of any length...on any station...in amy market—selected by you. And 
the ones you want—no compulsion about groups, chains or combinations. 

Maybe you ought to know more about Spot Broadcasting while there are still good 


availabilities. A John Blair Man is a good fellow to know. 


West Coast at 8:15 p.m., EW! 
Contract for 52 weeks was placed 
by the Armour agency, Foot 
Cone & Belding, Chicago. Armour; 
| Treet will be promoted. 


| 
| 
| 
| 
| 


Spearmint Moves 


Wrigley’s Spearmint Gum pr. 
gram, “Service to the Front,” cur. 
| rently heard on Friday nights ove 
| CBS, on Sept. 12 will move t 
| Tuesday nights over the same sta- 

tions, 10-10:30 p. m., EWT. 


Acme Sponsors Mysteries 


| Acme White Lead & Cok 
Works, Detroit, on Oct. 1, wil 
begin sponsorship of two mystery 
dramas, both for 26 weeks, through 
| Henri, Hurst & McDonald, Che 
| cago. On 33 Mutual stations, Ac 
| will sponsor “The Shadow,” Sum 
days, 5:30 p. m., EWT., and @ 
| stations in 11 other cities will af 
“Nick Carter,” Sundays, 3:304 
p. m., EWT. 


Tide Water’s 19th Year 


Tide Water Associated Oi! Co 
pany, San Francisco, on Sept. 
resumes sponsorship of ‘Ass@ 
|ciated Football Sportcasts” on 3 
Pacific Coast stations. This is th 
19th consecutive year Associated 
has sponsored football broadcasts. 

In addition to the regular coast 
stations that carry the U. S. col- 
| lege and service men’s team games 

to fans from Mexico to Canada, a 

number of independent stations 
are utilized for strategic coverage 
of the territory, and outstanding 
games in the States will be aired 
for Hawaii residents through Sta- 
tions KHBC, Hilo, and KGMB, 


| Honolulu. 
| Schedule booklets, car cards, 
station posters, bulletins and 
weekly advertisements in local 
|'newspapers call attention to the 


games each week. 


COLLINS, MILLE! 8 
HUTCHINGS 


PHOTO-ENGRAV:$ 85 


207 North Michigan Ay: \vé 


Chicago 1, Illinois.... + 
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BEN FRANKLIN walked with kings; and signed the Declaration of Independence. He 
crossed wits with the keenest diplomats of Europe; and helped write the Bill of Rights. 
He was one of America’s richest men, but he never lost “the common touch." His 
“Poor Richard’s Almanac" became the common man’s maxims, the precepts and the 
inspiration that made millions respond and helped make America great. 

Franklin’s down-to-earth simplicity, his sincerity and realism, were unknown or 


ignored in magazine-America twenty-five years ago. Then, True Story with its common 
¢ touch, its stories and articles. that put the lives of real people on paper in simple, 
uns fected language—made new millions read where none had ever read before. 
At erst scoffed at and ridiculed, True Story gained momentum from the millions of 
/ ne» readers it understood and helped. It accelerated the growth of millions more 
re 


‘ts for other new magazines. It intuenced the basic pattern of existing general 
zines. It re-directed the thinking of the movie, radio, newspapers—even of 
tising itself. 

There has never been another True Story. Its 25-year leadership has never been 


nged. True Story’s influence in the Wage Earner Market is greater today than 


HOW TRUE STORY FOR SEPTEMBER 
FOCUSES THE “COMMON TOUCH” 


»efore—be it for a greater understanding or greater sales. ial Wl, Ganateeet HeneaeD 


5 YEARS THE WAGE EARNERS’ FAVORITE MAGAZINE T UJ t ST 0 Hy y 


COMMON MAN, WELL INFORMED, IS THE GREATEST \ glee 
{CE TOWARD BUILDING THE AMERICA WE WANT. \ SS ENO 6 


. How to make a home in a boom town. 


. How housewives in war work can 
prove geniuses on new methods 
How Wage Earners can secure their 
own postwar jobs. 

. How Capital and Labor can enter into 
new harmony and unity 

How to solve problems of children 
ot war marriages. 
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Fawcett Appoints 


Alice Janota, formerly in the 
editorial department of Food In- 
dustries, has been appointed assist- 
ant food and household editor for 
Fawcett Publications women’s 
group of magazines, including 
True Confessions, Motion Picture 
and Movie Story. 
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Sherres Opens Agency 


| Marvin Sherres, former adver- 
tising manager and director of the 
copy service department of Haire 
Publishing Company, New York, 
has resigned to open his own 
}agency, Marvin Sherres, Adver- 
|tising, at 55 W. 42nd St., New 
York. 
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Sheaffer Promises 
New Pen Products, 
Boosts Advertising 


Warns Retailers 
Against ‘Duration’ 
Merchandise Offers 


Fort Madison, Ia., Sept. 6.— 
While cautioning dealers to be- 
ware of “duration” merthandise 
and promising a new line of writ- 
ing products as-soon as possible, 
W. A. Sheaffer Pen Company dur- 
ing the remainder of 1944 will 
use magazines, newspapers and 
network radio to heighten con- 
sumer interest in its pens and pen- 
cils, Skrip and leads. 

Between mid-August and the 
first of the year, the company’s 
publication advertising is expected 
to register a total of more than 
741,000,000 reader impressions via 


Advertising Age, Septembe: 


59 magazines and 107 newspapers 
from coast to coast. Magazines 
and newspapers will promote the 
Sheaffer Lifetime pens, while 
comic sections will carry a series 
of full-color ads extolling the 
merits of the writing fluid, Skrip, 
and Sheaffer leads. 

The schedule includes the Met- 
ropolitan Group, Parade, Puck— 
the Comic Weekly and This Week 
Magazine, which are to carry from 
three to five insertions, plus a 
series of 10 advertisements in 
newspapers of selected markets. 
Back covers or inside front covers 
are to appear on a_ staggered 
schedule in the magazines, includ- 
ing Collier’s, Esquire, Liberty, 
Life, Look, Redbook and News- 
week, 


Uses Network Show 


In addition, Sheaffer products 
will continue to be promoted via 
the Sunday program over the full 
NBC network, “Sheaffer’s World 
Parade,” 3-3:30 p. m., EWT, fea- 
turing commentator Upton Close 
and guest news analysts and musi- 
cal stars. 

Explaining the advertising pro- 
‘gram to retailers, Grant F. 


Olson, advertising manager, in the 


Proof continues to pile up 
that advertisements share in 
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PARADE’S HIGH readership stems from parade’s 
choice of news subjects of wide current interest 
—such subjects as the training of a Navy pilot. 
Parade then carefully plans in advance each 
photo, each caption, to build a picture-story. 


TRAFFIC-MEN 69 % 


 pesionrteg AT the high readership fig- 
ures for the advertisement reprinted 
below? They are near the average for this 
advertiser’s entire campaign in parade! 


Parade’s special technique of pre-edit- 
ing picture-stories keeps 2,000,000 fami- 
lies reading parade from beginning to 
end. It is the best-read national magazine 
section, and readership carries over into 
the advertising columns, too, Ask us to 
show you the surveys that prove it. 


TRAFFIC-WOMEN 72 %, 
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comes neve Uata Vil tiigt Giu 


better known to millions os 
‘Vaseline’ Petroleum Jelly. 
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FIRST AND TREATMENT OF EVERYDAY BURNS IN TOUR HOME 


Vaseline 


PETROLEUM JELLY 


4 % Note: Vaseline’ Petroleum Jelly (Petrolatum, USP.) gives 
toe tightly immediate relef and protection to the local burned area. In addi- 
thon to this local treatment, serious burns often involve the use of 


blood plasma, sulfa and other drugs. 


BECAUSE PARADE picture-stories star individ- 


uals who make news come to life, they commonly 
attract over 70°% of readers. This story attracted 
of women. 


87° of men, 85°; 


Reprinted from Parade, January 23, 1944 


PARADE ADVERTISERS get such readership figures as those above—higher 
than the readership figures even of editorial pages in many publications. 
Result: in 3 years advertisers have tripled parade’s lineage. 
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“Sheaffer Dealer Diges 
to over 30,000 dealers 
people, said the compan, 
told others were offerin; 
pen merchandise with p 
early delivery and no 1 
on quantity. These com). nije. , 
said, apparently have 7 
engaged in war productio 
been released from 
while Sheaffer’s wartime 
were materially increased 
arrival of D-Day. 

Despite this, retailers 
Sheaffer is tooling to m: 
it considers “the finest, : 
proved line of writing 
the world has ever seen, 
believes the new line nay | 
ready by the first of the year, py 
war models will not be produc 
in greater numbers imm« diate) 
nor “a moment longer than nece 
sary,” the company adds. 


Keep Stocks Low 


In view of its policy, s 
asks dealers to consider 
offers of merchandise in | 
of whether it is “duration’ 
or “merchandise you can pu 
faith in during the postwai 
and for many years to come.” | 
urges them to keep stocks “Joy 
and clean” until the new Sheaffe 
line is ready. 

“Until the new line is an 
nounced, shipments of Sheaffe 
products will continue on a quot 
basis and every dealer will receiv 
his rightful share of current pr 
duction,” the company declares 
“Every dealer can feel, too, thaj 
no Sheaffer pen he sells from noy 
until the war is over will havg 
been produced at the expense ¢ 
the war effort.” 

Comic section advertising of 
Skrip in the new program feature 
such headlines as “‘Why the whok 
family prefers Skrip,” “Every- 
where—everytime—it’s Skrip!” Al] 
ads mention Sheaffer leads and 
plug the NBC “World Parade.” 

Current magazine copy, whit 
also mentions Sheaffer leads and 
Skrip, features the Lifetime “Tri 
umph” pen, with jumbo-style 
illustrations showing the pen point 
and White Dot which guarantee 
service for the life of the [first user 
when sent to the company @ 
taken to a dealer. 

W. W. Garrison & Co., Chicago, 
handles Sheaffer publication ad. 
vertising and Russel M. Seeds 
Company, Chicago, the radio show 


Two Join J. M. Mathes 


James McCracken, formerly in 
the advertising departments of 
|U. S. Steel Corporation and West: 
inghouse, has joined the radio de- 
partment of J. M. Mathes, Inc 
New York. William H. Vilas, for- 
|merly of Jam Handy Organization 
}and Wilding Picture Corporation 
j}has joined the agency’s moto! 
_picture department. 


KGO Names LaTourette 


| Frank LaTourette, a member ol 
|the Blue Network newsroom i 
San Francisco, and former news 
|editor for the OWI in that city 
‘has been appointed manager 0 
| Blue news and special features 4! 
KGO, San Francisco. 
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SELLING NEW HAVEN’'S 
WAR WORKERS 


The Journal-Courier goes into 
plants by the thousands dai 
each copy read by many, “% &f 
passed on from shift to shif — 
each copy working 24 hours © ''Y 

to bring you coverage of to s 
best-spending customers 

100,000 readers daily! 


* *& THE * 
NEW HAVEN, COP’. | 
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“> i’ With The Key-Men of Aircraft and Airport Main- 


»« I tenance and Operations Servicing Them All! 


———_@@\e above figures are startling. And when you realize 
what they imply, the picture is simply astounding: 


ports and Airparks: Today, there are 3000 airports 
fairparks capable of handling prewar traffic. Wm. 
; M. Burden, Assistant Secretary of Commerce, pre- 
ts a 'omorrow program for building 3000 additional 
lelds. at a cost of approximately $1,000,000,000. 


: lay | ere are only 286 airports certified as approved 
WS 1) scheduled air lines. And of these 174 must be 


VEN'S feo: — for safe and efficient air line service. Under 

s \ . plan, 1827 cities will have airports that can 

mo date air transports—a construction program 

to Fw cost $630,000,000 and will serve some 5000 
4 “4 | ath communities. 

hifi - 

A : ate ‘\rcraft: Private planes, within the means of 

‘als, will blacken the peacetime skies. Many will 

a oof—spin-proof—fool-proof, so far as the hu- 

ent is concerned. In order not to endanger 

es ety, they must be serviced by men who “know 

NN. St f) And men who know their stuff in the avia- 


RicR ’ ‘nh stry, must be mechanically far ahead of the 
ations, garages and repair shops so vitally 
to the automotive industry a generation ago. 


Commercial Planes: Development of transcontinental 
and intercontinental aviation, as soon as the war is over, 
will be fully as rapid as during the past 15 prewar years. 
15 years ago, it took 21 days to get to Buenos Aires. 
Today, by air, it takes 91 hours. Proposed time 21 hours. 
Proposed rates, for this intercontinental air travel, will 
be even lower than prewar steamship rates—compara- 
ble, in fact, with railroad coach and bus rates of 1c to 
2Y2c per mile. Cargo and air express rates will be cut 
from today’s 80c per ton mile, to around 25c, with rates 
as low as 10c per mile for certain types of cargo and for 
far distant destinations. Within the borders of the 
United States equally swift advances—incredible until a 
few years ago—will indicate what is coming in passenger 
and freight transport. 


Now Listen: The job of putting into operation this huge 
network of private and commercial aircraft, and the 
fixed base facilities necessary to service them, staggers 


the imagination. To keep them in service once they are 
set up, means maintenance and operations—and that is 
the responsibility of the men who are reached and cov- 
ered, as a group, only by Aviation Maintenance. 


Until Aviation Maintenance was founded, no single pub- 
lication adequately covered these important men. So 
great was the need for this publication, that with its 
first 3 issues Aviation Maintenance established an all- 
time record for advertising revenue in a new industrial 
publication. 


If you have not already scheduled Aviation Maintenance 
in your advertising budget, we urge you to do so im- 
mediately. Space for 1944 and 1945 is getting scarce. 


ANOTHER CONOVER-MAST PUBLICATION 
205 East 42nd St., New York 17; 333 North Mich- 
igan Ave., Chicago 1; Leader Building, Cleveland 
14; Duncan A. Scott & Co., West Coast Represent 
ative, Mills Building, San Francisco 4, Pershing 
Square Building, Los Angeles 13. 


hiation Maintenance 
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1944 
School at the University of Vir-|outgo of the entire G. ntak 
|ginia, after which I expect to be| without acknowledging a 
| assigned to the AMG in some ter- | put out for advertising. Pie 
_ritory now occupied by Hirohito’s | happen to the agency’s | een al 
sa é 4 | squatters. this keeps up? a 
ee a si 4 Capt. Mac HARLAN, Ray L. M: ; 
This department is a reader’s forum. Letters are welcome. —_ Fort Monroe, Va. McJunkin Advertising m- 
- is considered most authentic there are young men who can a [Edit ag } 
. Ss . d . . . " CO? 4 
Figures on Ad Volume The burs under my saddle are|read and absorb the teachings of Enjoys McGraw Book Pe aw yah ts =. oo vit on 
in Outdoor Unavailable these: . |a great business philosopher. _—_| ‘79 the Editor: I have just com-|Corner on Page 41 of 1 
To the Editor: I read with a|. 1. The use of the Turkish sym-| Am _ enclosing dollar, Please | pleted a reading of the book about |and the editorial on Page ’ 
great deal of interest the article in - on a shipping tag addressed to | raaog, Mag tt nek ie Technique ‘James H. McGraw, “Teacher of ‘ARS b Ed v 
your Aug. 7 issue headlined “One |@ fF ersian. or sr e Business.” I enjoyed it very much, iti 
vrundred Ad Readers Prefer Radio, | (Is this from the brush of Mel-| Do you know if anything of and was particularly interested in ony ition 
CBS Asserts.” |bourne, the artist who so bravely | value has been published on the your introduction. Draws Added Prais 
I would like to know why ex-| | subject of direct selling by — Mr. McGraw’s publishing philos-| To the Editor: I was b \ gy. 
penditures for outdoor advertising | I know a lot of stations in rural) ,5hy might well be emulated by| prised and pleased when “ke 
are not included in the list shown. | /communities have done a good job | many newspaper executives. up a copy of the Servi. men, 
You must have some editorial rea- | |along this line and am wondering WALTER C. JOHNSON, Pony Edition of ApverTis:; Aq 
son for leaving out these figures, | if anything has been published) gecretary - Manager, Southern | recently while in my comp. , day 
and I’m greatly interested in just| explaining the technique and re-| Newspaper Publishers Asso- |room. Believe me, I rea! oven 
what the reason might be. a of this kind of selling. | ciation, Chattanooga, Tenn. word at least twice. It tally 
R. H. CROoKER, | You will be interested to know a made me a bit homesick. Pleag 
Executive Vice-President, | that ADVERTISING AGE has followed ‘e By accept my sincere compliments ¢ 
Campbell-Ewald Company, |me everywhere since I entered the | No Advertising? the Pony Edition. It reall, ix 
Los Angeles. | service. It’s the only way I have) ‘[o the Editor: If you haven’t| fine piece of work and is j\<t thy 
[Editor’s Note: Outdoor adver- | y of keeping in touch with who's | ajready done so, I’m sure you will| thing needed to keep a fellow y 
tising did not appear in the original | who and what's what in advertis- | find the makings of an editorial in| on what is going on “in the trade 
compilation of expenditures pre-| ing. I know many another man | the General Mills spread on pages Now that I have complimente; 
pared by CBS, and was not omitted temporarily away from business | 64 and 65 of the current Saturday | you handsomely, I’m going 1» tak 
because of any editorial policy of | feels the same way. Evening Post. advantage of your offer to sen, 
ADVERTISING AGE. Outdoor adver- | Starting Sept. 15, I will begin | The interesting fact about this|me a copy of each month’s Pon 
tising volume is not available on a) a course in Far East Civil Affairs | advertisement is that it details the | Edition free of charge. I was for. 
statistical basis, as a matter of fact. aa. 
ADVERTISING AGE would welcome LEVON | 


the opportunity of publishing com- 
plete, accurate figures on the ex- | 
penditures of national advertisers | 
in outdoor. ] 
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Advertising Age, Septemb: 
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signed the painting, or is it merely | 


Omit the Pep Talks, 
Service Man Asks 


|member of the art department who 
|couldn’t resist tinkering with an 


|an afterthought by some obscure | 


| 


To the Editor: Have you made}! 
a market survey of your service 
readers of AA and G. I. Joe let- 
ters? I believe that such a survey 
would show that most service 
readers were seriously interested 
in advertising before they entered 
the service, and already working 
in it. There is not a great deal of 
spare time in the service, either 
overseas or in the States, and I 
doubt if there are many casual 
readers of AA in the service. They 
just don’t have the time. 

Those of us in the service who 
were in: advertising don’t need a 
pep talk about our business, or 
a discussion of the advantages and 
disadvantages of advertising as a 
future business. Yes, warning of 
the pitfalls, but none of this Rah! 
Rah! stuff. It even should go 
without saying that the folks back | 
home are behind us. 

But there are some ways in 
which the G. I. Joe letters can be 
of great help to us. Perhaps our 
greatest problem after we return 
will be learning to think again, in 
a business which depends almost 
entirely on thinking. In the serv- 
ice, most of us cannot use our own 
initiative. We are not given an 
opportunity to think, and when we 
do it gets us in trouble. We’re 
in danger of going stale mentally. 
Anything the G. I. Joe letters ow | 


do to help stimulate thinking now 
and when we return will be a real | 
help. 

And as one reader suggested, it} 
is important that we be _ kept 
abreast of new trends in advertis- | 
ing. And be reminded of some of | 


otherwise pleasing illustration? | 
Pleasing to the eye, that is, not to | 
the intellect. The whole idea, of | 
course, is almost unbearably whim- | 


’ . on 
sical.) son ae 


2. The misquotation of the lines 
from quatrain XCV of the Rubai- 
yat, appearing in the alleged clas- 


sified advertisement in the upper | he eee 


left-hand corner of the page. 

Mr. FitzGerald’s translation) 
reads: . ~ 
“I wonder often what the vintners 

“gd | D 
One half so precious as the stuff | e 
they sell.” oa 

Are the words that appear in this | 
portion of the ad simply those 
plucked from some copywriter’s | % 
hazy memory, or is there someone Ss 3 
in the copy department who is 
presumptuous enough to believe 
that his knowledge of 12th-century 
Persian literature excels Mr. Fitz- 
Gerald’s? Or, horrible thought, is 
this a deliberate misquotation used 
as an attention-getter? If the latter . 4) 3%. : 
is true, the advertising art is in a q i ime 
sad state of decay and the layout 
man might just as well have de-| 
scended to the device of using a 
picture of a baby, a pretty girl, or | 
an appealing young animal to at- 
tract the eye. 

Now that cocktails and soup are 
cleared away, shall we begin upon | 
the entree? The body copy—ah, a 
the body copy would cause shud- 
ders not only among grammarians, | 
but it grates even upon the sensi- | 
bilities of a person with so little | = \ 
learning as the writer. You vint-| . * Ie 
ners are not just “curious” people. | y, 
You are absolutely unbelievable! | <4~G 

Aside from the faulty construc- . 
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Sow Your Story NOW and Reap 
A Continuous Sales Harvest... 


A recent survey sponsored by The Troy Savings Bank 
and conducted by Fact Finders Associates of New 
York gives you concrete evidence of the Troy Mar- 


ket's post-war potential. 


In addition to the many millions to be 
spent for food, drugs and other necessities 
of life, the people in The Troy A.B.C. City 
Zone are going to spend $57,297,900 after 


Victory. 


the fundamentals that we are lia- | tion, incongruity and general slop- 
ble to forget through long disuse|Pinmess of the copy, there is no| 
of them. apparent justification for the in- | 

As I mentioned previously, few|Clusion of the phrase “the $64) 


4,560 families plan to buy homes already 
built. 


13,140 families are going to modernize 


service readers of AA will be look- 
ing for their first advertising posi- 
tions after the war. But some will 
be looking for better jobs, or in a} 
different section of the country. 
Many of us would appreciate hints | 
about finding new postwar posi- 
tions, or what is being done along 
this line in advertising. 

Yes, the G. I. Joe letters can be 
a big help to us in the service if | 
they’re kept on the beam. 

Pvt. MERRILL ORMEsS, 
c/o Postmaster, New York 
City. 


| 


vy 


The $64 Question 


To the Editor: Just cast your 
soft blue eye upon the attached 
full-page, four-color Lejon Brandy 
advertisement which appeared in 


the August 5 issue of The New 
Yorker 

I believe it is generally accepted 
that: 


1. Omar Khayyam was a Per- 
sian poet and mathematician 

2. The star and crescent symbol 
is Turkish 

3. Of the English translations of 
the Rubaiyat, Edward FitzGerald’s 


question.” Certainly it has nothing 
to do with brandy, but it does lead | 


Leave us face it though, kids, the 
advertiser really has something in 
the first five words of the second 
sentence of the body copy. “Frank- 
ly, we don’t know anything. oa 
That I can believe! 

KATHERINE SMEYA 
Fort Lauderdale, Fla. 


, es 
Finds ‘Good Solid Stuff’ 
in James McGraw Book 

To the Editor: I have finished 
with the book about James H. 
McGraw, “Teacher of Business.” 
Found his philosophy to be good 
solid grass roots stuff. It is more 
clear to me now why the McGraw- 
Hill Publishing Company has at- 
tained its present stature in the 
publishing business—the length- 
ened shadow of an able man. 

Am returning the book to you. 
Please pass it along to the library 
of some plant or institution where 


their present homes. 


the mind of the reader toward 

another advertiser and another + ll H : . 
cadens: "WG wasting Soc tela | ONE Comple Millions will be spent for new refrigera 
space, National Distillers or Ever- | sisting, OF yi the Troy tors, washing machines, radios, furniture and 
| sharp? con witht te 31/z-mile automobiles 


Yes... Troy is a BIG market today and wil 
tinue to be a BIG market tomorrow. 


You can tell your sales story in this market of 
000 consumers to ''Everybody"’ through The 
ord Newspapers, Troy's only dailies. 
you complete coverage at only |2c per line. 


They 
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a ; employed by Procter &jhere in Hawaii. Really want to} desire to send copies to friends or . alice a00 ff oe . 
ake vai ing their advertising | thank you for printing this digest associates in the ae acl Alma Overholt Appointed — ee ee bees 
Pie and les departments, devoting | of the news—advertising changes | Address Editor, ApvERTISING AGE. Alma Overholt, for many years E. P. Weber A te ing gee 
Risse tee ser part of my time to field | so much this will be one way to 100 E. Ohio St., Chicago. | publicity director of Santa Cata- act as ccmiaaitant and T search ii- 
” dvert sing and cooperative news- | keep up with it. lina Island and its steamship line, | rector of the new agency wit oe 
paper advertising. I think that Ser. J. Nasu, , Wilmington Transportation Com- "weeny iy Site ink Cale ray 
sti ‘hould qualify me for your offer. Care Postmaster, San Fran- | Telecast Cooking Series pany, has been appointed director gies a 
wi if 1 please let me know the cisco. Televisi ae ,; Of the news service of California 
‘ shal and I’ll send them along, | [Editor’s Note: h eis elevision station WBKB, Chi- Apparel Creators and Associated im 
One) on’t want to be without that | ditor's Note: The Service-|cago, in cooperation with Com-| Apparel. ADDRESSING 
Man's as | dition any longer ;men’s Pony Edition of ApvEerTIs- monwealth Edison Company, is a : ae ae 
ssue fam . a hard to detect a defi- | ING AGE is published monthly, in| presenting a series of weekly tele- Ri F ai FILL-IN 
B.. he of optimism in ads I get | 8¥2x11" size, eight pages, and con- vision shows featuring electric) leser Forms Agency h M FE ° 
— n some of the newspapers tains a digest and resume of the} cooking lessons. Participants are Mae E. Rieser, sales promotion Jo na c Iwain & Co. 
. gazines sent over here. month's advertising and merchan- Commonwealth Edison’s advertis- and direct mail merchandising A DIRECT MATL SERVICE 
and “’s an angle that many | @sing news. ‘It is available free,,; ing. and home economics staff specialist, has opened a general... , ,, Phones Webster 2336-7 
P on cers have never considered, |i" @"Y quantity, to readers who’ members. agency, Rieser-Ernest & Associ-| °? % DEARBORN ST. CHICAGO 
‘al put h advertising helps boost | 
en: more|c over here. When we see a| 
Agia manulacturer telling the public, 
. daa that oc is getting ready to supply | 
ver postwar needs he is also telling 
lal them that, in his opinion at least, | 
lease this woole rotten war is nearly all | 
tag wou up. That’s the sort of| 
is thine we like to hear. It makes! 
tt ys fee! as though we are on the 


home stretch and that we have | 
gone a good job of cleaning things 
up a hurry. It is also an 
firmation of faith in us by the 
ompany that pays for that ad. 
Perhaps the folks at home don’t 
think of it that way, but we do. 
Prc. JOHN F. FLAVIN, 
Care Postmaster, New York. 


To the Editor: 

've just now received your new | 
Pony Edition 

I've read every word on each page, 

For if ever a paper is close to my 

heart 

It's the colorful ADVERTISING AGE. 


I've laughed at its ‘“‘Rough Proofs” 

Read “Dear Joe,” each phrase, 

And agree with M. F. Moore 

The Truth is what pays. 

I've read “Personnel” with its 
“Who’s Who” in ads 

And scanned all the copy for latest 
new fads 

Sifted the news slants, changes in | 
fact 

And felt quite convinced the “old 
game’s”’ still intact. 


Volume one, number one, finds me 
here in New Guinea, 
Location, I cannot tell which, 
Thanks again from a former ad) 
tire man 
The comany, B. F. Goodrich. 
PETE SHINGLETON, 
Care Postmaster, San Fran- 
cisco, 


ses To the Editor: I wish to extend | 
my compliments on your excellent | 3 : | 
Bank onbinaca-ue + Saga Edition of Ap-| : Textile Mill, Sand Springs, Okla. 
oe You and your staff may well be o 
New roud of this edition of your pub- ee 
Mar- cation, and the service it renders | : 


0 former advertising and mer- | 2 

landising men now serving in the . 

rmed forces. Bs 
CurTis C. BoOGASCH, 

Tampa, Fla. 


7 To the Editor: Congratulations | : eee we OOM an hie 
n.your Pony Edition! It is par- L be. 
& oe ee . oe te - 


ticularly well done and I hear 

mueh favorable comment from 

ervicemen (ex-advertising peo- 

le) who are now on your mailing 
; st 


One Hundred Million Dollars will buy a lot of cotton, but that is the esti- 
mated value of Oklahoma's cotton crop in 1944. A big part of it will come 
from the fields on the rich right side of Oklahoma, too! You will find 
thousands of workers in the fields, in the cotton gins, and in the largest 
textile mill west of the Mississippi River. (Shown above). You will find 
ck omes like an oasis in ithe thousands of these people (43% of all the families on the right side you 
know) reading one or both of the Tulsa Newspapers. You will find hun- 
| dreds of advertisers “selling” their products through these newspapers 

and at ONE LOW COST! Better try it yourself! 


ANNE DIRECTOR, 
Manager, Sales Promotion and 
Publicity, Station KQW, San 
Jose, Cal. 


To the Editor: To a G. I. dying 
r some news from the advertis- 
ig world, your pony ADVERTISING 


THE RIGHT SIDE FOR YOUR ADVERTISING! ‘ 


ss) 
' 


51% OF RETAILSALES | 


TULSA WORLD * 
Oil CAPITAL NEWSPAPERS 
s been listening to ra- TULSA TRIBUNE 
ig news on WEDF wed 
REPRESENTED NATIONALLY BY @ THE BRANHAM CO. ees 


.and he goes home on | 
lough tomorrow.” 
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: ° any sponsors on that network. mer on NBC, shift back to CBS. as 
Donald I. Aird Killed Gen. Foods Sets pee'The Kate Smith Hour” returns|“The Aldrich Family” returned Stress Postwar om 
Donald I. Aird, for four years |to 141 CBS stations after a 13-/ Sept. 1, Friday 8-8:30 p. m., EWT, ellit 
in i > ge va egg bee > eeer- Products, Talent fo-s8 niehis ae a. v A peimeate on 12 stations for Postum, while ipods ¢ 
ment © ee a e and Je puadings ro- | «The Adventures of the Thin Man” § | T t 
port Dag wae a + for 4 CBS Shows oe shifts this year from its for-| .omes back to 121 stations Sept. 15, a es raining, 
a : 'mer Friday evening time to Sun-| prigay 8:30-8:55 p. m., EWT, for 
a New York, Sept. 6.— General | day, 7-8 p.m., EWT. On the same Gra a alm Gra actu Flakes . 
Yocum Joins CBS Foods Corporation today an-|date “Toasties Time,” starring ny : a Pied S 7 Conferees Tole F 
: a : . i and Maxwell House coffee. : 
Effective Nov. 1, Ed Yocum,/nounced details as to products| Fanny Brice, starts on 122 CBS adic & Bawies Mee Yuk war, 
general manager of Station KGHL, | and talent it will sponsor this fall) stations for Post Toasties, to be | en ee A Stev 
Billings, Mont., will join CBS as|on four evening programs on CBS. | heard Sunday, 6:30-7 p. m., EWT. hese agency for Post Toasties, while West Coast Gro lege, 
Washington office director of the | These shows are in addition to the’ Two General Foods programs, | Young & Rubicam, New York, “ ‘p jobs 
station relations department. four daytime programs the com-' which have been heard this sum-| handles the other three programs Discusses Steps Tor a 
: Full Economy ent 
y CE} 
Ws San Francisco, Sept. 5 lec. . - 
om WIE tion and training of postw de! “for 
- sonnel must be the starti: int Ml the | 
— for the drive to sustain the ». ‘jon’ HB.) 
Si economy after the war, the Sale fh... 
- / : ah Managers Council for Econom; ME). 
ee é, Development was told here las MM pore 
ey & THAT THE = : 
os - A WITH TH | The week-long conference, spon. J jo. 
2 OD sg sored by the San Francisco Sale fi 
“4 a PAN Managers Club, was attended py Mc x 
; more than 500 executives fron San 
a Pacific Coast cities. Sales training Mi» 
: and marketing to provide a fy!) [Mo 
iS employment economy for the ep 500.( 
A tire country, as well as expanding Ca 
: industry of the West, drew major MB ijem 
ee attention of the conferees, onan 
. OKLAHOMA CITY WILL CONVERT Stating that it will take a no- (Mt 
ve tional income of approximately MBpusin 
7 125 billion dollars to support the drug 
FROM WAR TO PEACETIME PRODUCTION natignaleconamy, Gene RW ie 
é ng con- y 
. sultant, 1 aomed: “Who’s going to Ww 
<e . ‘ ae , a create the necessary jobs an 3 
B After the V-day celebration is new drilling and producing activity come? The emesen 4 ion, oa Fy 
i. over, this war-busy city will stride that will dwarf the $459,540 monthly tion men, engineers, bankers? No 
: The people who sell. . 


Wy 


— 


into the post-war period without los- 
ing a step. 

The 5,106 producing wells within 
Oklahoma City’s 60-mile trading 
zone, that are today supplying nearly 
50% of the state’s entire oil output, 
will maintain their peaks to power 
the machines of peace. 

Tools and manpower that are 
now producing a record flow of 171,- 
300 barrels daily, will continue to 
pump oil and dollars into Oklahoma 
City’s lifestream. 

And now, intensive development 
of the West Edmond oil empire, just 
14 miles from Oklahoma City—an 
area larger than the original Okla- 
homa City field—is steadily adding 
to the reserves of this oil-rich city. 

Further, long-planned post-war ex- 
ploration of a proved oil province im- 
mediately west of this city, promises 


pay roll now being pocketed by Okla- 
‘homa City oil workers. 

Instead of slowing down when the 
war is won, the oil industry in this 
vicinity will soar to new, unprece- 
dented heights of prosperity! 

For Oklahoma City, this spells a 
continuance of the sound, solid sta- 
bility that makes the capital city of 
Oklahoma a standout in the nation 
for spendable income. 

For you, the fabulous oil wealth 
of Oklahoma City, and its economic 
influence on scores of other local 
businesses, insures an open-arms mar- 
ket for any salable product that you 
may desire to introduce into this lush 
territory. 

Make sure that vigorous, able-to- 
buy Oklahoma City is included in 
your post-war selling and merchan- 
dising plans! 


THE DAILY OKLAHOMAN 


OKLAHOMA CITY TIMES (3 


Represented by The Katz a Se Inc. 


“SNAP-OF-THE-FINGER” CHANGE-OVER 


Products Must Be Sold 


| Quoting Walter Gardner’s asser- 
jtion that “anything that can be 
| sold can be made, but not every- 
thing that can be made can bk 
sold,’ Mr. Walker continued: “You 
don’t create jobs for 56,000,000 
; workers simply because you have 
technological products. These 
products have to be sold. Until 
they are, there can be no national 
income, no mass production, n 


economy. 


fighting forces to take off their 


been given. .. We must have the 
same quality of training that rap- 
idly made skilled craftsmen out of 
green farmer boys.” 

Management, he warned, must 
employ the same methods and 
techniques that have enabled the 
Army to cut training time by 40% 
and the Navy to impart the same 
information in a 15-minute train- 
ing film that formerly required a 
two-hour lecture, 

Warning that the country is 
entering a period of misunder- 
standing “and friction such as we 
never knew before,” Col. Alexan- 
der R. Heron, director of the Cali- 
fornia Reconstruction and Reem- 
ployment Commission, said it will 


ship” 


Vulcan’s 


| busy city in a great 


ithe best 


take “almost religious salesman- 
to maintain the national 


HILLTOP f , 
HIGH 


statue — 
trade mark of a 
state in which 
WSGN has top cov- 
erage, a top Hooper 
in the morning and 
salable 
time all day. WSGN 
is Alabama's Best 


| BUY Far. 
r | a. Y 
| ‘ Sins, * es 
F WSGN 
bis News-Age Herald Statior 


THE OKLAHOMA 


PUBLISHING COMPANY: 


THE FARMER-STOCKMAN *& 


WKY, OKLAHOMA CITY * 


KVOR, COLORADO SPRINGS * KLZ, DENVER (Affiliated Mgmt.) 


Call Headley-Reed 


such thing as full employment 


“When the time comes for the 
young men and women of the 


uniforms, American industry must 
have ready a program for making 
a living that will be comparable 
to the military training they have 


Hliss 
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onomy and create an even! To ‘Fur-Fish-Game’ Joins Blaine-Thompson __| Jess Cloud Appointed Elected to Four A's itll 
gjer standard of living. sa Budd Getschal, formerly with! Jess H. Cloud, formerly chief|. Lawrence I. Everling—Advertis- 


job,” he declared, “a job Phil Broderick, New York, has 


1} - ie etigt : re 29 * . |ing, Philadelphia, has been elected 

seuit been appointed eastern advertising |the advertising department ofj|copywriter of Oakite Products, | ° , “ee 
ation Gar capers to Ue mapa cy of Fur-Fish-Game, Co- Warner Brothers, New York, has|New York, has joined the San ti er thine haneee 
CURIS. llumbus. O. |been appointed copy chief of|Francisco copy staff of Pacific |" ° & AS . 


<ees 3,500,000 Sales Jobs 


Blaine - Thompson Company, New | Coast Advertising Company. 


| 

Wallable shortly after the |To Di Distribution |... | inca ancemeiniani - 
| available shortly after the} To Discuss Distribution ; | LD! SOLID! » SOLD! SOUND! | 
v's. n the opinion of Samuel N.| United States Chamber of Com-| Smith Appointed To Lennen & Mitchell Boe 
Se iShae "One. 0 “the ere mest | Mere, domestic distribution de- William Warren Smith, adver- S. James Andrews, director of | OSs TEVENS 
lege, lowa. “One of the greatest|,.+tment, will sponsor a distribu-|tising director of Grosset & Dun- | NBC’s “Mr. and Mrs. North” show, | © Special Edition ; ore sold § 
‘oos facing postwar industry will|tiqn conference at the Waldorf-/| lap, Inc., for three years, has been|has been appointed vice-president | | solid and diy on. ait nena $i q 
be the training of these men and | actoria, New York, Oct. 23 and 24.| appointed assistant to the director | of Lennen & Mitchell, New York.|> [iam roundly on an muted : 
wo ” he said, ‘because the Eric Johnston, president, will ad-|of Magazine Advertising Bureau, | He will continue as director of the | poker seh 
se ag Hy Fy Rn dress the dinner meeting Oct. 23.| New York. | North series. se — 
ce} i on - 
pla enent of salesmen.” 


Dr. Stevens pointed out that 
“fo ie first time the West has 
the beginnings of a balanced econ- 
omy with the growth of industry, : 
ularly in this area,” adding| » 
hat the future of the Pacific is 
here if the West will fight to hold 
the ople it has and to develop 
new industry.” 

Adrian J. Falk, president of 
s & W Fine Foods, Inc., and the 
San Francisco Chamber of Com- 


merce, called for a readjustment 
of justry’s sights. “We have 
590.000 newcomers in northern 
California alone, a great many of 
them in the shipyards, whom we 


must absorb by expansion of ex- 
sting business and creating new 
businesses,” he declared. “It means 
struggle and sacrifice for each of 
us, and adaptability.” 


Warns Against Movie Waste 


Between $200,000,000 and $300,- 

000,000 will be spent on motion 
nictures for sales training and 
advertising purposes in the U. S. 
uring the next five years, con- 
ferees were told by Floyd E. 
Brooker, director of the U. S. De- 
partment of Education’s division of 
visual aids for war training. 

Mr. Brooker, who created a stir 
uncommon to Washington, D. C., 
circles when he recommended to 
a Congressional committee the im- 
mediate abandonment of his office 
at the war’s end, charged that 
“more money has been wasted and 
misspent on pictures than on any 
other advertising medium.” 

“I know of one motion picture 
produced at a cost of $75,000 
which, by actual count, has been 
seen by only eight persons includ- 
ing myself,” he said. 

“Management must first deter- 


a motion picture, next how they 
are going to use it, and then how 
they can distribute it, before they | 
ven start to buy it. You would 
> amazed at how all too fre-| 
juently in the past this has not | 
een done. 

“With this vast new market} 
pening up,” he said, “it behvoves | 
the advertising profession to get 
ady to exercise the same com- | 
etence and the same ability in| 
the purchase and production of | 
motion pictures that they employ | 
n the creation of other forms of | 
IVE rtising.” 


| “This is all we have left, Henry —advertising on WGN has 


Miner Appointed 
Nagel T. Miner, director of 
Golden State College, San Fran- 
sco, has been appointed director 
Pacific Advertising Associa- | 
roject to clarify meanings of | 
arious labeling methods used by | 
' proposed for business. De-| 
ve, informative, and grade | 

g will be studied. 


somewhat simplified our inventory.”’ 


TOO BUSY 
TO DIE!! 


CHICAGO 11 ILLINOIS TOT 
50,000 WATTS 720 KILOCYCLES i 1 tertape’ < se 4 ~ 
t bs e 


MUTUAL BROADCASTING SYSTEM 


Homer Arnor is big, dumb, and EASTERN SALES OFFICE: 220 E. 42nd Street, New York 17,N. Y.*PAUL H. RAYMER CO., Los Angeles 14, Cal.; San Francisco, Cal. 


ut he has a way with the women 
RopeNn’s new, fast-moving mur- 
tery, TOO BUSY TO DIE... get 
y now at your book store. A 
Mystery. 
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What will it profit our G. I. Joes or any of us 
Americans to win the war if we lose the peace? 


An international expert on industry and finance 
answers this burning question with one of the 
first concrete plans for a vigorous, prosperous 
post-war America . . . in which the practical, ex- 
perienced businessman, salesman, merchan- 
diser and advertiser will play the dominant role. 
“Required” reading, in the October issue of The 
American Magazine, now on the newsstands: 


ARE WE READY FOR VICTORY? 


by Congressman Charles S. Dewey 
Congressman from Illinois, former Assistant Secretary of the 


Treasury, member of the House Ways and Means Committee and 
of the Committee on Post-War Economic Policy and Planning. 


© We're late preparing for victory, says Mr. Dewey, 
as he asks and answers these four fundamental ques- 
tions to our problem of planning a permanent, profit- 
able peace: 1. Why not let our businessmen take 
over? 2. Why not release research scientists to study 
and develop peacetime improvements? 3. Why not 
send trained salesmen and advertising men into 
foreign markets to create demands for our finished 


“*MMeRICal 


COUZME 


products? 4. Why don’t we export our used 
machinery and retain new and more 
modern equipment for our own _ use? 

His plan, says Mr. Dewey, will use up 
surpluses, keep business under sound con- 
trol, produce profits, protect private enter- 
prise, and last, but far from least, create joks! 


Share your American Magazine, then save it 
for the Government's waste paper drive 


PUBLISHERS OF THE AMERICAN MAGAZINE. COLLIER'S, AND WOMAN'S HOME COMPANION 


ACTION and REACTION 


In our issue of Feb. 1944, on the news- 
stands Jan. 4th, an article by Philip 
Murray, President of the C.LO., en- 
titled “Labor’s Political Aims,” exposed, 
for the first time, the C.I.O.’s Political 
Action Committee to the light of print. 


Six days later, on Jan. 10th, Congress- 
man Howard W. Smith of Virginia 
wrote Attorney General Francis Biddle, 
declaring the Political Action Commit- 
tee a flagrant violation of the criminal 
provisions of the War Labor Disputes 
Act, “designed to influence, if not con- 
trol, the national elections of 1944” 

. an allegation Mr. Biddle denied 
on Apr. 6th, after F.B.I. investigation. 


But the controversy continues; in the 
press, on the air, in the House and 
Senate, in Democratic and Republican 
committees and conventions... a con- 
troversy typical of the interest stirred 
by the publication of articles which 
make The American Magazine an au- 
thoritative source of vital information 
“in the Service of the Nation.” 
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ORR TR OEE ee 


TnRWOE . . -_. BUSIN 


Se ARS REE ET EE NTT 


ESS CHART OF THE WEEK . . . . THE PAY-OFF . 


he Creative Mans Corner 


The highly interesting advertisement 
eproduced here is the latest attempt by 
‘oneral Mills, Inc., to make plain the 
economics in its annual statement. 


basic ¢ 


Who got the $281,000.000 7 


meaty SAY Ove Vringit mad We 
- ™ 7 vivanes ¢ feat! #% 


That it will be widely read — and 
widely commented upon—this Corner 
akes for granted. For in using Robert 
Benchley to explain the figures General 
lills has picked a man whose fame has 
‘ome principally from explaining practi- 
ally everything under the sun—to the 
movie audience. 

As everyone knows, Robert Benchley’s 
explanations always are humorous. 

Indeed, Robert Benchley is a comic. 
His lectures are comical, and so is his 
face. 


And if there is nothing whatsoever 


—---—-————— 


that is funny about the captions that 
translate General Mills’ figures in the ad- 
vertisement here, there also is nothing 
serious about nine different pictures of 


Robert Benchley in seven different funny 
hats. 

As we said above, we are sure this ad- 
vertisement will be seen and read. It 
very likely will be read by more people 
than any other financial statement in 
many a long day. 

On the other hand, we doubt that any 
considerable number of them will long 
remember any of the facts with which it 
is concerned. 

Robert Benchley, who has stolen more 
than one picture, here walks away with 
an advertisement. 


=4 Dear doe: 


Each week G. I. Joe, former young adman, 


oe gets a letter from a prominent advertising 


man, discussing some basic situation or point 


of view that will be important for “Joe” to bear in mind when he returns to 


civilian life in the advertising business. 


Dear Joe: 

When you come back, you may be 
planning to enter or re-enter the retail 
field. There’s so much talk in the States 
these days about possible changes in dis- 
tribution that instead 
f an alleged “pep” 
talk you may care to 
fave a quick summary 


at these changes 
May pe, 

l. After the war, 
there will be more 
:ects for most 
80 not because the 
population will 
adicall y— it 

but because 
au the war Ameri- 

“ ilies have gen- 
ent-up desires for many old and 
he lucts. The end of the war ought 
‘onscious effort to raise American 

s of living still higher. 

ause many of our men and wom- 

be wanting things they never 

fore, new manufacturers. will 

p and old manufacturers will ex- 
eir lines. It is obvious that there 
1g to be many more manufactur- 
‘ing for distribution. 
lore customers for goods and more 

turers will inevitably result in 
etail outlets. It’s to be expected 
ter the war, which has seen some 
mortality, the number of retail 
should increase. This increase will 


Arthur Hirose 


be stimulated by newer manufacturers, 
many of which will find difficulty in get- 
ting just the right kind of retail repre- 
sentation and so will be prompted to turn 
to distribution innovations. 

The tendency for new retail outlets to 
be opened will be accelerated by popula- 
tion shifts. During the war, there’s been 
a shift of population not only to large 
cities like Detroit and Los Angeles but 
also to smaller places, like San Diego 
and to some communities which in the 
past were only whistle stops. After the 
war, expect further population shifts but 
in the direction of “decentralization” of 
population. It’s believed that newer, 
smaller communities will grow up around 
some of the new war-built factories. 
These newer factories, usually outside 
the big cities, have the assets of being 
one-story affairs with ample parking 
space for workers’ cars and, more im- 
portant, with plenty of cheap land near 
by on which homes for workers’ families 
can be built. Such newer, smaller com- 
munities will be aided in their growth 
by the increase in postwar transportation 
facilities. 

New retail outlets will be needed to 
serve the newer or enlarged communities 
as well as the farm and rural popula- 
tions. Farm purchasing power has risen 
greatly since the war and it’s anticipated 
that farm families will have a lot of new 
needs and desires which can be trans- 
lated into purchase of goods. 

4. Almost certainly the postwar period 


will see a rise in factory-owned retail 
stores. In many trades manufacturers 
will attempt to bypass the jobber or 
wholesaler, and in some cases, the re- 
tailer as well, hoping thereby to secure 
more efficient distribution or cut the cost 
of distribution. Studebaker is an ex- 
ample of a manufacturer who is taking 
over the functions of the wholesaler. 

On the other hand, jobbers will gain 
in some cases where manufacturers like 
Sargent, heretofore selling direct, will go 
through wholesalers. Jobbers will also 
gain in terms of smaller manufacturers 
or manufacturers with small lines, where 
factory retail operations would not be 
efficient. But while the numbers of job- 
bers may not increase, the number of fac- 
tory retail branches is certain to grow. 

5. Department stores will continue, in 
many cases, their plans for setting up 
branches in the suburbs and in smaller 
communities, on the theory that extra 
sales of apparel lines and other special- 
ties can be made to prospects in their 
own home towns. ‘ 

6. Roadside retail outlets will grow. 
While during the war highways have lost 
a great deal of their traffic in passenger 
cars, the war’s end will see autoists re- 
turning in their new cars to a greatly 
expanded network of highways. Many 
retailers will attempt to capture the auto 
trade with new roadside establishments. 
Allied to this development will be the 
expansion of tire and gasoline service 
stations into other merchandise. For 
many auto service outlets this expansion 
is looked upon as survival insurance, 
since many experts expect the eventual 
postwar cars to consume less gasoline, 
oil and tires than the prewar models. 

7. Specialty dealers who sell by house- 
to-house selling methods are expected to 
increase in the postwar picture. Amer- 
ica, during the war, has had a dearth of 
consumer durable goods — refrigerators, 
ranges, oil burners, etc. The nation will 
also witness the introduction of new 
consumer durable goods—new automatic 
washers, air conditioning, home food- 
freezers, etc. These products will be 
new to many of the consuming public, in- 
dicating the need for personal education 
and selling. 

8. Allied with the probable growth in 
specialty dealers will be the setting up 
of a class of retail establishments we 
might call “one-stop” stores. In effect 
these will be specialized “department” 
stores. In the past, when a family 


Sy ikea RE pica ake eR ns ror sot 
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wanted to build a house, it was necessary 
to interview at their different places of 
business an architect, a builder and a 
flock of dealers or manufacturers. Far- 
sighted marketing men in the home 
building field are planning local head- 
quarters where, in one place, you'll find 
all of the specialists who supply the ma- 
terials that go into a new house. Similar 
developments are planned for the woman 
who wants to remodel her kitchen. 

9. Look for a growth in consumer co- 
operatives and the amount of business 
they get. Now American cooperatives 
account for only 2% of our national trade. 
Consumer cooperatives will expand and 
will handle both private brands and na- 
tionally-advertised products. 

10. It’s hard to decide whether as- 
sociations supplying electric service to 
farmers and rural communities are co- 
operatives or government projects. But 
at any rate a number of distribution men 
expect a growth in such operations. Pos- 
sibiy these outlets will sell merchandise 
as well as electric current. 

11. Naturally chains of all types—food 
chains, drug chains, mail-order chains, 
department store chains, etc.—are not go- 
ing to sit idly by and watch part of their 
former customers or the new consumers 
born of the war take their business to 
other types of outlets. Chain-store ac- 
tivity is bound to increase when the war 
is over. 

Will all of these expanded retail groups 
hold their growth? Naturally not. The 
vastly increased number of retail outlets 
right after the war will diminish when 
the boom days are over and a recession, 
however slight, sets in. Only those retail 
operations which are economical and 
profitable will survive. Which types of 
outlets will survive and which will per- 
ish? Our crystal ball is getting cloudy... 

Here, however, has been a brief sum- 
mary of some of the retail changes that 
are likely to take place after the war. If 
general business is good, if national in- 
come stays at a reasonably high level, if 
we achieve an economy of plentiful con- 
sumption, you will see aggressive com- 
petition in the retail field. Business men 
realize that in the days after the war 
they will have to give more than lip 
service to the shibboleth, “Let’s cut the 
cost of distribution.” 


ARTHUR P. HIROSE, 


Director of Market Research & Pro- 
motion, McCall Corporation. 


the Pay ~ O/T , NEWS AND VIEWS OF MAIL ORDER ADVERTISING 


In this department, basic principles which have proved their value in mail 
order advertising—and which are equally important to the advertiser who 
does not seek direct inquiries or orders—will be reviewed and discussed from 
week to week. Pertinent case histories, queries and comments from readers 


are invited. 


BY THE MAIL ORDER MAN 


PRESIDENTS Don’r WEAR GIRDLES—In a 
clever letter and advertisement with the 
above caption, Dun’s Review presents the 
reverse of a rule mail order advertising 
men find important. 

While many presidents would look bet- 
ter if they did wear girdles and I suspect 
some of them may do so, Dun’s Review 
uses the caption to stress that business 
executives on the job are concerned pri- 
marily with the job and not with personal 
matters. Consequently, says the ad, ad- 
vertising in any executive magazine 
should be only advertising of items hav- 
ing to do with executive work and should 
not be “in competition with the Glamour 
Girls and Hepcats of consumer product 
advertising.” 

The point is stretched a bit far for even 
the stern executive at his desk can be 
very conscious of a painful corn, of the 
worn appearance of his hat on the coat 
tree in the corner, or of his proposed fish- 


ing trip week after next. I have even 
seen a big shot practicing putts on his 
office rug and another interrupt a heavy 
conference to chat about plans for his 
new house And many executive pub- 
lications are read at leisure at home 


Whenever possible they will be answered here. 


where friend wife and the kids are talk- 
ing about the college to choose or the 
need of a new car or what not. You can’t 
entirely keep the mind on one field of 
thought no matter how you try. 

But in general the idea is right and is 
observed loosely by even the most care- 
less advertisers. They don’t advertise 
women’s dresses in Rotarian or office sys- 
tems in Ladies’ Home Journal or a cook 
book in Boy’s Life. Dun’s is emphasizing 
and capitalizing on this generalization. It 
is a shrewd appeal they make. 

The mail order advertiser has learned 
from experience to carry this even far- 


ther. He wants only circulation that goes 
mainly to his prospects for he can’t afford 
to pay for “waste” circulation in any 
sizable proportion. And he wants to 


reach even that readership in publications 
that editorially fit in 
sports magazines for 


<x7i 4} } . + vu 
with his story 


sporting goods, 


fashion books for women’s dresses, wom- 
en’s service magazines for kitchen appli- 
ances, etc.—and thus create a mood of 
interest for his product. 

Moreover he likes publications where 
there are other advertisers of his own 
field—even competitors He knows that 
each helps to arouse interest for the 
ther 
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Publishers Representatives 


SINCE 1928 


AN FRANCISCO 
USS BLDG. 


LOS ANGELES 
GARFIELD BLDG. 


IMPSON-REILLY, LTD. 


We "t | in 
util te tlle oa ioportint 


story —"’Meet Your Contrac- 
tor-Builder Customer."* pe 
Send for a copy of this 

Maden rt just off the press, or 

ask your advertising agency 

about it. 


- *These are the men’ that are go 
— all the 


PRACTICAL BUILDER 


59 East Van Buren = Chicago 5 


Road, Rail and Ship Lines 


| Plan Postwar 


Hearse and Taxi Firms 
Ask CAB for Faster 
| Postwar Service 
Washington, Sept. 6.—If only a| 


fraction of all the 300 present ap- 
plications for air services before | 


the Civil Aeronautics Board is ap- | 
| proved, the 23 established Ameri- | 
ican flag airlines will have power- | 


|ful postwar competition to meet. 
Some of the applicants are 
leading long distance road, rail 
and ship lines. 
hearse operators and food con- | 
veyors to taxicab services and | 
armored delivery fleets for valu- 
ables. Some seek certificates of | 
\“public convenience and necessity” 
for 


passengers, mail and express, | 


Air Routes 


and others would concentrate on | 


one or two of these jobs. 


Railroads which either have ap- | 
| plied or announced their 


intention 
to apply to CAB for air services 
include the Burlington, Denver & 
|Rio Grande Western, Kansas City 
Southern, Missouri Pacific, Gulf, 
Mobile & Ohio, New Haven, and 
| the Seaboard. 


Plans Freight Service 


Trolley and suburban lines, such | 
}as the Cincinnati, Newport & Cov- 


ington, Indianapolis Railways, and 
Boston, Westchester & New York, 


Others range from /have high ambitions, too. Railway 


| Express Agency, which now oper- 
ates with the established airlines, 
plans a coast-to-coast freight and 
express service in its own planes. 


Among steamship lines with air | 


transport applications pending are 
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way BSN ts 


AMONG LUMBER AND BUILDING MATERIAL DEALERS 


IN CIRCULATION — BSN has the largest total and paid dealer 
circulation serving exclusively the lumber and building material deal- 
ers—over 12,000. Bulk circulation not accepted. 


IN ADVERTISING VOLUME —Not only is BSN carrying 


the largest average of advertising volume per issue, but its advertising 
volume per issue has risen consistently. Lowest cost per page per 1,000 


from others.) 


paid exclusive dealer coverage. 


IN EDITORIAL INFLUENCE — for 27 years,BSN has been 


pioneering with militant and aggressive leadership for lumber and 
building material dealers exclusively. 


(Subscriptions not accepted 


“BUILDING SUPPLY NEWS 


59 East Van Buren Street 


Chicago 5 


"Se 


ACKNOWLEDGED AS LEADER 


IN THE DEALER FIELD 


BY 


(One of the Industrial Publications, Inc. Group) 


MANUFACTURERS OF BUILDING MATERIAL 


Uts 
Grace Line, for service from New| other principal points. . 
York to Venezuela; Matson, for|16 specific gateway point en 
service from four large West/B. Transfer & Storage | dhs, 
Coast cities and Honolulu; Moore- | Memphis, intends to sh 'Y 
McCormick; New York & Ber-|hold goods by air to : a 
mudian; Pan-Atlantic Steamship | Bekin Van Lines, Oma} ‘r 
Company, and United Fruit. Grace|take your household g st 
already is half owner of Panj/only across the country ‘ 
American-Grace Airways in Latin} Alaska, Canada and Mexj a 
America. American Export Lines| Taxicab companies in 
a couple of years ago launched |Cleveland, Philadelphia 
American Export Airlines, now | Francisco, among others. 
| being acquired, subject to CAB| provide air services rane 
approval, by American Airlines.|50 miles—in the case oj{ 
Nearly all major American, as well|Cab Company, Philade!| ‘ 
|as British, steamship lines are re-|non-scheduled taxi or ¢ re 
ported planning to take to the air.| plane service by helico % 
Motor carriers are no less air- |Checker Cab Company, B t 
|minded. Greyhound Bus Lines|all places in continental Pe 
has applied for 78 air routes total- | States. 
ing 50,000 miles. Other bus lines, Among department stor: n- 
from Florida to Seattle and from | ning to deliver by air are | t 8 
Michigan to Texas, have made | Co., Washington; Mandel B e 
their bids. |Chicago; William Filene’ ns 
P |Company, Boston; Dayto) 
Keeshin Would Expand |pany and Milwaukee Bost 
The nationwide Keeshin truck- | Inc., Milwaukee, and Sage- 1& 
ing lines, Chicago, operating|Co., Hartford. Deliveries alls 
| through Keeshin Air Freight, Inc.,| would be confined to thei ad- 
would fly “between 79 principal | ing areas, but Filene’s would er 
points in the United States and 127 | all six New England states 
Products by Air 

Many companies intend to spe- 
cialize on air transport of Cific 
types of products. Fish Airlines 
Corporation would operate sched- 
uled routes from Boston, and on 
call service from southern ports 
using Kansas City, Memphis, Chi- 
cago and St. Louis as distributio, 
centers for fresh fish. 

Producers’ Air Lines, Inc., To- 
ledo, plans non-scheduled trans- 
portation of raw, cooked and proc- 
essed foods, flowers, seed 
boop and drugs and medicines 

“by means of commercial gl lers 
‘and helicopters, from coast t 
|coast.” Nu-Planes Flyaway Sery- 
|ice, Washington, would tak: 
|}and reconditioned planes thi 
jout this country, Canada and Mex- 


\ico. Automobile Air Freight Cor- 
|poration, Detroit, intends to fly 
| cars and parts. 

| One interesting applicant is 
|Shannon’s, Fort Worth—appar- 
| ently all ready with hearse-and- 
j}ambulance experience on ter! 
| firma—which seeks to transport | 


|air “injured and ill persons, an 
bodies of deceased persons, to- 
gether with persons attending 
ithem,” by irregular routes, usu- 
| ally within 600 miles of Fort 
Worth. 


| Plans Money Deliveries 
Armored Motor Service, Mem- 
phis, which has operated ai ed 
trucks for 10 years, has asked CAB 
for a call service for delivery of 
money and valuables in 14 states 


Several applicants seek to start 
“scenic airways.” An Army office! 
and his wife would operate 4 fly- 
ing sight-seeing service in_ the 
Panama Canal Zone. Leland P 


Johnson of Corpus Christi, Tex 
and William Edward Hann De- 
troit, have applied separat fo 
services between Grand Co#nyol 
Ariz., and Rainbow Bridge, - 
both reaching other nationa rks 
and monuments in the Sou'i st 

Edward G. Bern of Grea! 
|L. I., has asked CAB for a 
| seas route from Washingto: 
to Dublin, Ireland, via Ne 


m MIEISSISSIP 


Jackson's Futur 


Jackson's post-war future is b 
Leading economists predict 
hold its wartime growth an 
tinue to grow after the war 


"natural" factors substantiat 
forecast New oil develo 
new industrial expansion 2 


enlarged program of dive 
agriculture have made Ja 
the Capitol City—one of the 
fertile markets of the New 
And WSLI effectively cove 
growing, profitable ‘‘Dout 
turn"’ market—at less cost 
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’ < ‘ | |} tion was filed with the Federal | megacycles for postwar television. ; quency channels so as to offer high 
‘Adman Ss Diary CBS Seeks Four Communications Commission June | The applications also follow CBS’ | definition black-and-white televi- 


| 


Geis Newspaper Video Stations | operated in New York. | television efforts on the high fre-| color. 


In each case, the network appli- | 


|29 for a television station to be|!own policy of concentrating its} sion as well as in full and natural 


|ecations ask for allocation of a 16-| 


Re\ iewers Okay on 16-Megacycles |megacycle band comprising the| 


chicago, Sept. 6.—“The Diary of| New York, Sept. 6—With appli- | ccmaeen. a woman Bed = 
» Au Man,” by James W. Young, |cation to the FCC yesterday for | -ecently cme secnamenda. 
. Walter Thompson Com-| licenses to operate television sta-| tien elt thm tibeniatertinents! tn< | 
ich appeared in book form | tions in Boston, Chicago, Los An-| 4. Ad ee P itt : es 
nths ago after having run| geles and St. Louis, CBS now has | @!0. a 
-ly column in ADVERTISING | five tele applications on file, the United States government. | 
is @\"nore than a year and a| maximum number permissible to| This proposal recommended 16- 
Acros the subject of a recent| any single broadcaster under cur- | megacycle bands and allocation of | 
review in Book Week,| rent FCC rules. A similar applica- | frequencies between 460-1000 | 


A Nationwide Sur- 
vey of Radio and 
Electronic Techni- 
cians’ Reading 
Habits sent free on 
request. 


25 WEST BROADWAY 
NEW YORK 7. N.Y 


° ly book review section of 
the Chicago Sun, , a | 
“The review by Peter Quinn in- | 


' he following comments: | 
“Jim Young, whose ‘Technique | 
for Producing Ideas’ is an eerily | 
<e account of how the uncon- 
eeious mind works like a dog to 
‘ notions that its opposite | 


»ber can use to sell margarine, a 
household cleanser, white lead and 
months’ ‘Diary of an Ad Man’ be-| 
tween covers for those faithful | 


who prefer it in this more nearly | 
nermanent form. 
“ «A senior figure in the adver- 
tisin sency business, Young was 
with System Magazine in its mem- 
orable days, went the way of 
most copywriters from 1912 on, | 
has been a respected — and thor- | 
oughly liked—mogul of the ad 
trade 

“The Diary of an Ad Man’ is 
made up of brief comments on 
mice, men and world phenomena 
since June 1, 1942, by which time, 
you will recall, we had been at 
ir for six shocked months, and 
advertising had purposefully 
tched its galluses up. 

“It's the record of an alert, sales- 
nscious mind. Young didn’t get 
be a dean of admen because his 
uth turns down at the corners 

his press photos. This shrewd, 
servant and singularly resource- 
ful practitioner of one of the most 
artful and useful crafts in our 
social economy has put together a. 
iblic record of private thoughts 
that business men can read with a 
beral measure of benefit.” 

Book Week is edited by A. C. 
Spectorsky. The review reflects 
the interest which “The Diary of 
n Ad Man” has aroused in the 
general business world as well as 
mong advertising people. 
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Ray-Hirsch Appointed 


Chevy Chase, Inc., New York, wie ” mt 

is named Ray-Hirsch Company, | ee i aa . ae os 
New York, to handle advertising | a arm i : 
f toiletries and cosmetics. Trade a America’s Leading Poultry F Magazine 
iblications, direct mail and dealer 
elps are now being used, while 

1945 the company plans adver- 
ising in several fashion, women’s 
d motion picture magazines. 


bebvocuat Gees Geliec You can’t afford to leave a 


Harry Keller, midwest publicity 


‘nd advertising representative for hi ” 
niversal Pictures, has been ap- TWO BILLIO 
inted special contact man for 


1 film premieres at New 
He will be succeeded in 


, * 7 T itr = © 
me in your Farm Paper Schedule 


loins Free & Peters 


Charles Robert Bender, asso- 1943 gross farm income from Poultry L a eo 


vith Playbill for the past 


“7 rs, has joined Free & Peters, fi or ae 
New York, as. scoount executive. and Eggs was $2,867,000,000 , ret Beets 


a (SOURCE U.S. D. A.) (age B, 2 
To cover the most Responsive Section of the Ba ofa 
WANTED eA ate! 


porn nsdbnon con Farm Market USE... P 0 U LT RY aS q 


oacunt TRIBUNE (et 


iis@eds Ce 


is served as publisher or as | MEMBER: AGRICULTURAL PUBLISHERS’ ASSOCIATION ; > . wre 
to publisher in the maga- | Your Farm Paper List fe Not Complete 
eld, Must have flair for | AUDIT BUREAU OF CIRCULATIONS 


promotion pieces as well without POULTRY TRIBUNE 


Knowledge of publishing 

Prefer man who has 
most of his time in nationa’' 
sing State salary desired 
ve references and details ot 
ince, 


023, ABVERTISING AGE 
Ohio St., Chicago 11, II! 


HOME OFFICE, Mount Morris, ILLINOIS « Reoresentatives, NEW YORK —Billingslea and Ficke + CHICAGO — J. C. Billingsiea Company 


aa ual ci rs 
a is: ‘bai 
= a 


= were soe ala Se : oes Neraee Me =. Se? — me s F ‘i ; ra : " ; : 3 3 ee ei. 
, =) “ ee ea Pin Sack ; * - é ; PE taeda ee: 
é ; ie ee - o one apes 
|| ; ay 4 ebay. 
if 2 se 
si q +t ae 
ita E. teas a 
—— COC pe 
a beg pi ae ye i 
3 - a 
E . i 
i et , - ve " a 
+ aie 
BAT ELECIROMIC = 7 
nICANS KOO = 
TE Ne ae DD > aa A 
s = 4 
D * x * %o Pony a:— Se 3 
oe a re 4 
RE a 
Md = ek can 
. 
Re 
rs de a 
Be ie 
2 iis 
a ae d is 
a - +33 
eee iii. *., 
te eee ae - d 
é ci: callin eS 
A, le Pe ‘clam 
fA 3. tT antl P a cory 
=e . < ‘ 2 ek = 
are Ee 7” ale. a? ie heats 
=m ; een ene j gen A EG LG a hn a 
os ‘ Beny : a7 es weer, : en Rae: 
x a Flee CFepee aT eo Silla i 
: : plete le RTE Te nee ee 
is waite EOL AES Zs ee 
hs = ssi pera Ly Rage ira Poe FI: ug oe 
. i ——— ee SS DE eI On ee : “eee eres” 
a Be : =a Bie c= + ae pee oS ae: aa ee ames 
a : he: ay Gs 23 Sa eae (Ee Ee a BM . Bor Sep 
: ; re 4 Uz \ Ae ne ee - og 
i ‘ be FiG& ae SE il 
Fe Se Ais Seem Be pe es: a 
A ‘Si “IL SE ESS OR, alg ey 
peer F i : rer aati. Vass a eo 
| mes Rie ees PAR 7 eX. ne or 
. Ss 4a <0 innit, 
. Soil aS + aa | a aes Relat) ane Ss 
ee : % 
= Lh ee ae a Ma Fe, a 
C ce eo. a. Pe, Wem, : ee 
bak (Qeuntry, == | te 
\ = * letien- eae Gq - Sa ; a iss 
‘ a rs “hs te oe TH 
) VA, oe Appn. A See fie Y 
~ Ft. | oe 
+h 5 ‘ . ie mr 4 <= ONS: 
. ? a « es eos 4 a 23 F 
; ¥ ee Se 
- a ee Cas: vs 
oultry Miia Pec es UU 
” - S } ik & a 7 
ee oer ee dias) . 
| i i a ; 
‘se e 4a 5 B ; . ae 
3 f in 
: 4 f y = ¥ ae *, me hn of ae - fe 
4 = ss i = .* ;, 7 aa ; U 
. “i a sae. i -. ¥ A 
cae * ef 5 ; ar rd ig ; \ 
# 
= 
= 
Fai 
ee a. 
| / ~ ' 
ee " » . F : ; = sa 5 


oy sae 


44 Advertising Age, September 


National Distillers Buys Business Paper BUSINESS PAPER ADVERTISING VOLUME FOR A\ 
* WW oO O D ee White Rock Corporation | These figures, compiled by Industrial Marketing, must not be quoted or 


without written permission. Unless otherwise noted, all publications a 
Well read and liked by the important men Sale of the properties of white Ad Volume Up tas have standard 7x10 type ~~ u 
ft @ great industry—men who are work-| Rock Mineral Springs Company, | Oo/ : A t 1944 ” 1943 | 19 
img to achieve wood's exciting future. |New York, to White Rock Cor- oO in ugus Industrial Group | TIMDOTMAD 6... 5 <5. oeens.- 
|poration and the purchase of the | ‘erties tine teil Acre Dieet, Capaarones) 320 845 | Tool & Die Journal (4%x 
g . 2 4s ies anall e tra d onditionin >. THe) nec ecteveccesesecs lt 
PR D T | latter by National Distillers Prod- | Chicago, Sept. 6. ere : tae .- frigeration News (w) Tool Engineer ........". + 
}ucts Corporation, New York, has | group forging to the front percent- CETERA oe ei hasas \@37 32 | Water Works Engineering 
| been completed, following a recent | a8ewlse, the volume of advertising | American Aviation (bi-w) *|113 *98|  (bi-w) ......... aN ees 
meeting of White Rock stockhold- | in August issues of business papers | American Builder ....... 86 56 be of Ww pho! & Sewerage 
. , hall The : ric Ferre eIdin , IF evades 
ers in Waukesha, Wis. —s last tae ooh ee | pred nna aed a A (bi-w) “\1676 o596 Weste r = Cameteneticn 
According to A. E. Philips, pres- | volume figures in the same period | Architectural Forum .... 119 Oe Rr 10 
CORN — HOCS — OATS — CHICKENS inner a Whit Rack re by 25%. For the first eight| Architectural Record .... 117 61 | Wood Worker ........... 5 
rom ident 0 © new e Pe hs of 1944. th : V the | Automotive & Aviation In- Woodworking Digest (44%x 
A | poration, the name of White Rock | Months o » he gain over dustries (bi-w) ........ 286 Cn MRE in 2555.5 sda tee eas , 
P R | Mineral Springs Company will be| Previous year came to 26%. BUI oo cei sens seesss: 330 348 - 
P |changed to Wisconsin’ Mineral| Trade publications, carrying a/| Bakers’ Helper (e.ow.)..— l}}0 oe since edd Te 15,252 
Lt Pp 7 3 ste \ total of 2 806 of advertisin Brick & Clay Record..... 21 it 
|Springs Company until Sept. 15 al of 2,60 pages 8,| Bus Transportation ...... 121 94 Trade Group 
E E | when distribution of the proceeds / were up 46.5% in volume for Aug-| The cr ggg ee aaa dig 4iaiwe-s "83 “60 | a qetenn iiaawa 70) 
: 7 ~ rj ight-month ain | Ceramic Industry ....... *42 *39 | American Druggist ...... 104 
$s 5 | of the sale will be made to the old ust, with the 7 & |Chemical & Engineering | Boot & Shoe Recorder 
TTLE — SHEEP — HAY — WHEAT | White Rock stockholders, transfer placed at 43%. Sl 1 Nt '0,cc2'> eicntaiy wkd es $e79 $076|  (semi-mo.) ....,....... 1 
CA E | books will be closed and business | Industrial papers, totaling 15,252 Chemical Industries ..... "102 *g6 | Building Supply News.... 5 
‘carried on by the new corporation. Pages in August issues, a 2,590- | Chemical » A pasesseene apa "a4 OM hy = 8B Editi 
= FE . Bit A of a EMMINEGCTING ...0.cee0es 2 260 | f stratio Udition 
ae a ys vgs age! Radios Civil Engineering ........ 30 29 pL ombination Pours’ i 25 
. egs ust and 22% for the eig onth | Coal Age ................ 144 106 | Druggist Edition ...... 83 
2 — = Heads Central Scientific period. Export publications gained net rine ry eae | ) |7118 63 | pesca paeutnat rr 12 
eturn of Peace. C. W. Dempsey, formerly vice- | 37% in August, with a total of 817 |“°nxyyynon Merbees i, oc) ee ee Mites 4; 
2 ‘ : . 3 | : Sp weer eseesearveses bs 7.3 “4 — Q5 
Buy More president and treasurer of Liquid pages, and for the first eight) Contractors & Engineers |. Grocery Editions...) * 3) 
War Bonds Now. Carbonic Corporation, Chicago, months are up 41%. In the class| Rey (9%4x14) ..... a = Smee bag Car Journal. 197 
. snail - “ ? err ox a . a 0 a err rrr) er cr b 2 | , lestic Engineering 26 
has been elected president _and group adv ertising volume figures | Diesel Progress (S8%eX11).. 81 60 | Electrical Merchandising - 
director of Central Scientific Com-| marked up a 28% gain in August | Electrie Light & Power.. 75 MY WOME cis cis chan 5. “6 
by RTKRA pany, Chicago manufacturer of issues, with a total of 1,381 pages, el ee Contracting “SS 198 75 | Farm Implement News 
: Ea ss ; Blectrical South ......... : 2 MSW)  Fesccs +107 
$66m CO. tima,Ons@ scientific instruments and labora- and are 34% ahead for the first | Klectrical gal rr4 59 Gaver's eememen oth sc sPes ei 
tory apparatus. eight months. Electrical World (w).... 236 182 | Glass Digest... ...35..+.. 9 
| Electronics ....... Steers 328 211 | Hardware Age (bi-w).... 206 
| Engineering & Mining Jewelers Circular 
8 SS Nee 141 125 The Keystone ........ 189 
| aeeoring News-Record se ace ~ Apparel Reporter 
| . i ee ere eT a ee “| 327 28 MEER 64-45 Kaaba oe x 
| Factory Management & MN Pod sind cds ax tac 125 
| Maintenance .......... 344 BES) REGGE OE sic ies carias 10 
ha Nag mae <o tg (aaa k isae BL me = (National Jeweler) 
ood Industries ......... 5 2 MOPED: 5 Suikidiacod 0.00 235 
po US ae eee $197 158 | Office Appliances (6 5/6x 
fr Fe eee eee ea 42 32 SLT Oe ee 101 
pe ng Ye re gees 63 52 oe & Heating Jour 
eating, Piping , ae et eet ey CO ere 35 
er 109 86 | Sheet Metal Worker..... 54 
| se er. - a ees +. 63 13 — Automotive Jour 
| Industria ¢ Engineering oe, SO eee Fe : 6 
Chemistry (two editions) 139 150| Southern Hardware ... ry 
Industrial Finishing (4% x : “0 Sporting Goods Dealer... 19 
EX r a) ih he 4 y “Ae eee da ae si ee Store Merchan 
wed ndustry and Power...... 2 diser (44%x65¢) ....... 69 
—_ mg i=) Sextet oO, “| £732 re went and Hosiery 
| Laundry Age (semi-mo,). "155 3S USO U .. eS.nia.b sige ie lk ‘ 134 
pre nw gal ree bt 263 199 | Wholesaler’s Salesman ... 71 
Machine oOo ue OO 
| fe eon 345 328 WD xteicatehis 2 206 
| Machinery ............. $339 $341 
| Manufacturers Record .. *§112 37 EXport Group 
| = ‘ epecerine « om ‘ A = rica . ptomobite 
Shipping ar 287 282 | verseas Edition) .... af 
Mechanical Engineering. . 109 | American Exporter ...... 71 
} Mechanization (4 138/16x : : \utomovil _Americano 86 
| 7 5/16) «eee eee eres 79 68 | Farmaceutico ........... 51 
Metal Finishing ......... 71 57 Hacienda (two editions). 95 
ater —, See ss ke = — — Internacional 
Metais and AIOoys.... . by og are eee ee 105 
be « Anetra re a ona pagesterss _ Internacional 
1 SUPPHES .....-6. ° ” PUR UCCIOM ees wesces 
Mining and Metallurgy.. 28 28 Revista Aerea_ Latino 
Modern Machine Shop Ret 42 
COUGROTE) ces eccccccns 328 325 | Spanish Oral Hygiene 
| Modern Packaging....... “97 66 (4 5/16x7 8/16) ....... 33 
| Modern Plastics ........- “160 "110 
National Bottlers’ Gazette 103 RR ot [ae anne 817 


National Petroleum News 


6é . Re eae tii4 58) Class Group 
National Provisioner (w) 100 80 | Advertising Age (w) 
| Oil & Gas Journal (w)... |379 267 tT. 7 is a 1t6 
' Oil Weekly (w).......... 212 “$185 | American Funeral Director 10 


be, ween & Paper Pigg | Restaurant .... 64 
! aR ak wile aks 4 72 6s an PE a Dee “9 
Paper Mill News SEE * 83 “68 | Hospital Manageme 55 
bd e bd e Paper Trade Journal (w) * $135 *96 Hoel tiseneen - bee 68 
bBo” eee ! 69 51 | Hotel World-Review (w) 
in the Cincinnatt MarRet 7 teria eI 
e | Petroleum Refiner ....... 215 183 | Industrial Marketing .... 110 
Pit & Quasms7zy....cssesenes “78 “66 | Medical Economies (44x 
| ROWSE os savin pecans Weve > 260 220 mY ne asiaes ss 97 
| Power Plant Engineering . 133 128 | Modern eauty Shop..... 69 
To help food manufacturers and Baby foods . . . Bleaches . . , |Misieu Muller US gas! Nation's Sehonie, 3 
their agencies learn the answers on’ Cereals, cold . . . Cereals, hot . . | product Kngineering 028] ae ere (te 
. . ° . : : . Products Finishing (4x | Oral Hygiene (4 5/16x7 
principal brands in 16 major classi- Cleaning Aids ... Coffee ... Dog | pS) ccecereseseecessess 68 32] B18) hots “7 130 
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Texas Dailies 
Ofer ‘Network’ 
to Advertisers 


‘Package Buy’ 
P- ovides Discounts 
07 8 to 15% 


Dallas, Tex., Sept. 6—In the 
jatest attempt to win over national 
advertisers via a newspaper net- 
work, a “package buy” offering 
discounts ranging from 8 to 15% 
went nto effect this week in be- 
half of the seven dailies compris- 
ing the Texas Quality Newspaper 
Network. 

Encouraged over advance com- 


ments by advertisers and agencies 
queried about the plan, publishers | 
represented in the Texas group are | 
optimistic about its success. The | 
network sales plan for the Texas | 
papers was adopted after several | 
months of planning and discus- | 
sion. 
Newspapers now offering the} 
“yackage buy” to national adver- | 
tsers include the Abilene Re-| 
porter-News, Big Spring Herald, | 
Corpus Christi Caller-Times, Den- | 
son Herald, Marshall News Mes- 
senger, Paris News and San An- 
gelo Standard-Times. 


Schedule of Discounts 


The rate program worked out 
for the package plan offers this | 
chedule of discounts and savings: 
500 lines of space or more in each 
paper over a 30-day period, 8% 
liscount at a net saving of 4.64 
cents per line; 1,000 lines of space 
y more in each paper in a 30-day 
period, 10% discount at a saving | 
of 5.8 cents per line; 500 lines of 
space per month minimum in each 
paper for three consecutive 
months, 12% discount at a saving 
f 6.96 cents per line; and 1,00C 
lines of space per month minimum | 
in each paper for three consecu- 
tive months, 15% discount at a 
net saving of 8.7 cents per line. 
Explaining that present policies 
f advertisers and agencies are not 
listurbed by the network plan, 
Charles W. Hurley, national ad- 
vertising director of Texas Qual- 
ty Newspapers, Inc., said, ““We 
will continue to give agency com- 
missions On our gross national ad- | 
erlising rate, as we have in the 
bast. The agencies will handle 
heir 2% cash discounts as they | 
aways have. The network dis- 
unts will also be figured on our | 
gross national rate, thus allowing 
ihe agency the same net revenue | 
n commissions and, at the same’! 
ime, giving the advertiser full 
enefit of his discounts.” 
While requirements call for a 
inimum amount of space in each 
iéwspaper, the package plan offers 
‘he discounts on the total amount 
‘ space used in all dailies. If a 
maller paper carried 500 lines of 
nd the six other papers car- 
ynsiderably more in any 
i period, the 8% discount 
uld apply to the total amount 
is » in each individual paper, 
mal it possible for the adver- | 
Se] it his “A”, “SB”? sand “CG” | 


Wanted 
“romotion Manager 


established magazine de | 
| 


) engage a competent and 
hly experienced Promotion 
r with a background of 
ful accomplishment 
feel qualified to fill this 
suggest that you write us 
introducing yourself and 
Same time disposing of 
f the usual preliminaries 
ering the following points 
Education, Place of Resi 
Positions Held, Names and 
ses of six References, Pres- 


nployment, Present Salary, 
Expected, etc 
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schedules to these markets as he 
nas heretofore. 


Discounts Extended 


The plan also offers the same 
jiscounts for any additional space 
used within 15 days preceding or 
succeeding the discount periods if 
-neluded in the contracts. 

Obvious advantages of the Texas 
package, according to the publish- 
ers, are that it provides a single 
sales story, eliminating the multi- 
ple-paper solicitations on a “flat 
rate per paper”’ basis; and that the 
agency can handle the space pur- 
chase with a single order and con- 
tract. The network has estab- 
lished a central billing point, to 
handle all billing and accounting 
details. Later it hopes to stream- 
line the plan so that only one set 
of electrotypes or engravings will 
be necessary. 

While not offering their plan as 


a panacea in the national adver- 
tising field, the Texas publishers 
believe formation of the network 
is a step in the right direction and 
admit frankly that various changes 
may be necessary to make the 
setup still more attractive to the 
national advertiser. 


Dissolve Lane-Freiberger 


The partnership forming Lane- 
Freiberger Advertising Agency, 
Denver, has been dissolved. Mr. 
Freiberger will continue an adver- 
tising and sales promotion com- 
pany at 710 Cooper building, Den- 
ver. 


Boris Appointed 

Thomas A. Boris, formerly pro- 
motion manager of the Buffalo 
Evening News, has been appointed 
|managing director of Broadway- 
| Fillmore Association, Buffalo. 


45 
Two Join Bendix ‘Two Agencies Move 


H. L. Baumgardner, former | The Connor Company and 
vice-president of George W. Borg! Walker Advertising Agency, San 
Corporation, Chicago, has been| Francisco, have both moved to 
appointed district manager at Chi-| larger quarters at 545 Market St. 
cago for the radio division of Ben- 


dix Aviation Corporation. Jack 
Wilson, former senior administra- 
tive officer of the Army Signal 
Corps production field office, San 
Francisco, has been named Pacific 


district manager at San Francisco. 


Resumes Publication 


With the September issue, West- 
ern Electric Company, New York, 
has resumed publication of its 
monthly magazine, formerly 
known as “Pick-Ups,” under the 
new title “Western Electric Oscil- 


lator.”” The magazine carries tech- 
nical and general information on 
communications and electronics. 


+ 


Pattern for WAC recruiting, created by Cleveland Ad Club, was 


backed by WGAR, helped swell enlistments in Fifth area. 


Air cadets with talent were coached and aired by WGAR to build 
enlistments through programs dramatizing cadet life. 


PLUPLE 


Interesting Americans brought to 
mike by Cleveland’s friendly WGAR 


EOPLE want to hear people, believes Cleve- 

land’s WGAR—their aims, ideas and 
opinions. And the people who have faced its 
microphone are evidence of WGAR’s policy of 
well-rounded public service programing. 

On politics, religion and topics of varying 
public opinion, the station presents all sides, 
all beliefs, all issues. There is a simple, yet 

meaningful, phrase by which every 


\ 


7 broadcast is measured. It is the WGAR 
as 


pledge to operate “in service of home 
Free-Speech ’ re 
Mike and nation’’. 


OHIO'S OWN JOHN W. BRICKER CHINA-ENVOY DONALD M. NELSON 


reas 


Street car motorette with coast guard hubby in France aids in 
USCG 154th anniversary program produced by WGAR. 
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46 
ANPA Totals 687 


With the addition of seven daily 
newspapers to membership during 
August, the American Newspaper | 
Publishers Association totals 687. 
Newest members are the Inde- 
pendent, Richmond, Cal.; 
Press, Santa Barbara, Cal.; Ad- 
vance-Register and Times, Tulare, 
Cal.; Record, Chelsea, Mass., and 

4 State Journal, Columbus, O. 
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‘Mart Campaign 


to Plug Chicago 
as Focal Market 


News- | 


Chicago, Sept. 5. — Stressing 
| Chicago’s importance as a market 
center for national and midwest- 
ern businesses, a comprehensive 
advertising campaign has_ been 
launched by the Merchandise 
| Mart. 
| Using leading horizontal trade 
| publications in the home furnish- 
ings and women’s apparel fields, 
the series of advertisements will 
| trace the story of the city’s growth 
from a frontier fort in 1812 to 
its position today as the “Capital 
of a Commercial Empire,” with 
'an industrial area population of 
4,825,527 and an annual sales vol- 
|}ume of more than $2,000,000,000. | 
| One of the series points out that 
Chicago’s natural marketing area} 
includes 45% of the U. S. popula- 
ition, and 44.5% of the nation’s 
retail stores accounting for 40.6% 
retail sales volume. 
the city’s strategic 
“gives companies 


It describes 


(distributing by truck, train or 
plane .. . a service edge ov er their 
rim shipping competitors.” 

Another advertisement declares 
that in normal times, the city’s 
famous overnight package service 
delivers to 800 cities direct and to 
60,000 other points with only one 
transfer, 96% on time. 

The campaign was prepared by 


John J. -Finlay, vice-president, 
Aubrey, Moore & Wallace, Chi- 
cago. 


Midland Issues Book 
Station KMBC, Kansas City, and 
its subsidiary, Midland Radio & 
Television Schools, Kansas City, 
have issued a four-color booklet 
describing the school’s activities in 
instructing enlisted Army person- 
nel and civilians in the field of 
radio, aviation and electronics. 


‘Hunter to Bendix 

Frank J. Hunter, for 22 years 
| with Hoover Company, during the 
last 10 of which he was eastern 
sales manager, has joined Bendix 
Home Appliances, South Bend, 
|Ind,, in charge of eastern depart- 
iment store operations. 
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CHICAGO 


ee comes to 
Chicago's millions . 
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Music, the finest obtainable—broadeast from coast- 


to-coast and around the world by 


short wave over the 


National Broadcasting Company network—comes to 


Chicago’s millions via WMAQ. 
Music of every variety ... 
light musie and dance music 
WMAQ. 
music. 


very 


balanced life. That's why WMAQ 


classical. semi-classical. 


. it’s all heard over 


American is a lover of some form of 
It’s an important ingredient for a happy. well- 


devotes over 34G of 


its broadcast hours to this entertaining, pleasing ty pe of 


radio show. 


To music belongs much of the credit for making 


WMAQ the CHICAGO STATION 
TEN TO MOST. 


MOST PEOPLE LIS- 


This fact is yet another reason why WMAQ is the 


logical choice for local and spot campaigns. 


Astute ad- 


vertisers know that their campaigns on this station do 


reach and influence Chicago's millions and that 


increased sales and profits are the 


In Chicago it’s WMAQ. 


NBC's key midwest station 


670 on your dial—50,000 watts 


result. 
America’s No. 1 Network 


SS 


a 


Zs 


A Service of Radio 
Corporation of America 


L, 1944 


Chester L. Maxwell, of the Atlantic City division 


mgr. R 
Maxwell Co. and: of the Trenton Advertising Co., who ed - 
Army two years ago, has recovered from a seige of pneun ol 


rejoined his outfit in Normandy June 16. With an engine. ~ aa iy 1) 
ouflage battalion, he embarked for England this spring \¢ yj eX 
stricken in May... 

Walter Kable, studio manager for Geyer, Cornell & Ney »\). N 


department in New York, is proud papa of a 6% lb. b:y gir Fat Sal 
named Karen. . . Joseph Jorda, Mennen Co. export mgr., | 4s; ju laut 
returned from a 3-month tour of Latin America, stopping , —~ . 
Argentina, Brazil, Chile, Colombia, Cuba, Mexico and Per, _ nountry 

Another Latin America tripper will be Robert T. Lund, J wyf throuch 
account representative in the international dept. Mr. Lund wi a stoter 


leave shortly for Cuba, Central America and Mexico, where ’ by 


will visit distributors of various Thompson international account OU 

. Joseph Henry Jordan Jr., director of public relations for qm tO" °™ 
Oliver Iron Mining Co. and U. S. Steel subsidiaries, and ‘orem 2°." 
publisher of the Duluth Herald-News Tribune, was married in Neff soply 
York Aug. 19 to Aileen Havlin Harris of Washington. . . On tp In th 
same day U. S. Steel Corp. pres. Benjamin Fairless was best mall 1944, sa 
at the San Francisco wedding of his son, Lt. Blaine F. Fairlesf Kenyon 
USNR, and Caroline Sproul of Philadelphia. Lt. Fairless has rej the cam 
turned from a year’s service in the South Pacific. . . collect 


Lt. Col. William C. Martens, for many years v.p. of the Johnsom 2s igh 


& Johnson subsidiary, Personal Products Corp., has been appointe onraliel 
to the War Dept. Price Adjustment Board. Col. Martens enteredi# A ynor 
the Army as a major in March, 1943, and was assigned to the officdllll newspa] 
of the Under Secretary in the Renegotiation Div. of the ASF. .. enridge 
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GUESTS OF HONOR—Recently returned from foreign duty, Edmund Franke tee 
first technician to return from the French invasion, and Leslie Nichols, MBS cor tive ad’ 
respondent in the Middle East (seated, left to right), were honored at a presi)... 18 
luncheon in New York. Standing are John Shepard III, president of the Yankee soles 
Network, and a member of the Mutual board; Adolph Opfinger, MBS program in Augu 
director, and Theodore C. Streibert, vice-president of WOR, New York, and ne ne 
executive vice-president of Mutual. word. 

H. M. Kiesewetter’s radio director, Samm S. Baker, has bee! scone 
awarded a merit citation by the U. S. Coast Guard Auxiliary, Thirdi)..+ j., 
Naval District, for his work in preparing radio and publicity ma-Mbeen m 
terial for a campaign which resulted in more than 1,500 enlist-Mevery rw 
ments. . . Lowell F. Snyder, formerly supervisor of advertising and—Mttons o 
sales promotion budgets for J. C. Penney Company, has just beengmade lz 
made lieutenant colonel in the Quartermaster Corps, stationed 1! tga ( 
Washington as chief of reports and forms section of the Organizati gy 


Branch of Organization, Planning & Control... 

Sales reps of Phillips Packing Company departed this year fro! 
their usual custom of showering the pres., Col. Albanus Phillips, 
with carload orders for the company’s canned foods on his birth- 
day. On Aug. 31 they substituted a silver plaque, mounted on 4 
mahogany shield carrying the names of 82 representatives through- 
out the country. . . Col. Edgar W. Garbisch, v.p. of Ruthrauff & 
Ryan, now district engineer of the U. S. Army Engineers, turned 
over to Army postal authorities for occupancy on Sept. 1 a new 
Army Post Office Concentration Center, located on the site of the 
former Madison Sq. Garden bowl in L. I. City, Queens. Co!. Gar-§ 
bisch, describing the “miracle of construction,” told how it hed bee! 
built in about 3 months since ground was broken. . . 

Grit’s publisher, George R. Lamade, carried news of hi 
four-week visit to England as guest of the British Ministry 
formation to groups of business leaders in New York and ( 
recently... Another publisher, Charles H. Ridder of Catholi 
was married Sept. 2 to Elizabeth Sullivan of New York... 

Wheeler Shipbuilding Corp. was the scene Aug. 28 of a la 
attended by several ad folk. Mrs. Zoe Dodds, wife of ! 
Richard P. Dodds, TC, (pres. of NIAA in 1940 and for man. yea 
director of sales promotion and market relations for Trusco: Stee! 
sponsored the F.S. 267, a 176-foot freight and passenger vess The 
sponsor’s party included Truscon’s pres., Charles D. Loveland. Philip 
H. Hubbard, v.p. of Reinhold Publishing Corp. and D. R. Dayhofl 
v.p. of Parker Pen Company. Col. Dodds is executive office: of the 
field service group, Office of the Chief of Transportation, wh 
engineers, procures, produces and inspects all floating ad ™ 
equipment used by the Army in every domestic and fore ) the- 
ater... 

Royal & de Guzman’s latest “progress report” tells about t! © D® 
marrying the treasurer, resulting in a day off for the entire taff 
which should make everyone happy. Paul de Guzman an Cath- 
erine A. Noone were married day after Labor Day... U.S. [ar 
Corp.’s pres. Henry D. Mercer is cattle raising in a big wé thest 
days. His recent purchase of an 80-acre farm in the Col’ 4™ 
section of Monmouth County, N. J., opposite the farm he 0U8 
several years ago, gives him about 450 acres for his herd of ‘ve™ 
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fat Salvage Group 
Plans 2nd Annual 
(1,100,000 Drive 


new York, Sept. 6—American 
rat salvage Committee will 
a second annual $1,000,000 


au ign in all the 1,764 English 
language daily newspapers in the 
country the week of Oct. 2, 
‘ h Kenyon & Eckhardt, with 


ment in the first insertion 
hy ce Marshall, director of dis- 
bution, War Food Administra- 
that “victories in Europe ag- 
te rather than ease our prob- 
of maintaining an adequate 
y of fats and oils.” 

In the first seven months of 


1944, said Wilder Breckenridge of 
Kenyon & Eckhardt, manager of, 


the campaign, household waste fat 
ctions totaled 112,000,000 
pounds or 115% more than the 
52,000,000 pounds collected in the 
parallel period of 1943. 

' Announcing the campaign to 
newspaper publishers, Mr. Breck- 
enridge said that, “while OPA’s 
‘points-for-fats’ ruling has been 
an important factor, there is over- 
whelming evidence that news- 
paper promotion is the determin- 
ing influence. . . Since radio sup- 
port of the fat salvage campaign 
s relatively a constant, the only | 
ariable promotion factors are the | 
amounts of newspaper advertising | 
and of editorial cooperation from | 
month to month. 


Meets Summer Slump 


“During the past two months, | 
we have experienced a normal 
summer slump, which has been | 
aggravated by meat shortages, an 
extraordinarily hot spell, and sus- 
pansion of newspaper advertising. 
This last was to permit us to catch 
up, budget-wise, with heavy over- | 
expenditures last December and 
January.” 

The committee, headed by Roy | 
W. Peet of Colgate-Palmolive-Peet | 
Company, has functioned for 27} 
months and has conducted an ac- 
tive advertising program for the 
lat 18 months. From 3,016,000 
pounds of household fat collected 
in August, 1942, the monthly trend | 
line has been pushed steadily up- | 
ward. It passed the 6,000,000 | 
pound mark in January, 1943, and | 
noved beyond 14,000,000 pounds | 


last January—a_ level which has} 
been maintained or exceeded| 
every month since. Record collec- | 


tons of 
ade last April. 
quota of 200,000,000 pounds for 
this year. 

The soap and glycerine industry 
vill continue the campaign as 
ng as WPB indicates that it is 


needed 


“1h 


N READ THIS! 
ant to increase reader- 
our ads write for FREE 
oofs No. 101. No obli- 
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Barford Appointed 


Ray Barford, formerly account 
executive of J. J. Gibbons Ltd., 
Toronto, has been appointed gen- 
eral manager of ThomsorfPublish- 
ing Company, Toronto. 


Name Woodley Company 


Andrea Radio Corporation, Long 
Island City, N. Y., has appointed 
Albert Woodley Company, New 
York, to handle national advertis- 
ing in newspapers and trade pub- 
lications. 


ets 2 Seis eh is ed ooh alt 


Appoints Walsh Co. 


Purolator Company of Canada, 
Windsor, Ont., manufacturer of 
oil and fuel filters, has appointed 
Walsh Advertising sG:om pany, 
Windsor, to handle its advertising. 


To Diversey Corporation 
Carl E. Richards, previously ad- 
vertising manager of Vestal Chem- 
ical Laboratories, St. Louis, has 
been appointed advertising man- 
ager of Diversey Corporation, Chi- 
cago, specialist in food plant sani- 


tation. 


KFAB Names Two 


Harold S. Solderlund, formerly 
an account executive for Bu- 
chanan - ThomasAdvertising 
Agency, Omaha, has joined the 
staff of Station KFAB, Omaha. 
Bob Dooley has been appointed 
manager of national sales for the 
station. 
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Tiedemann to Dockson 


A. Carl Tiedemann, formerly 
with the Ordnance Department at 
Detroit, has been appointed execu- 
tive vice-president and general 
manager of Dockson Corporation, 
Detroit, manufacturer of welding 
and cutting apparatus and head 


and eye protection equipment. 


GIBBONS 


AOVERTISING 


TORONTO MONTREAL WINNIPEG, 


KNOWS 
J. J. GIBBONS LTD. 


CANADA 


MERCHANDISING 


REGINA, CALGARY EOMONTON VANCOUVER 


18,098,000 pounds were | 
WPB has set a} 


24 


PEACE GETS 
HOURS CLOSER 


First you will need jobbers. 


And as peace approaches, so does your big- 
gest selling job. 


Now you probably have one customer— 
Uncle Sam—and no competitors. 


But when peace arrives, instead of one cus- 
tomer there will be 25 million. Instead of no 
competitors, they will be springing up on all 
sides. 


Then you will probably help them resell what 
they buy from you, to their part of the 75,000 
car dealers and independent service estab- 
lishments. 


So, while there is still time to get a running 
start, many tar-sighted manufacturers are 
making their contacts—getting acquainted, 
or re-acquainted with jobbers, advertising to 
the cream of the 75,000 car dealers and in- 
dependents who are going to handle their 


post-war products and sell them to 25 million 
car owners. 


It is easier to jump from one customer to 25 
million if some ground-work has been laid— 
and that is why MOTOR AGE is running its 
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R Abt 


biggest issues, carrying the advertising of the 
leaders who have every intention of staying 
leaders when the scramble for automotive 
outlets starts. 


FIRST IN IMPORTANCE—CAR DEALERS AND INDEPENDENTS 


Chestnut and 56th Sts., Philadelphia 39, Penna. 
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Millard Forms Agency 


J. W. Millard has resigned as di- 
rector of the office of material: 
and facilities, War Food Admin- 
istration, to open his own adver 
tising agency in New York. With 
Washington war agencies since 
1942, Mr. Millard had previously 
been with Erwin, Wasey & Co., 
and with Arthur Kudner, Inc., 
New York, as director of research 
and member of the planning 
board. 
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‘Celanese Starts 


Education Series 
on 30 Stations 


New York, Sept. 6.—Celanese 
Corporation of America, with a 
view toward increased consumer 
goods production after the war, 
has begun an educational radio 
campaign to acquaint consumers 


with the qualities of Celanese 


ADVERTISE IN 


se a 


jiMA 6 


Northwestern UIID 


| yarns and fabrics and make more | 
| easily 


identifiable the Celanese 
product and label. 

Both women’s participation and 
musical programs are being used, 
with commercials planned on 33 
programs in 30 large cities. A 
partial list includes Margaret 
Arlen, WABC, New York; “Make 
Believe Ballroom,” WNEW, New 
York; ‘Housewives Protective 
League,” WBBM, Chicago; “Lady 
of Charm,” WXYZ, Detroit; “Sun- 
rise Salute,” KNX, Los Angeles; 
“Friendly Open House,” WGAR, 
Cleveland; Arthur Godfrey’s “Sun 
Dial,” WTOP, Washington; ‘“Wo- 
man’s Page of the Air,” WKBW, 


Buffalo; Olive Kackley, WCKY, 
Cincinnati, and “Home Forum,” 
KOA, Denver. 


Celanese also promotes its varied 
products via network radio, spon- 
soring “‘Great Moments in Music” 
on the full CBS network, Wednes- 
days, 10-10:30 p. m., EWT. Agency 
is Young & Rubicam, New York. 


To Almon Brooks Wilder 


Ruth Knight Barrett, formerly 
production manager of McCann- 
Erickson, Minneapolis, has been 
appointed production manager of 


Advertising Age, September 


GAIN AND LOSS PERCENTAGES - 52 CITIES a 
JULY 1944 - 1943 Loss GAIN 
GLASS LF ICATLONS #0 20 10 i 10 20 } 
ReTare 5% — | 
Goverar 5.9 — 

AuTOMoTive 10,0 Ceo 

Fimanciay 5.6 * ial 

Tova Dispiay -2.0 a 

Cuassiriep -15.7 Eee | 

TOTAL ADVERTISING -5.8 | 

Derartwent Srores 9.0 

JANUARY 1 - JULY 31, 1944 - 1943 } 

Revaie -0.8 

Gawerar 6.5 | 

AuToworTive 4.3 | 

Fimanciau 3.9 | 

Tora Di spray it | 

Ciassiriep -5.0 | | 

TOTAL ADVERTISING -0.4 | 

DEPARTMENT STORES 4.9 | } 
0 20 10 0 10 20 0 | 


QUICK VIEW—Newspaper linage in 52 cities, as measured by Media Record 
shows automotive leading the three classifications which made gains during 
July, 1944, with an increase of 10%, over the same month last year. Classified 
dipped to 15.7% below its July, 1943, figure. 
general advertising led with a gain of 6.5% over the same period a year ago. 


In the January-July 31 period 


Almon Brooks Wilder, 


advertising agency. 


Chicago 


For more than a score of years KDKA “Farm Hours” have rendered 


genuine service to the Agricultural Community, throughout a wide area 
M Homer H. Martz, farm-born-and-raised KDKA Agricultural Director, 
having served a number of years with the Department of Agriculture as 


a County Agent, understands farmers’ problems and works with the 


farmer and his family K Through personal appearances at Granges, 


Farm Bureaus, 4-H Clubs and other agricultural gatherings, he inspires 


WM 


confidence and gains loyalty It Naturally, his daily radio visit to myriad 


rural homes, from 6 to 7 every weekday morning, is a welcomed integral 


part of the farmer’s life % Balanced blends of news, live music, market 


reports, guest-interviews, etc., inform, entertain and sell to the suburban 


and rural community Representative offers produce an average of 


600 replies per announcement, usually from 10 states; often from as 


many as 20 x Honest and sincere interest in Farm Life is reflected in 


each program and is the factor that has built and held loyal listener- 


ship over the years Kir you have a product to introduce or sell to 
farm-folk, consider 50,000 Watt KDKA’s important influence through- 
out a widespread Agricultural Community. Ask NBC Spot Sales for 


further information about KDKA, Pittsburgh, the station serving a 14 


million radio-home area. 49% of these homes are rural, 51% urban. 


Westinghouse Radio Stations Inc * KDKA * KYW * WBZ * WBZA * WOWO eWGL * Represented Nationally by NBC Spot Sales 


Magazine Series 
Points Up Worth 
of Wilson Label 


Chicago, Sept. 7.—That “The 
Wilson label protects your table” js 
made clear to consumers in a new 
institutional campaign launched 
recently by Wilson & Co., Chicag 
meat packer, with the initial a 
signed by its board chairman. 
Thomas E, Wilson. 

The opening four-color page 
appeared in the Sept. 2 Saturda 
Evening Post and the same mes- 
sage is to run in black and white 
in the Oct. 7 Life. Plans call fo 
succeeding ads to appear month) 
in one or the other of these ty 
weeklies. 

Reproducing a statement made 
by Mr. Wilson in 1919 emphasiz- 
ing importance of the Wilson 
label, the ad is headlined “A 
| Promise Made, a Promise Kept. 
|The statement declares that de- 
| spite war’s effect upon the mea 
business, “The high standard oi 
quality which we have built uy 
in Wilson’s meat products over the 
years, is being maintained toda: 
in every respect.” 

Copy urges consumers to look 
|for timely kitcnen helps and nu- 
tritional advice in the George Rec- 
tor ‘“Wilson’s Weekly Bulletin 
running currently in an extensive 
newspaper list. 

United States Advertising Cor- 
poration, Chicago, is the agency. 


Storm to Measure Video 

Charles M. Storm Company, 
New York, has completed plans 
for a televiewers panel which, Vv‘ 
postcards to the homes of 4,600 
viewers, will gauge listener pref- 
erence and assist the agency 10 
directing future telecasts. First 
use of the panel will be in con- 


nection with Esquire sponsorship 
Sept. 28 of “Boys from Boise, 
two-hour television musica! com- 


}edy on WABD, Du Mont Ne\ 
' York station. 
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The Register is rated* the 
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General Tire Plugs 
Faster Synthetic 


Rubber Process 


\kron, O., Sept. 6.— General 
« Rubber Company last week 
-an a large advertisement in all 
Washington, D. C., dailies and in 
~w York Times and Herald 
Tribune, through D’Arcy Adver- 
tising Company, to announce a 
-peecier method of making syn- 
thetic rubber. ; 

The new process, now in oper- 
ation in General Tire’s govern- 
nent-owned synthetic plant at 
Baytown, Tex., involves mixing 
‘arbon black with synthetic rub- 
per in liquid stage. 

The process was demonstrated 
to more than 200 government offi- 
cials and newsmen in Washington 
at a special exhibit in the audi- 
torium of the National Press Club. 
samples of the product were dis- 
tributed to guests, and chemists 
rom General Tire conducted lab- 
oratory - scale demonstrations of 
the procedure. Among those at- 

ending were members of Congress 
aa ranking officials of military 
and ivilian war agencies. 

General Tire may also announce 
the process in one insertion of its 
eguiar magazine campaign. 


French Co-Ops 
Survive Nazis, 
U.S. League Says 


New York, Sept. 5.—Despite 
drastic reorganization compelled 
by the Nazis after the fall of Paris 
in 1940, in which the cooperatives 
in Alsace-Lorraine were incorpo- 
rated into the German economic 
system and so destroyed, most of 
the French co-ops are believed to 
have survived the occupation, 
according to the Cooperative 
League of the U. S. A. 

Nazi occupation forced merger 
of the National Federation of Con- 
sumer Cooperatives and the Coop- 
erative Wholesale (Magasin de 
Gros), control of which was vested 
in a committee of three. Former 
top leaders of these groups had 
been removed. 

At a general meeting of co-ops 
in Paris in June, 1943, business 
was reported at  1,234,284,000 
francs, an increase of 230,000,000 
francs over 1941, although a de- 
cided decline from prewar trade. 
Members of consumer co-ops be- 
fore the war were estimated at 
about 10% of the French popula- 
tion. 


Tire 


+ n e N 


Cancels Convention 

United Typothetae of America, 
Washington, D. C., has cancelled, 
for the third successive year, its 
annual convention, normally held 
in October. Directors will hold a 
business session and war prob- 
lems conference, to which all 
members are invited, at Hotel 
Carter, Cleveland, Nov. 1-2. 


re you buy, check my big file 
t film Kodachromes of SCEN- 

INDUSTRIALS, SPORTS, 
DREN. 


Write for FREE Stock List 


ERED BOND 


"- BROXTON @ LOS ANGELES 24 
(presentatives in (hicago and ‘New York .... 


Offers Display Prizes 

L. A. Darling Company, Bron- 
son, Mich., display organization, is 
offering a total of 32 prizes 
amounting to $1,500 in war bonds 
in a display-idea contest open to 
those regularly engaged in display 


Hanes Fall Ads 
Sell Safe Sleep, 
Winter Warmth 


Winston-Salem, N. C., Sept. 6.— 


dealers for use in local newspaper 
drives. 

Appealing baby pictures illus- 
trate the ads, which are aimed at 
mothers, with copy pointing out 
the sleepers’ protection of chil- 
dren when house temperatures are 


PEP UP YOUR ADS 


With These 
Gorgeous EYEFULS 
In Full Color 


Set of 20 girl beauty pictures in 


low and covers may be kicked off. pe gl oy Rg = ae ® 


work in any retail store. The con-|P. H. Hanes Knitting Company Picture Catalog listing 300 full- 


test, which closes Nov. 15, seeks | starts its fall campaign for Merri- oe ‘ ’ color reproductions of original f 
ideas for metal, wood or compo- child sleepers with half-page ad- Rejoins ‘Journal ge RE lh i 


religious. Inspirational, effective. 
Send postpaid for $1.00. 


B. W. Woodward, recently with 


sition displays in various classifi- | vertisements in September issues ; 
Lyrics Publishing Company, has 


cations. Judging will be underjof Baby Talk, Life and Parents’ 
supervision of J. F. Maxwell, chief | Magazine. Mats of 
designer of the company. other size ads are being offered to | York Journal of Commerce. 


these and | rejoined the sales staff of the New | FRANK MATTHEWS (1). "i, aniingt’s, Si: 


These were the days when “collegiate” was the theme song of the 
clothing world. And apparel men picked slicked-up sophomores 
for their advertising models—the type that wowed the flappers. 


Moos 
ws tin Coc 
Ta 


Today most admen have changed their tune, now pick models who 
look like men—usually top-drawer business and professional men. 


What kind of man do men copy ? 


the average man—help you launch and set new styles that 
will be more fun to wear and buy —because they are the men 
other men copy. 

And TiME readers themselves are a gold mine for sellers- 
of-men’s-wear! They buy more men’s wear (they own 4 
times as many suits) and they pay more for their men’s wear 
(they have almost twice as much money) than the average 


The change from heartbreakers to pacemakers was mighty 
smart — 

—because the men other men admire in real life are not 
flossy fops or cute kids but Tom, Dick, and Harry’s lawyers 
—club presidents—doctors—employers—the kind of men you 
think of when you think of the readers of Time! 

The more-than-a-million men who read TIME are Amer- 
ica’s employers—33,500,000 other Americans work for them. 
These TIME readers can help you get your clothes worn by 


American! 

TiME is their favorite magazine—an important fact when 
you plan your postwar advertising —for the best place to 
reach people is in the magazine they like best.* 


n other men copys 


ith the me 
—tops wl 
*TIME is voted the first-choice magazine of men who are the best charge-account customers of 
America’s best department stores, such as: The Dayton Co., Minneapolis, Minnesota. ..Wm. Filene’s 
Sons Co., Worcester, Massachusetts... Frederick & Nelson, Seattle, Washington... lutzier Brothers 
Co., Baltimore, Marv!and... fF. & R. | us & Co., Columbus, Ohio....Rich’s, Inc., Atlanta, 
Georgia...The Ril.e-* ton, Ohio... R. H. White Co., Boston, Massachusetts. 


~~ 
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Nationally Represented 


y= 
KELLY-SMITH CO. 


This is a market you can't afford to 
overlook with its industrial payrolls 
$1,600,000.00 a 
week . an average of more than 
$56.00 to each worker. That's quite 
a plum to pick Mister . . . but you'll 
have to reach for it. 


now running over 


You'll find the Union-Star's substan- 
tial lead in City Zone circulation 
(maintained for nine 
years) your best help. 


consecutive 
It's now de- 
livered to more than three out of 
every four homes. 


y All Standards 


dled by drug 


ION-STAR 


A Good Newspaper 


— 


‘43 Drug Store 
Sales Estimates 


to Be Released 


Washington, Sept. 7.—Sales in- | 
formation for drug stores will be. 


brought up to date after a five- 
year lag as the result of a study 
completed by the A. C. Nielsen 
Company and the Department of 


| Commerce, and soon to be released 


in pamphlet form at the Bureau 


of Foreign and Domestic Com- 


merce. 
Undertaken to correct informa- 


tion last checked in 1939, the study | 
number, | 


covers the total sales, 
and births and deaths of retail 
drug stores, broken down by city, | 
region and size of store. Though | 
it provides no sales figures for 
various types of merchandise han- | 
stores, 
charts have been prepared com- | 
paring sales of stores that have 
soda fountains, and those without 
fountains. 

The report was worked out| 
jointly by Commerce and Nielsen, 


.but «it is to be released here in 


pamphlet form, probably shortly 
after Oct. 1. Factual material and 
breakdowns have already been 
completed, but a scope note, and 
explanation of procedure must still 
be prepared. 

In gathering the material, the 
researchers depended on the files 
of the bureau of narcotics for a 
record of drug stores’ births and 
deaths since 1939. The 1943 sales 
figures for stores which were in 
business throughout the period 
were estimated on the basis of ex- 
isting samples compiled by Nielsen 
and the Bureau of the Census, 
while 1943 sales for new stores 
were obtained by means of a spe- 
cial questionnaire. 

Estimates were made separately 
for chain and independent stores, 
by region, city-size and size of 
store. 


separate | 


Advertising Age, September 


our glasses 


A PROBLEM IN ENGINEERING OR PHYSICS? 


vf f.v,+f,v,=0 -) 


You'd be surprised — 
we've found a trained 
engincer as essential as 
a physicist in the precision- 
grinding of lenses. That isn’t all— 
our optical technicians are mathematicians, 
psychologists and facial contour artists, all 
in one! Not that we're a jack-of-all-trades— we 
have only one. But it is these things that make 
us “America’s most exacting opticians.” It is 
these things that insure the technical per- 
fection, comfort and smart appearance of 
glasses by The House of Vision. 


ONSULT AN EYE PHYSICIAN (M.D) FOR EYE EXAMINATION 


‘the House of Vision 


BELGARD-SPERO, INC 
America’s Most Execting Opticians 
3@ NORTH MICHIGAN + 100 NORTH MICHIGAN + 4753 BROADWAY 


HIGHLAND PARK MILWAUKEE MINNEAPOLIS AURORA MUSKEGON 


| SCIENTIFIC—This ad is one of a series | 


| appearing in newspapers of Chicago, 

Milwaukee and Minneapolis for Bel- 

gard-Spero, Inc., The House of Vision, 

keyed to scientific service. Stubbs & 

Montgomery, Inc., Chicago, is the 
agency. 


Fear for Postwar 
Jobs, Minnesota 
Survey Reveals 


Minneapolis, Sept. 
25% of presently employed Min- | 
nesotans are sure they won’t have | 
postwar jobs or are not certain of 
them; one out of five Minnesotans 
would like to own an airplane and 
one out of four would like to fly 
a plane after the war; in Iowa, 
22% would spend $200 for a home 
freezer cabinet, although only 4% 
liked frozen foods better than 
fresh foods. 

These findings were disclosed in 


and the Des Moines Regi: 


6.—Nearly 


this week’s reports of the 
sota Poll of Public Opin 
the Iowa Poll, conducted 
tively by the Minneapolis 7 


Farmers 91% Secure 


The Minnesota job quest 
disclosed that farmers fe 
secure, with 91% either ‘“\ 
tain” or “fairly certain” 0; 
war employment. Only 4 
the city workers felt certa 
postwar job. 

The Minnesotan’s desire { 
an airplane is only slightly ; te 
among residents of cities, 


revealed, than among th 7 
towns or on farms. Percen: jge< 
are: city, 22%; town, 20%: (iy 
18%. 

The Iowa poll on the subj:: of 
frozen foods revealed that “de: pite 


the fact that the war has restr cteg 


distribution, about half the people 


|of Iowa have bought frozen foods 


at some time. Of those who have 
bought them, a substantial major- 
ity considers them better than 
canned foods but not as good as 
fresh foods.” 


“Hoard Coal 


Region! 


Hazleton, Pa. 


em @ A lot of incisive copy, packed with “‘sell,” 


* eo ia. 


in high-vacuum. One of many examples: electronics. 
More such opportunities are in the offing. Manufacturers 

in a number of different lines are using the pumps, 

and other high-vacuum equipment developed and made 


by DPI. 


=) been inspired by the strange but useful things that happen 
~ 


Past and present experience leads us to believe 


already has 


will be spectacular. 


foods or 


gauges 
Get the 


facts. Come 


about vitamin A, vitamin E, 


that the future expansion of processing in high-vac 
And for today, consider how muc_ |! 
pharmaceuticals you advertise might ga 
usefulness by the addition of the superior vitamin co: ©" 
trates which DPI distills in high-vacuum. 


to DPI for the latest inform 


and high-vacuum equip! 


Distillation Products, Inc. 
Proncering Wigh- Vacuum Research 


DP 


755 Ridge Road West, Rochester 13, New York 


“Meadguarters for Od- Soluble- Vitamins and Wigh Vacuum Equipment 
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advertising Age, September 11, 1944 o 


engineering at the University of;editor, assistant managing editor|Sept. 3 at the Newton Hospital.; San Francisco Call-Bulletin. He 
Imer Ra Howson, Wisconsin. In 1911 he was named|and automobile editor. In later| He was advertising director of the| resigned from the Hearst papers 
; to the staff of Railway Age, be-| years he had been promotion edi- | Republican, Springfield, Mass., and | four months ago and came to Cali- 


ilway Editor, coming its western editor in 1919.|tor. In 1936 he was elected to the} had been with the Times, Hart-| fornia for his health. 
Ci) The same year he sponsored and| board of directors of The Journal} ford, Conn., before joining the | 

ae. 2 S ddenly was appointed editor of the first};Company, and in 1934 became a|Rodney Boone organization in 

ies u edition of the Railway Engineer- | vice-president. Boston in 1928. He served with | 

chicazo, Sept. 6.—Elmer Thomas ing & Maintenance Cyclopedia. roe | Boone until 1938. 


owsen, 60, vice - president of | In 1931 he was elected vice-presi- EDWARD FARNSWORTH 


mons - Boardman Publish- | dent and director of the Simmons- 


JOSEPH A. MULCAHY 


peer Boardman Publishing Company. Los Angeles, Sept. 6.—Edward| [Los Angeles, Sept. 6.—Joseph A. 

ng UC nt at He was a director of numerous Farnsworth, former account execu- Mulcahy, 63, former editor of? 

a tee railroad associations, and had|tive of The McCarty Company, | Hearst newspapers, died last night 

Abed Spital served in a variety of capacities| Los Angeles, was killed in Aus-| of a heart attack. Mr. Mulcahy, | 

see penta ee with organizations serving the|tralia while on duty. He joined! who was born in New York, began | 

aes ine business publishing field, including | the armed forces about 18 months} his newspaper career there as a| ® 

> ee a term as president of the Associ- | ago and recently flew to the South} reporter under the late Arthur! +} 

‘rs lowsea, ated Business Papers and presi-| Pacific on a public relations mis-| Brisbane on the Journal. | 

i } can his dent of the National Conference sion. | In newspaper work all his life, | Io 7 
ir! as a of Business Paper Editors. | aie except for a brief period when he | : 
eartical Saas ae Az | was public relations director for | 

ey nan in hes L. HEALEY | Atty. Gen. Frank Murphy and the Pencil Points 
_ — WM. WALLACE ROWLAND Chicago, Sept. 5.—Archibald L. | FBI, Mr. Mulcahy served as man- 

‘on to being a E. T. Howson Milwaukee, Sept. 5.—William ee ON teeta of i“ ~of- | jaging editor of the New York The Magazine of Architecture 
rector of Sim- Wallace “Brownie” Rowland, 66, ben bet eros he ~ po aper Journal, the Detroit Times and the 

‘ons-Boardman, was western edi-|a vice-president of The Journal gees tt pita Bice i "oT | 

‘of Railway Age, editor of Rail- | Company, Milwaukee, was buried|?€€" W! ae COMPORy s0F 

ay Engineering & ee gee today in Forest Home -ageeye ath opmee. 

,d editor of the Railway Engi-| He died Sept. 3 in Mt. Sinai Hos- ae 

eam & Maintenance Cyclopedia, | pital after a short illness. JAMES E. WELCH 

nd extremely well known in both! He joined the Milwaukee Jour- Boston, Sept. 5.— James E. 

ailroad and publishing circles. nal when he was 12, becoming in| Welch, 62, of Wellesley Hills, 

He was born in Folletts, Ia., May | turn newsboy, office boy, reporter,| prominent in newspaper advertis- 


3.1884, and was educated in civil| sports editor, photographer, city! ing for more than 30 years, died 


MAING the post-war 


rilling and production 


s it . = 2 items es ~ : . wd 
ctiv y Nn This transport station in Iraq will be a When You 
bustling beehive of activity when the end Think of 
of the war calls for the expansion and re- | “Arts 
equipping of the Iraq oil fields. WWL Adve. ae 
Nov. 1941 a een we 


You Think of 


949,281 RATION BOOKS NO. 4 


RAQ’ In the old geographies it lons means more exploration, more 
® labeled Mesopotamia. It's the wells to be drilled, more refineries. THESE READERS MAKE 
eS HISTORY 
best o:l field in the world—where Iraq looks back as far as Noah, but . 
7 hese interested readers of 
dah for A ‘ ts A ‘ 
| nd the pitch to make his it is looking ahead, too. Yet Iraq is WORLD PETROLEUM 
« waterproof. Last year it pro- only one of a score of foreign fields the Management Publication of 
ued $5,350,000 bbl.—over —Kuwait, Bahrein, Saudi Arabia, the International Petroleum 
nn ; . Industry, just as effectively as 
000 gallons. And a bil- Burma, Sarawak and New Guinea the diplomats at the peace table, 

mis ot of anything. —that are going to supply a grow- will make history by rebuilding 
b's a is ae x f th . and re-equipping the oil fields 

an meve only by pipe ing percentage of the post-war of des wail. Beuey ell aanae- 

for doubling its pipe world’s petroleum. Readers of ment official isa reader and 729 
les wait only the ending of WORLD PETROLEUM are antici- meh ca PETRO- 

of at home. i 
move two billion gal- pating that. The Greatest Selling Power 


In The South's Greatest City 


New Orleans 


a 


50,000 WATTS re 


UNDER THE 4 ‘ig = F 
MANAGEMENT OF CLEAR CHANNEL WWL Dominates the NEW Deep South \ eas a 
REX W. WADMAN Headed for PERMANENT Prosperity a 3 


RLD PETROLEU Mg, ne 


2 WEST 45TH ST.@eNEW YORK 19, N.Y. 


Eh BY OIL EXECUTIVES EVERYWHERE | c 


CBS AFFILIATE—REPRESENTED NATIONALLY BY THE KATZ AGENCY, INC 
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G F Promotes Moulton | 

Richard H. Moulton, former | 
division persOnnel manager of 
General Foods Corporation, New 
York, has been appointed director 
of training for the company. 


The Advertising Market Place 


The rates for this department are as follows: “Help Wanted,” 
“Positions Wanted,” “Representatives Wanted,” and “Represen- 
tatives Avaliable,” 50 cents a line, minimum charge $32. Terms 
cash with order. All other classifications (single insertion rates): 
ei aes ¥% in., $3.50; 1 to 3 in., $6.50 per inch. 

WORKERS SUBJECT TO PRIORITY REFERRALS 
Jack Kent Promoted MUST BE CLEARED BY THE USES OR OTHER 
Jack Kent, formerly with the AUTHORIZED CHANNELS, 


Chicago office of Ward-Griffith - 


Company, newspaper representa- 
tive, has been promoted to man- 
ager of the company’s Detroit 
office. 


SURPRISING 


FACT ABOUT NEGROES 


is what a great job their spending does | 
in offering opportunity to advertisers. 
Here's a 7-billion dollar market, yes 
7-billions a year. Are you overlooking it? 
Perhaps your competition is, too. That 
doubles the opportunity for you. So drop | 


TOP BRACKET JOBS 


Jobs for Better Men’—‘ Better 
Write in confidence—We'll fully 


Our forte is getting “Better 
Men for Better 
respect it. 


Firms” 


PERSONNEL CONSULTANTS 


(matching men and jobs) 


8S. Michigan Ave. Phone Andover 3129 


ree Booklet, “Hox 


Chicago 3 


' to Match Men and Jobs” sent upon request. 


@ postcard or letter today to Interstate | 
United Newspapers, Inc., 545 Fifth Ave- 
nue, New York 17, New York and let us 


HELP WANTED | WANTED: Advertising solicitor to 
MAN OR WOMAN exp. in radio and | Work from publication office in New 
talent field preferred. Give full de-| York area by established trade mag- 


send you some startling, profit-revealing | tails of previous exp. Splendid op- | @2ine. State salary expected, giving 
fact ae + what the Ne La Press can - portunity for right person, age and experience. 

. 9 od Box 5047, ADVERTISING AGE | Box 5046, ADVERTISING AGE 
for you. 100 E. Ohio St., Chicago 11, Ill. 330 W. 42nd St., New York 18, N. Y. 


went to market 


(but he wasn't any “pig”) 


Last July J. W. Landenberger & Company of Chicago 
decided to test the voice of WENR and one of its most 
ardent disciples, Beulah Karney. They wanted to see if 
that heretofore winning combination would draw any re- 
quests for Footlets, those miniature socks that protect 
stockingless feet from shoes and vice versa. 


Two one-minute announcements were planned but look 
what happened! 


2200 letters were received within twenty-four hours of the 
first plug. The client, overwhelmed, cancelled the second 
one. In all, 5169 requests came pouring in. 


We quote: the result was twice the total returns received 
from another similar test on another station—end of quote 
—AND: 


Quote: we want to take this opportunity to thank you and 
Miss Karney for your cooperation and to assure you that 
we are thoroughly sold on WENR—end of quote. 


Just goes to show what can happen when you don’t confine 
your message to Chicago but tell it to no less than one 
tenth of the nation—at a lower cost per 1000 families than 
any other Chicago station. 


EE 


Chicago's Basic Blue Network Station 
890 kc.— 50,000 wotts—clear channel 


“SS 
Owned and Operated by The Blue Network Company - Represented Nationally by Blue Spot Sales 
NEW YORK + CHICAGO - SAN FRANCISCO - HOLLYWOOD - DETROIT - PITTSBURGH 


| local 
| Moines Register and Tribune. 


| Major 


Advertising Age, Septemb- 


HELP WANTED 


I WANT A PRE-WAR SECRETARY 
| want a gal with pre-war ideas 
about an honest day’s work, cheerful 
under pressure, interested in an as- 
sured future in Chicago with a boss 
who recognizes and appreciates loyal 
effort. Knowledge of engraving, 
printing, ete., useful but not essen- 
tial. Good pay, good working condi- 
tions, fascinating business. 

Box 5050, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Il. 


A SALESMAN with reasonable 
knowledge of the Graphic Arts In- 
dustry for plant in Northern Ohio. 
Must have good selling record. Re- 
muneration according to qualifica- 


tions. 
5051, ADVERTISING AGE 


Box 
100 E. Ohio St., Chicago 11, Ill. 


Ww ADMAN Ww. ANTS ADVT. 
MANAGER 
I want an advertising Manager 
can meet some of these 
ments: 
(1) Can sell space. 
(2) Can handle temperamental 
men, 
(3) Can get in advertising copy and 


who 
require- 


field 


make up a book—you MUST 
know production. 
(4) Knows and likes the export 


market. 


(5) Has executive and organizing 


experience—just ability to sell 
space won't fill this job. 
(§) Has and is earning above 


$7,000.00 a year. 

(7) Can plan and carry 
tion campaigns. 

(8S) Can keep his head even if earn- 
ings go up to $25,000.00 per year, 
which is more than possible. 

(9) Can work with me, 


New York 19, N. Y. 

At utenere, ‘Los Angeles till Sept. 
19th. Then Edgewater Beach at 
Chicago (N.1L.A.A. Convention) till 
Sept. 23rd, then back to New York. 
ADVERTISING PROMOTION MAN, 
Experienced in national field. Good 
opening for right man with state 
organization in Midwest, permanent, 


out promo- 


attractive salary. 
Box 5053, ADVERTISING AGE 
100 EK. Ohio St., Chicago 11, I[11. 


UP TO 86,000 FOR TALENTED 
LAYOUT MAN 
Rock-ribbed middle-west agency 
(not Chicago) has PERMANE NT 
opening with expanding opportunity 
for layout artist with ADVERTIS- 
ING SENSE... one who can capably 
handle a diversity of products from 
fine house furnishings to heavy in- 
dustrial, knows direct mail as well 
as space, is fast on visuals and has 
a thorough knowledge of type and 
design. Reply by letter giving essen- 
tial facts about yourself and your 
experience. Our own organization 

has been notified in advance, 
Box 5045, ADVERTISING AGE 
100 EB. Ohio St., Chicago 11, I]. 

2 ACCOUNT EXECUTIVES 
Major food be counts to $13,000 
OPY CHIEF 

Pee. », exp. to $15,000 
COPYWRITER 

agency exp. some farm 

exp. pref.—Open. 

COPY WRITER, Hse organ and trade 

paper, lge. agency—Open 


Agency 


copy 


COPY WRITER—Lge. Cheo. agency 
to $10,000. 
COPYWRITER, Retail with small 


town onaee store merchandising exp. 
—Ope 

SAL ES. PROM., Radio set exp. $5,000. 
SALE PROM., Nat'l mag.—Open. 
——— MGR., Adv. dept., agency exp. 


—Ope 
SPACE. SALES, Exp. Chgo. terr., 
$8,000. 


FRED MASTERSON 
SINCLAIR-MASTERSON 
PERSONNEL 
310 S. MICHIGAN, CHICAGO 
HARRISON 6003 

20 YRS. ADV. EXPERIENCE | 
EDITORL ASSISTANT WANTED 
Editorial assistant on regional busi- 
ness publication; knowledge or ex- 
perience in lumber industry pre- 
ferred, but not required. A fine 
opportunity for someone willing to 


show what he can do, Ability to 
meet and interview people needed. 

Box 5054, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Th. 

~~ SPACE SALESMEN WANTED 
National Magazine .......... $10,000 
Woman's Magazine ........ .  %,600 
TAGS FAUST, BPPURG 666 ices 8,000 
Trade Paper, Exports........ 7,200 
Trade Paper, Industrial...... 6,500 
Trade Paper, Electronics..... 6,000 
Trade Paper, Foods ....... . 6,800 
Trade Paper, Building....... 5,000 
Farm Paper, Nations ........ 6,000 
Baitor, Farm Paper.......... 7,200 
LT a eee ee 5,000 
Biditor, MetMllicse .....cescess 4,800 
Research, Trade Paper....... 5,200 


GEORGE WILLIAMS—PERSONNEL 


LL. 1944 
HELP WANTE) 
OUTSTANDING OPPORT UNity 
Creative Advertising Prin;.. 2! 
man to contact present <«)... és 
develop new business. Pri, S anc 
located in Northern Ohio. © Plant 
right qualifications can be 5 tl 
Manager. Must have go seine 
record. Every assistance ,\))% 
given and remuneration a: Pa, 
qualifications. une t 
Box 5052, ADVERTISIN:. ,, ) 


_100 E. Ohio St., Chicago |) jj) 


LAYOUT ARTIST— If you: 
j.ayout artist, experienced 
advertising, and want a permane, 
position with a real opportg, 
write, outlining your exper; 
qualifiea tions. Give comp}: 
mation in first letter, inelycjn, 
and salary desired. Send ples 
possible. . 
JESSOP ADVERTISING Co 
2ist Floor, First Centra) 
Akron 8, Ohio 


SUBSCRIPTION FUL FILLMENT 
SUPERVISOR 

Good position now t] 

tional magazine, located in Ch jeag 

Must know A. B. C. requirements 

Box 5060, ADVERTISING AGr 

100 E. Ohio St., Chicago 11. ||) 


ACCOUNT EXECUTIV E to join re 
ognized medium size Chicago Aven, 
in a new business development , 
|pacity. Must have Agency exper 
jence, excellent references, good ep) 
tacts and strong sales abilit Gi 
complete information first jet; 

Our Executive Staff is familiar w;j 

this advertisement. All applicatiy 

| will be kept in strictest con fidence , 


IPA Ny 
Power 


open 


Chicag 
agency. Must have at least 4 yea; 
agency experience, including news I 
and mag. copy. Salary according ¢ 
ability. No be -ginners. Give age ar 


| expe rience. 
Box 5056, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Il! 
ADVERTISING COPYWRITER 
Experienced in industrial advertis 


Box 5032, ADVERTISING AGE 
| 100 E. Ohio St., ¢ ‘hicago 11, [| 
COPYWRITER 
| Real opportunity for good copy 
| writer in growing 4-A 
| 


ing, public relations, house orga 
jand direct mail. Give complete ; 
tails, including snapshot, your ag 
and salary expected in letter t 


Central Ohio agency. 
Box 5057, ADVERTISING AGE 
100 EB. Ohio | St., Chicago 11, [ll 


~~ POSITIONS w ANTED- 


EXPERIENC ED GEN’L ACC’T, | 
gen'l ace’t statistical and tabulatin g 
procedures and routines, ine, fina 
cial and dept. stacts., expense dist 
payroll, costs, sales analyses ani 
special recording, desires position 
responsibility with progressive or- 
ganization. Capable of supervision 
Prefer Chicago area 

Box 5058, ADVERTISING AGE 
} 100 E. Ohio St., ¢ “*hicago 11, Il. 


~ AD-COPY WITH MUSCLES «& 
OXIE! 


Ditto radio. 29, 
Want to dig 
grown-up agency. 
Chicago only. 

Box 5059, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, I)! 
ADVERTISING MANAGER or Asst 
39, married, draft-exempt, 12 yrs. ex- 
perience in all phases of creative 
advertising. Now employed 
ing better postwar opportunity !! 

Chicago. 
Box 4968, ADVERTISING AGE 
100 E. Ohio St., C ‘hicago ni, Tih. 


YOUNG WOMAN. experienced in 
rough layout, copywriting, and pr 
duction of direct mail advertising 
desires pemanent postwar connec 
tion. Advertising Manager of estab- 
lished publishing house for duration 
Box 5048, ADVERTISING AGE 
100 E. Ohio St., Chicago 11 Il 


? ? @ NEED SALES IDEAS AND 
COPY HELP ? ? ? Ideas for post 
war that sparkle. Copy that clicks 


mar., exp. gen. acc'ts 
in and grow with 
Now employed 


1} 
Seek- 


Keen merchandising mind. A vail- 

able at once. Job or fee basis fret 

lance, ; 
Box 5042, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, I!! 


COPYWRITER, ACCOUNT EXECt- 
TIVE, ADVERTISING MG R. 
yack- 


Over 15 years exceptional » 
ground with leading agency, nations 
magazine—foods, fashion, c etics 
|general. Woman, sound pusiness 
| thinker creative, versatile, rson- 


lable executive calibre. - 
Box 5062, ADVERTISING AU& 
100 E. Ohio St., Chicago l 


REPRESENT ATIV Le 


AVAILABLE 
ADV. SPACE SALESMAN: gres: 
sive. 39 yr. old. 20 yr. exp. Wa! 
rep. business paper. A rea es 
jman. Chicago & Midwest on 
| La Salle St. office, phone, gir. 
30x 5041, ADVERTISING (Gh 


209 S. State St., Har. 2063, Chicago 100 E. Ohio St., Chicago 1 ; 
WANTED: Advertising solicitor to |PUBLISHERS’ REPRESEN" ‘TI! 
work from publication office in New | wants to represent trade pu! us 
York area by established trade mag- |in Midd. West. Have Chg ae 
azine. State salary expected, giving | exper., well acquainted wit ist 
age and experience. | cies, can get results. 7 
Box 5046, ADV ERTISING AGE | Box 505 »5, ADV ER TISING , 
330 W. 42nd St., New York 18, N. Y. | 100 EB. Ohio St., Chicago 1 
el 


KRNT Promotes Lawson 


Orville Lawson, member of the 
sales staff of Station KRNT, Des 
Moines for the past two years, has 
been named sales promotion man- 
ager of the station. Before joining 
KRNT, Mr. Lawson was with the 
display staff of the Des 


Avvoints Gerth-Pacific 


Western Fiberglas Supply, San 
Francisco manufacturer and dis- 
tributor of industrial filter and 
insulating products, has placed its 
advertising account with Gerth- 
Pacific Advertising Agency, San 


| Francisco. 


To United Air Lines 


Eugene A. Raven, forme y * 
sistant promotion manager | 
Des Moines Register and ‘ 
has been named assistant . 
of advertising of United A nes 
He will have charge of agé 
tivities and direct mail a 
ing. j 
Anderson to Bendix 

Anders Anderson, for 20 ¥¢#* 
district manager and spe< 
resentative for Easy Wash 
'chine Corporation, has b¢ 
pointed Syracuse district n 


of Bendix Home Appliance 
Bend, Ind. 
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Runs $200,000 
paign to Get 


on stitution Read 


apte! 
idable 


blic ill will. 


tinued from Page 1) 
his purpose. But instead 
so in the customary one 
ing small legal agate type, 
ded—at the suggestion of 
Dallas Reach Company, 
agency on the campaign 
it to the voters in 13 
well-dressed instalments. 
constitution were pub- 
.ewspapers all at once, it 
ve required two pages of 
pe or one full page in 
sate type. The Reach 
contended that “either 
uld be uninteresting and 
to read, and might cause 
It would be 
le waste of the taxpayer’s 
ind further, it was bad 
» ask the papers to run 
irge insertion in view of 
r shortage.” 


gency suggested that the 
ution be broken up _ into 
ters,” and that through lay- 


display techniques, each 


be made as attractive and 


as possible. 


Recommendations Accepted 


A thr 


ee-man commission in 


arge of the advertising accepted 


pse rec 


bn me 
viechié 


ommendations. Commis- 
mbers are Dominic A. 
1, speaker of the Assem- 


» Howard Eastwood, president 
the Senate, and Joseph A. Bro- 


y, secr 


orney 
mmissi 
tution 
thout 
ters. 


etary of state. The state 
general sustained the 
on’s opinion that the con- 
could thus be presented 
unduly influencing the 


bw Jersey newspapers direct by 
e New Jersey Publishers Asso-| campaign for it, through United 


Btion. 


With each ad is a coupon 
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ising Age, September 11, 1944 


| Warns the people of the State of New Jersey to 

| beware of the scheme of the Railroad interests to 
defraud the people of New Jersey through Jokers arm tee one 
cleverly inserted in the proposed New Constitution 


MAYOR zee 


| 
a 
| 


HAGUE HACKS—Jersey City's Mayor 
Frank Hague doesn't want the pro- 
posed new constitution, containing 
what he calls “jokers,"’ adopted, and 
he said so this summer with this full- 
page copy in all New Jersey papers. 
Jersey City paid the bill. 


offering a complete copy of the 
revised constitution at the secre- 
tary of state’s office in Trenton. 
The first two insertions pulled 
8,000 coupons. 

The first 12 insertions will pre- 
sent parts of the constitution, and 
a 13th will summarize it in a 


N. Y. Publishers 
to Consider ‘What 
After ‘V’ Day?’ 


Syracuse, Sept. 8. — Two-day 
autumn meeting of New York 
State Publishers Association, open- 
ing here Sept. 11, will consider 
“What After ‘V’ Day?” Following 
officer and “high spot” committee 
reports, John S. Knight, president 
of Knight Newspaper and of 
American Society of Newspaper 
Editors, will speak at luncheon on 
“World Freedom of the Press 
After ‘V’ Day.” 

Advertising, circulation, edi- 
torial, labor, and mechanical as- 
pects to “What After ‘V’ Day?” will 
be taken up in afternoon forum 
sessions, and Paul Hoffman, presi- 
dent of Studebaker Corporation 
and chairman of Committee for 
Economic Development, will be the 
evening speaker. 

Vernon Brooks, advertising man- 
ager, New York World-Telegram, 
will take up “New York City Study 
of Retail Radio Program Audience 
Sizes Compared to Newspaper Ad- 
vertising’” Tuesday morning, fol- 


53 
lowed by luncheon “Facts From| York publicity firm, and pre- 
the Fronts,” as told by Kingsbury |viously merchandise editor of 


Smith, International News Service, 


Good Housekeeping, has been 
and Toby Wiant, Associated Press. 


named sales promotion manager of 
Fashion Accessories, a Haire pub- 
. lication. Haire has also appointed 
Haire Names Two A. C. McPhail, former circulation 
Dorothy Lindner, formerly of | manager of Skyways, as promotion 
Catherine Blondin Associates, New |manager of Airports. 


Here’s Lifetime Opportunity for 


Shirtsleeve Ad-Man‘* 


Can You ‘‘Write Like a Fool’’ ... Follow Thru 
with Art and Production Departments? 
Such a man will work directly with 


president of highly-regarded, 
financially-strong New York 


tant than the length of your ex- 
perience. Write fully (and in com- 
plete confidence). Pres., Box 
5069, Advertising Age, 330 West 
42nd St., New York 18, N. Y. 


agency handling limited number of 
“big-league” national accounts. 
Your “know-how,” ability, and 


character are much more impor- 


*No prejudices against youth, age or religion. 


Starting Salary *12,000 


smaller list of papers just prior to | ® - 


election day, Nov. 7. 

Although the state officials are 
restraining themselves in their 
campaign on the new constitution, 
other groups are not. Mayor Frank 
Hague of Jersey City recently ran 
a full page against it (paid for by 
the city) in every paper in the 


| State, through Scheck Advertising 
The series is being placed in 203 | 


Agency, Newark, and a_ group 
favoring it has begun a spot radio 


Advertising Agency, Newark. 


e 


NEARLY 


100 MILLION DOLLARS 


Farm Income in the Dayton Area to 
Dayton’s Enormous Industrial Income 


1943 Total Gross Farm Dollars 
$92,888,000* 


16% increase over 1942 


PO: 


Ww! 


These diversified farm products are as 
stable as Dayton’s stable industries. 


' Hogs Wheat Truck 
Dairy Cattle Sheep 
Poultry Soybeans Tobacco 

Corn 


VAR DAYTON WITH ITS 456 INDUSTRIAL PLANTS 


supplemented with this huge income from 
one of the country’s richest agricultural areas 


3E BIGGER AND BUSIER THAN PREWAR DAYTON 


THE 


OURNAL-HERALD 


Vaylous largest Daily Circulalkon 


“SALES MANAGEMENT 1944 SURVEY OF BUYING POWER 


Nationally Represented by The Geo. A. McDevitt Co. 


Pw : Rio 


plow and a mule? 


when “pappy” was a boy? 
The answer is pretty clear... 


THEY WILL NOT! 


through war alone. 


Is read by 2 out 

of every 5 white 

farm families in 
the South. 


' 
. 


NASHVILLE 


ILL they come back to trudge behind a 
Will they return to 
farming methods that were old fashioned back 


The farm South has expanded — and not 
This expansion has been 
in the making for many years — more power, 
both gas and electric; more diversification — 
more baskets to put the eggs in; 


@ ATLANTA @ 


Se eas aa lil i Alla ala oki lll it a ke al eae 


edge; more money with which to do things; 
broader viewpoints. 


And when the farm boys return to Southern 
farms they'll find Southern Agriculturist, their 
farm paper, broadened too —in its general 
content; in its service features; in its scope; in 
its objectives. 

For over three quarters of a century Southern 
Agriculturist has been a vital part of the farm 
South. It has always been strong. Today — 
like the market it serves — it is stronger than 
it ever was before. 
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division of 


Heads Drug Research 


assistant director in charge of ene | 


chemistry of the War- 


ner Institute, New York therepeu- 
|tic research organization has been 
Dr. Gustav J. Martin, formerly | appointed of the National Drug 
Company, Philadelphia, manufac- 
turer of pharmaceuticals. 
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USED BY PLANT AND PRODUC- 
TION OPERATING MEN IN THE 
LARGER PLANTS IN ALL IN- 
DUSTRIES TO KEEP POSTED ON 
PRODUCT NEWS AND INFOR- 
MATION ‘AND TO FIND THEIR 
CURRENT AND POSTWAR RE- 
QUIREMENTS. 


Details? Write for ‘The IEN Plan’”’ 


INDUSTRIAL EQUIPMENT NEWS 


THOMAS PUBLISHING COMPANY 
461 Eighth Ave., New York 1, N. Y. 


pe 


$085) Ui | 


; 
s 


ore 
so 


| 
1} 
i: | 
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WPB Officials 
Drop Plans for 
New Paper Cut 


(Continued from Page 1) 


warranted continuation of existing 
paper quotas. 

On Monday, for instance, WPB 
reported that pulpwood receipts in 
July showed a gain of 10.5% over 
July, 1943, and that total receipts 
for seven months of this year were 
22% above the same period last 
year. Similarly waste paper col- 
lections, despite a summer slump, 
are encouraging as a result of the 
active support from the publishing 
industry, civic and business groups. 

Formal announcement of fourth 
quarter plans will probably be 
made after a meeting of the print- 
ing and publishing division with 
the periodical industry advisory 
committee late next week. 

The periodical committee, as 
well as other graphic arts advisory 
committees, will be called on to 
devise methods of making an ad- 
mittedly tight paper supply last 
through the quarter of the year 
that paper usage reaches its peak. 


Suggest Inventory Cuts 


Commercial printers have al- 
ready suggested further inventory 
reductions, as well as emergency 
use of 18,000 tons of extra heavy 
stock which has been in frozen 
inventory. To compensate for the 
use of this heavy paper, they have 
asked adjustments in their quotas. 

Another WPB action which is 


Advertising Age, Septem»). 


expected to ease the situation is 
recent amendment of L-240, the 
newspaper order, to permit carry- 
over of third quarter paper to the 
fourth quarter. In addition, WPB 
has tightened usage quotas for 
special types of newspapers, and 
newspapers using less than 25 tons 
of paper per quarter. 

With the European war ap- 
proaching its climax, hope was ex- 
pressed in some quarters that the 
paper situation can remain sta- 
bilized at its present level until 
reduction in military demands for 
shipping containers and bleached 
pulp will permit gradual easing 
of restrictions. 

Maintenance of existing quotas 
for the remainder of the year may 
prove particularly important 
should manufacturers begin pro- 
motion of new consumer products 
expected on the market soon after 
the end of the European war. In 
addition to a return to merchan- 
dising ads, catalogs and direct mail 
will be in demand. 

Though the paper situation will 
correct itself slowly, officials pre- 
dict that it will not be possible to 
increase consumption quotas for 
some time after X-Day, and they 
offer little hope that enough paper 
will be available to meet demand 
of firms busy building their mer- 
chandising organizations. 

A thorough study of methods 
which would relieve the paper 
pinch after X-Day was promised 
by Rep. Lyle Boren, chairman of a 
special House committee investi- 
gating the paper situation. Acting 
on the prompting of Rep. Clarence 
Brown, who is a newspaper pub- 
lisher, he said the committee 
would go into WPB’s post-X-Day 
plans on paper. 

In asking the study Brown com- 
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.to a new, larger, more modern, convenient home. 
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IS YOUR GREATEST TREASURE 


. and, so we move Faithorn Complete Service to a Time-Saving loca- 
tion —in the center of the Advertising Agency district. 


. . . ready any hour of the day, or night, to expertly handle your adver- 
tising in its final phases; plates, type, the press. 


. Ad-Setting, Engraving and Printing—all important elements of the 
Graphic Arts—at their best, centered in ONE place —at your finger- 
tips. The new modern way to get things done... right and quickly 


THE FAITHORN CORPORATION 


400 NORTH RUSH STREET - CHICAGO 11, ILLINOIS 
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mented that those in 
paper and printing 
well as advertisers and 
cies, should be given 
consideration in the 
from war to peace a: "i 
and employes in other ; 
Brown suggested tha: 
mittee also study the 
which the armed forces 
paper available by redy 
use of pulp products: tana 
on the part of mills to y 
free market; possible fy 


of prisoners of war; and . «tend 
which OWI can save er waable 
curtailing its European ».:jyjs,qminven' 0! 
including publication of Vict,[mdustria! | 
Magazine. mal ge 
Under the third quarte: allo paris to 
tions, which will be closely gM New Yo! 
lowed during the fourth guarte,, nial ew! 
a result of today’s requiremeyfil—.)) the w 
committee action, mills wolM® won: 
make 478,550 short tons of crowl§ 
wood and book papers and 180 4 eS 
tons of newsprint. Bulk of Me (OU 
maining newsprint supplies woe’? 
be imported from Canada, but» ’ 
difficulties on these deliveries: 
anticipated. Current problem MM Mrs. | 
is said, is largely in a shortage dMseems to 
machinery for production of bodfthe writi 
and groundwood papers, the newdifsavs. “Al 
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Frank Wilhelms Joins doly _ 
+ . and so hé 
Edwin L. Wiegand Co, Bic the 
Frank Wilhelms, formerly @playwrig! 
vertising promotion manager @former : 
the Pittsburgh Post - Gazette, pgqmlatter bri 
joined Edwingg ing, er 
Wiegand Congmglions of p 
pany, Pitt tees. 
burgh, as “Our | 
sistant to said, “thi 
president. will see 
Mr. Wilhelmggfor postv 
who previougmgtivalry t 
directed nggYork but 
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agency, w Frances 
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Universal Match Buys §,.°"° 
Schutter Candy Co. working 
Universal Match Corporatiog™she declé 
St. Louis, producer of book aggcompetitic 
| wood matches, has acquired comuct.. . I 
trolling stock in the Schutiq@jParis mi 
Candy Company, Chicago, mak@fashion ¢ 
of Bit-O-Honey and Old Niggactual cr 
candy bars. ence—the 
A. H. Rosenberg, UnivergmUnited Si 
president, said operations of tg 'rst to w 
Schutter firm will continue und@ the fa 
the same management, with Ro N 
ert E. Schutter remaining as preqg ‘Ot Wo 
dent. The new move is in |! Another 
with an expansion and diV¢TSifivericig 
cation policy begun in 1939 wi » only t 
purchase of Candy B: Mitertain w: 
Company, maker of Red Crom). risen 
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Magill to ‘Pathfinder wuld rel 
James F. Magill, for the P cause f 
two years supervisor of mercha Mrs. Ec 
dise sales for the Public Servigjr-in-chi 
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Fashion Editors 
See Paris’ Rebirth 
Stimulation to U.S. 


(Continued from Page 1) 
what amounted to a clothes revo- 


lytion——a big news story, compar- 
able, in its way to, let us say, the 
invention of electricity in the in- 
dustrial world, The result was the 
marriage of creative design in 
paris to its mass production in 


York with mutually benefi- 
cial rewards for both cities—and 


al] the world. 

“Pashion then ceased to be some- 
thing for the privileged few—but 
4 commodity available to women 
everywhere.” 


All World Related 


Mrs. Penrose added that “it 
seems to us that, for the future, 
the writing is on the wall, and it 
says, “All the world is related— 
no part of it can exist unto itself 
alone.’ So it is with that part 
of it known as the fashion world. 
Paris has its natural role to play 
and so has New York. It is, rather 
like the relationship between a 
playwright and a producer. The 
former supplies the script—the 
latter brings it to life, and in so| 
doing, enriches the lives of mil- 
lions of playgoers and movie devo- | 
tees. } 

“Our hope is,” Mrs. Penrose | 
said, “that Paris and New York 
vill see that the greatest future 
for postwar fashion lies, not in 
rivalry between Paris and New} 
York but rather in a natural and 
realistic cooperation.” 

Frances Harrington, editor-in- | 
chief of Charm, pointed out that | 
“a designer is a designer, just as | 
an actor is an actor, or a painter | 
is a painter .. . a person of uni- 
versal talent . . . who will not be, | 
and should not be, pinned down | 
to any geographical locale. 

“The two- (Or more) party Sal 


” 


tem in the United States is a 
working symbol of democracy,” | 
she declared. “The greater the | 
competition, the better the prod-| 
uct. . . If, therefore, a liberated | 
Paris means more and _ better 
fashion design—whether through 
actual creation or indirect influ- 
ence—then the women of the 
United States will be among the 
first to welcome Paris’ re-entrance 
on the fashion scene.” 


Not Worried Over Competition 


Another -editor explain to Ap- 
VERTISING AGE that in her opinion 
the only thought we could not en- 
lertain was that of joy that Paris 
has risen again. She declared that 
the world of fashion is the world 
1 creation, and any event which 
would release creative talent was 
i cause for tremendous relief. 

Mrs. Edna Woolman Chase, edi- 
‘or-in-chief of Vogue, said, “There 
sno reason to believe that French 

igners have lost their talents | 

the war—nor is there any | 
to believe that these tal- | 
ll be less acceptable to the | 
” York manufacturing industry | 
in they were in years past. 
ue r French designing talent | 


_—.. 


> professorial, and self-effac- 
r of quiet Roy Ropxtins mis- 
H. W. Ropen’s new top-notch 
riller, TOO BUSY TO DIE... 
Opy now at your book store. 
Mystery. 
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DIPE...LIBERATION...AND THE PURSUIT OF HAPPINESS 


AA free mero ted womes re joure at tse hheration of Puy 
Throughout bictary, Moris hes beam in the vangnard 
of the fight for haberty. Ne other «ity has comirtbuted 

v0 wach te the happiness of wormanined. Paris 
bar bere the sour and fountemhcad al beanty, 
rrliweneemt xii chegance. Wi, at Coty. toave ome 
more teanon te hove Pacis, Without Paris, 


+ lack filers poet whilst Take teaser, 


ON THE NOSE—This Coty ad, reproducing the famous picture of the French- 
man's face taken during the entry of the Nazis into Paris, and showing a much 
more joyous and more current scene, appeared as the capital of France was 


cleared of 


the enemy. 


will overshadow New York de- 
signing talent will be _ clearly 
shown when the models of each of 
these designing groups can be 
compared. If the French designs 
are as good as they were in years 
past they will undoubtedly stimu- 
late the New York industry tre- 


mendously. 


“Tt is certainly fair to say,” she | industry. Location: Northern Ohio with good 


added, “that New York designers 
have grown greatly in the past 


four years—and the leaders among | information. 


them are too aware of good design 
to refuse to accept it from what- 
ever source it comes.” 


| 


| 
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United Air Lines Keys insertion, appearing in September 
issues, is captioned “Why Women 


New Series to Women Fly,” and presents the advantages 


Appealing to women directly in| of air-travel from a woman’s angle. 
the first of a series of full page ad-|All ads are illustrated with 
vertisements in Harper’s Bazaar | fashion-right photographs of smart 
and Vogue, United Air Lines insti- |women, with background scenes 
tutes what is thought to be the|showing United Mainliner planes. 
first airline advertising with a di-|N. W. Ayer & Son, Inc., is the 
rect appeal to women. The first|agency. 


TWO PRODUCTION MEN 


wanted by leading manufacturer 


Must be thoroughly experienced in all forms of 
production work, including purchasing. Workin- 
cludes handling every type of advertising and 
promotion material in advertising department 
of one of America's best-known manufacturers. 
Must be able to follow jobs through to comple- 
tion. Permanent postwar future in an essential 


living and recreational facilities. Write fully, 
giving age, experience and other background 


Address: Box 5018, Advertising Age 
100 E. Ohio St., Chicago II, Ill. 


YOUR BIGGEST SHARE 


OF PACIFIC COAST 
LISTENING TIME* 


SECOND 
NETWORK 


*K Average Pacific Coast Hooperating (Dec. ‘43-April '44) of 
all programs for each network during time indicated. 


NETWORK 


FOURTH 
NETWORK 


THIRD 


3.0 


You have to be good to be a consistent winner. 
That’s why NBC draws most of the listeners 
most of the time here in the West. Saturdays 


are no exception. 


Throughout Saturday, more western radios are 
dialed to NBC programs than to those of the 
other three networks. 


Just as throughout the entire week theyare dialed 
to NBC top ranking transcontinental programs 


WESTERN DIVISION 


HOLLYWOOD Sunset and Vine * SAN FRANCISCO Taylor and O'Farrell 


...and to NBC Western Division’s own Parade 
of Stars...the 19 programs—news,drama,comedy, 
music and variety — broadcast exclusively to west- 
coast listeners. 


It’s not difficult to see why NBC consistently 
wins the biggest chunk of listening in the West 
... that’s why time buyers and advertisers can 
reach most of the people most of the time — 
through NBC Western Division. 


= Z of the NATIONAL 
= BROADCASTING 
F= COMPANY, INC. 
ged © * 


A SERVICE OF THE RADIO 
CORPORATION OF AMERICA 
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McKee Rejoins Doremus 


Robert R. McKee, who left 


count executive. 
Doremus & Co., 


sales manager of Blyth & Co., New| & Elliman, Inc., 


|\York, has rejoined the financial 
advertising department as an ac- 
Mr. McKee was 
New York, early | formerly with E. H. Rollins & Sons, 
in 1943 to become assistant to the | Irving Trust Company and Pease 
all of New York. 


LOOKING TO 


AKRON’S FUTURE 


Conversion or transition from war to peace-time industry will be 
much easier in Akron than most cities. This is the opinion of 
Akron's energetic Mayot Charles E. Slusser, who also acts as 
counsel to the Akron Citizens Post War Planning Committee. 


Mayor Slusser further points out that Akron has a huge tire re- 
placement market awaiting its products immediately after the 
war ends. Then a new tire market will follow the building of new 
cars. Akron's rubber industry also has its new synthetics and 
plastics which should develop into a bright spot in this city dur- 
ing the post-war years. 


AKRON IS PLANNING ITS FUTURE 


Be sure your future advertising plans are geared to produce your 
rightful share of returns from this free-spending market. 


= 
Represented by: 
STORY, BROOKS & 
FINLEY 
New York Philadelphia Chicago 
Cleveland Los Angeles Atlanta 
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DUSTRIAL WAGE 


EIN 
AVERAGE vvonths of 1943 


first 5 


ee 


WAGE 
INDUSTRIAL 
Aver 5 Months of 1944 


WORCESTER WAGES STAY 
AT ALL TIME HIGH PEAK © 


Stability is Worcester’s middle name. Twice now, for 

the first five months of 1943 and 1944, Worcester’s 

Average Industrial Wage has reached $47.22*. This 

all time high figure is enough to indicate the tre- ~*s 

mendous, steady, buying potential of this important 7 | ~ 

Central New England Market. Watch for WTAG’s 

ratings to show you how BIG this station is, inside 

of a BIG Market. 
— 


—_ 


Chamber 


mmerce. 


PAUL H. RAYMER CO. Notional Sales Representatives 


W TAS: WAM WoRCESTER wea, 


OWNED AND OPERATED BY THE WORCESTER TELEGRAM-GAZETTE Sik 
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Advertisers 
Give Support to 
War Fund Drive 


New York, Sept. 6.—Advertising 
will go all out next month when 
every community in the United 
States presents a united appeal for 
the 22 war-related agencies com- 
prising the National War Fund 
and for home-front agencies of 
local community chests. 

Total objectives of some 10,000 
of these federated campaigns will 
exceed $250,000,000 and 4,000,000 
volunteer workers have been 
enlisted to help raise the funds. 

Advertising to support the na- 
tion’s second National War Fund 
is incorporated in a_ tabloid-size 
portfolio outlining the 1944 plan. 
Prepared and issued by the Na- 
tional War Fund’s public relations 
committee, whose general chair- 
man is Thomas D’A. Brophy, pres- 
ident of Kenyon & Eckhardt, New 
York, the portfolio embraces all 
Funds raised will be de- 
voted to the USO, for prisoners of 
war United Seamen’s Service, and 
relief of starving allied popula- 
tions, as well as for local com- 
munity needs. 

Campaigns are being carried on 
through the state organizations 
and 10,000 communities, with all 
messages signed by the Community 
War Fund in each locality. 


Ads Are Smaller 


Top-flight advertising men have 
written copy for the 50 display 
advertisements included in the 
1944 portfolio, and famous artists 
donated their time to provide the 
illustrations. In general, the ads 
are smaller this year because of 
the newsprint situation. A special 
series reproduces portraits of such 
radio and screen stars as Bob 
Hope, Jack Benny, Carole Landis 
and Paulette Goddard with direct 
quotes attesting to the vital need | 
for USO camp shows. 

Advertisers also are offered mats 


| 


of small drop-in ads, 24-sheet 
posters, car and window cards, 
war fund stickers, a symbol for | 


direct mail, and are urged to coop- | 
erate with the drive on their net- | 


Advertising Age, Septembe 


‘Newsweek’ 
Launches 
‘Truth’ Campaign 


New York, Sept. 6.—First in a 
series of advertisements of News- 
week, stressing the importance of 
truthful news reporting during the 
present world crisis, appeared in 
New York newspapers today and 
will be carried by 90 papers in 45 
cities next week. 

The initial 1,000-line ad features 
a newborn baby held by the feet 
in a doctor’s gloved hand and is 
captioned “How Many Lives Will 
He Have to Live Through?” The 
copy develops the thought that hu- 
man progress is “directly related to 
the number of times the average 
man must stumble over a lie, pick 
himself up, dust himself off and go 
forward once more.” 

McCann-Erickson, 
agency. 


Inc., is the 


Kelvinator Promotes 
New Home Freezer 
Nash-Kelvinator Corporation, 


Detroit, has started trade paper ad- 


vertising for a new } 


home freezer. 


series 


answering 


This is 
the 


“What’s ahead for Kelvin 


ers?” 


Polarsphere 


unit. 


In magazine and news; 
vertising, Nash-Kelvinato 
ally -is switching empha 


The freezer wil] 
refrigeratio; 


war work to postwar 


Geyer, 
agency. 


Cornell & Newe! 
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Clippings” 


service. 


BACK IS 


Complete coverage o! 
and back issues of busi: 
pers and magazines for 
and advertising materia! 
Booklet No. 20, “How Busine 


outlines how ma 
ers and advertising agencie: 
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work and spot radio programs. Agen 
Radio advertisers are asked to | Moore ¢ 
cooperate through the OWI spe- | 
| cial SenIgnEneRs Faan, plan. A 
na 
PPNC to Conduct Dra 
Waste Paper Drive Wash 
om 4 today ¢ 
‘in New York City | Sacto 
| New York, Sept. 7.—The waste | Chicage 
| paper salvage division of Periodi- | people 
cal Publishers’ National Commit- | a quan 
tee, which during the past three mended 
months has been working with | quency 
local committees in more than | with re 
1,000 cities and towns across the; {_ to heal 
country to boost salvage collec- | In a 
tions, is preparing to tackle its | ; ° the age 
biggest job to date—New York | Meet WHB S Don Davis — ee 
City. pointed 
About 150 magazine men will | . ° yn the 
mee he? gmagazing mer ov" of Kansas City, Hollywood, Chicago and New York@ °°": 
1 i $ é - , P hours,” 
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large mills and plants manufac- KEY STATION for the KANSAS STATE NE WORK 
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o.Cedar Contest 
Offers $16,000 in 
Cash Prizes 


Ch cago, Sept. 7—O-Cedar Cor- 
*+ on’s “National Fall House- 
ng Sale” campaign, which 
this week as a double-bar- 
-eled effort aimed at consumers 
and dealers, is loaded with $16,000 

n h prizes. 

( umers in three population 
of the U. S. are being in- 
‘orincd of the contest in which 
he ay win $10,000 of the total, 


pora 
cleal 
1 ok 


S shrough advertisements in national 


magazines, supplementary news- 
paver “reminders” and in com- 
mercals on O-Cedar’s Blue 
Network program, “Hot Copy.” 
Besides a spread in the Sept. 16 
issue of Liberty, announcements of 
the contest will appear in The 
American Weekly, Collier’s and 
Parade, with the “reminders” in 
the Western Newspaper Union’s 


list. In addition, spot announce- 
ments will be heard on 34 radio 
stations. 


Promotion of the contest among 
dealers has been made through 
advertisements in trade publica- 
tions, and with broadsides and 
direct mail. : 

The contest requires consumer 
entrants to get blanks from deal- 
ers. Consumers are asked to com- 
plete, in 25 words or less, the fol- 


lowing sentence: “My favorite 
O0-Cedar product is O-Cedar ..... 
because..... és Prizes totaling 


$6,000 go to dealers who supply 
the most entry blanks. Both con- 
tests close at midnight, Oct. 18. 
First prize winners of the contest 
will be notified via the network 


program, “Hot Copy,” Sunday, 
Nov. 5. 
During the “National Fall 


Housecleaning Sale” period, Sept. 
18 to 30, O-Cedar products will be 
specially priced. Products being 
promoted are Hand Guard, Perma- 
Moth, Clean-Up, All-Purpose pol- 
ish, No-Rubbing polish and Self- 
Polishing wax. Of these products, 
Perma-Moth and Hand Guard are 
receiving more emphasis in O- 
Cedar’s newspaper and radio ad- 
vertising this fall. 

Agency for O-Cedar is Aubrey, 
Moore & Wallace, Chicago. 


Anacin Ads 
Draw FTC Ire 


Washington, Sept. 7.—The FTC 
today charged that advertising for 
Anacin, prepared by the former 
Blackett-Sample-Hummert agency, 
Chicago, created a tendency for 
people to use the preparation in 
a quantity exceeding the recom- 
mended dose or with greater fre- 
quency than that recommended, 
with results potentially dangerous 
to health. 

In a complaint issued against 
the agency and Anacin Company, 
Jersey City, N. J., the Commission 
pointed out that although the label 
mn the product declares “Do not 
take more than five tablets in 24 
hours,” advertising for Anacin im- 
pies that there is no danger at- 
tendant upon its indiscriminate 
acministration. 

_ ccording to the FTC, many of 
the ymplaints that Anacin are 
supposed to relieve are of recur- 
"ng nature and under the impres- 
‘0. that the product is harmless 
is a tendency for the sufferer 
) ort to larger and more fre- 
1 doses. 
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McClinton Elected 
N. W. Ayer Director 


Harold L. McClinton, vice-presi- 
dent in charge of radio of N. W. 
Ayer & Son since 1938, has been 
named a di- 
rector of the 
agency to fill 
the vacancy 
created by the 
death of Adam 
Kessler Jr., in 


June. 
Mr. McClin- 
ton joined 


Ayer’s publicity 
staff in Decem- 
ber, 1929. He 
had previously 
been on the 


H. L. McClinton 
staff of the Philadelphia Public 


Ledger. Transferred to the 
agency’s radio department, Mr. 
McClinton worked closely with the 


Ford Sunday Evening Hour and 
other Ford broadcasts. 


Get Maxwell House Ad 


Supplementing a fall campaign 
in The American Weekly and This 
Week Magazine, General Foods 
Corporation has scheduled a spe- 
cial insertion for Maxwell House 
coffee in 95 newspapers, through 
Benton & Bowles. 


Schafer to Head Hotpoint 


Ward R. Schafer has been ap- 
pointed general sales manager of 
Edison General Electric Appliance 
Company, it was announced by 
R. W. Turnbull, president of the 
company. Since April, Mr. Schafer 
has been sales manager of the 
company’s western division. 

Joining the organization in 1924 
as an engineer in commercial 
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cooking sales, he later was man-j|time war halted sales was man- 
ager of product service and at the} ager of the range sales division. 


NTED! 


Two Good Sales Promotion Men 


An exceptional opportunity for two well-qualified creative 
men in permanent positions with one of the nation’s largest 
manufacturers. Must be experienced in preparing both dealer 
and consumer material — sales letters, folders, booklets, dis- 
plays, ete. — on diversified line of products. Imagination, 
originality and high-productive capacity are requisites. There 
is a real postwar future here for the right men. Salary 
commensurate with ability and experience. Write in detail, 
giving age, education, draft status, previous employers and 
nature of work you have done. 
Address: Box 5017, Advertising Age 
100 E. Ohio St., Chicago II, Ill. 
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message so far and so vividly into public con- 


Can any other advertising medium carry your 


sciousness, and for so little cost? Less than 4¢ per 


thousand nationally. 


You just can’t miss Express Posters. Dominant 
size, eye-level visibility, full-color product display 
—these are yours when you use Express Posters 
in the market places of the country. 


Limited space availability, nationally or sec- 
tionally. Write for complete information. 
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ASTRONOMICAL!” 


1% billion impressions a month— 


~ 


gif” 


DOUGLAS LEIGH 


POSTER ADVERTISING 
630 FIFTH AVENUE, NEW YORK 20, N. Y. 
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Boston’s 
Only ALL-DAY 


Newspaper... 


...is the only Boston newspaper bringing 
its readers the world-wide reports of SEVEN 
creat news-gathering agencies: Associated 
Press, United Press, Ch icago Daily News 
Foreign Service, North American News- 
paper Alliance, Chicago Sun Foreign 
Service, Overseas News Agency, N. Y. 


Herald-Tribune News Service. 


*All comics, editorials, columns, cartoons and other features appear in A.M. GLoBE and in P.M. Grose. Result: 
Your advertising is read by two different but equally responsive groups — one in the morning; one in the evening 
... practically no duplication. 


The Boston Globe 


MORNING + EVENING + SUNDAY 
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PHOTOGRAPHIC REVIEW 
OF 


THREE DIMENSIONAL—One of the three-dimensional, electrically illuminated 
display ads recently installed in New York's Grand Central Terminal (AA, 
July 17), is this poster by U. S. Rubber Co. The display, containing a life-size 
synthetic tire, is placed over the entrance to trains on the upper level of the 
station, through which an estimated 300,000,000 persons pass annually. 
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UNITED STATES, SAVINGS BOND —, 


THE UNITED STATES OF AMERICA’ 


oe ee 


: wn ONE HUNDRED DOLLARS oissut.oxrt, | 
7 . June 1944 | 
MR & MRS DETROIT cn at 

WAYNE. COUNTS 


MICHIGAN 
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LARGE-SCALE REMINDER—Detroiters are reminded to buy war bonds by the 

world's largest war bond," an outdoor poster in downtown Grand Circus 

Park, sponsored by Graham-Paige. The poster is 3,600 times the size of a real 
war bond, measuring 20 feet high by 40 feet long. 
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NO OTHER CONTAINER 
PROTECTS 

LIKE THE CAN... 


. ™ 


_ —.. 
Your family can alwoys enjoy real > 
home-style soup .. . in the steel-and-tin can. 
No other container combines 
oli these 4 odvantages ... 


2. KCONOMT: Wine 


that the car 


ra know 4. CONVENIENCE: We all know th 
ving stent-and tin can i« e 


of the fara ot rq a typi 


nde don't break. They're easy to carry, ops 


tainer give a2 af! these advantag os 


» AHEAD—With an expanded promotion budget of $1,500,000 for the 
year, Can Manufacturers’ Institute has intensified its advertising pro- 
magazines and other media to combat the wartime inroads of glass 

ers. Each ad in the series of color magazine pages illustrates a different 

industry and carries the protection slogan at the top. 
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TO THE RESCUE—Latest in a series 
of full-page business paper ads is this 
illustration of dependability claimed for 
its Ward LaFrance truck division by 
Great American Industries, Inc., El- 
mira, N. Y. Ward LaFrance has been 
authorized to resume the manufacture 
of a limited number of civilian trucks 
during 1944. Wilson & Haight, Inc., 
Hartford, is the agency. 


For faster handling 
by MR ELPRESS 


IY, 


into smaller units 


© Tueraurtling Lowmelrtag, mrad vestee 


™ x 
be baa dhnt we pre aperd grown eats 

4€ Own shipewmts be suze they no avede 
A handied nrite whenever pomabte. 


. 
stinastate the tatekiag of every exoeatre, Dept PRA, 8: y Fay 
339 Park Avenee, New York 17,8, Y., cif wok for jt at ay found & 


fl 


Phone RAULWAY EXPRESS AGENCY, Alt EXPRESS BIVISION 
Mepresenting the AIRLINGS of the Unied States 


EXPEDITE AIR EXPRESS—Current cam- 
paign for Air Express division of Rail- 
way Express Agency, slated for the next 
few months in business, trade and tech- 
nical papers, urges shippers to facili- 
tate service by “dividing bulky ship- 
ments into smaller units." Erwin, Wasey 
& Co. is the agency. 


PLAY CLOTHES FOR WACS—On the list of items suggested by Wac head- 
quarters as Christmas gifts for the feminine contingent are playsuits such as 
these, which will be popular with members stationed in tropical climates. 


RABBIT KEEPS HIS JOB—Personalizing all posters in selected marketing areas 

since the start of the year with a Disney-ish rabbit, Cities Service Co., New York, 

plans to continue the theme through 1945. Dressed and posed to promote new 

products and services of the company, the rabbit puts over the bulk of the 
message. Foote, Cone & Belding is the agency. 
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WINTER DRIVE READIED—The Fuel Conservation Council for War, composed 

of 26 manufacturers of temperature controls, has prepared complete programs 

of dealer helps and promotional material keyed to the OWl's fuel conserva- 

tion drive. The campaign shown here is displayed by Dolores Rakowski of 
the advertising department of Perfex Corp., Milwaukee. 


TABLE TALK—Aft the speakers’ table at a recent luncheon and showing of Reynolds Metals Co.'s motion picture "A Recital 
of Faith,” are left to right, Paul Willis, president, Grocery Manufacturers of America; L. Louis Reynolds, Reynolds vice-presi- 
dent; Raymond K. Stritzinger, president, Continental Baking Co.; R. S. Reynolds, president of Reynolds Metals; Austen 


Igleheart, president, General Foods Corp.; 


Faris Russell, chairman of the board, Ward Baking Co.; Andrew H. Phelps, vice- 


president, Westinghouse Electric & Mfg. Co., and George E. Egger, vice-president, Reynolds Metals. 
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The where of the latest Allied drives, the where 
to and the why can best be told with maps. 


And that’s where The Sun shines. For Sun war 
and background maps executed by Sun staff artists 
Tom P. Barrett and F. E. Manning, were picked 
as the best of the year by the famed National 
Headiiners Club this year. 


Good maps make a good war story better, clear- 
er, more interesting. Sun maps make for more and 
thorough readership of The Sun by the great 
audience represented by the more than 325,000 
copies of The Sun sold daily. (It would be far 
more if press runs were not curtailed by the 


paper shortage. ) 


And that thorough readership makes a vigorous 
and responsive market for anyone with something 
to sell in Chicago. A market that gives results 
out of all proportion to its circulation and cost. 


National Representatives: THE BRANHAM COMPANY, CHICAGO: 360 North Michigan Ave. »« NEW YORK: 230 Park Ave. 


the Sun sells* 
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an 


remember these two facts when you 


think of the Chicago market: 


1. You need The Sun in any newspaper com- 
bination to cover Chicago completely, eco- 
nomically and efficiently. 


2. By using The Sun alone you can make a 
tremendous impact against America’s No. 2 
market with a relatively small expenditure. 


THE CHICAGO SUN 


CHICAGO’S MORNING TRUTHpaper 


400 W. Madison St., Chicago + 250 Park Ave., New York 


Atlanta, Charlotte, Dallas, Detroit, Kansas City, Los Angeles, Memphis, St. Louis, San Francisco 


NEWSPAPERS GET 


IMMEDIATE ACTION 
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